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Puts Profit in 
The Picture 


OrangeMaid 


“The drink ona stick 


Pennies To 


Round Off 
Prices 


—Special ‘kine. Survey 


IT IS NOW almost a month since 
the CEA recommended that all seat 
prices should be reviewed. What has 
happened? Though some exhibitors 
had already upgraded seats in pre- 
vious months, a special KINE. survey 
embracing principal centres through- 
out the country shows the mayjorily 
have not rushed to increase prices 
and are still playing a waiting game. 

There are two considerations here 

the difficulty of holding area meet- 
ings during July and August, and the 
tendency on the part of many 
ndependent exhibitors to wait for a 
lead from the major circuits. 

Despite a recommendation by the 
Kent CEA that increases should not 
be considered in terms of “ pennies 
and twopences,” but that rises 
should be boldly lifted by up to 25 
per cent., our survey shows that in 
the vast majority of cases exhibitors 
have followed the advice of the 
general council to “round off” 
prices by adding just a few coppers 


Quick Action 


But a good proportion of exhibi- 
tors in holiday resorts have taken 
Kent's advice to act quickly. in view 
of the shortness of the season. 

The London branch CEA decided 
at its meeting to leave the matter to 
the discretion of members and 
several cinemas have, in fact, rounded 
off their prices. 

Essoldo, for instance, raised prices 
in some of their theatres on August 
4 keeping in line with CMA and ABC 
houses in the same area. They calcu- 
late they will have completed price 
adjustments at all their cinemas by 
September 4 

This is how the areas report: 

BIRMINGHAM: By agreement 
between independents and circuits, 
prices of the cheaper seats 
raised on July 1. Currently, discus- 
sions are in progress on the upgrad- 
ing of higher-priced seats in the city 
and all seats in other areas covered 
by the Birmingham and Midlands 

A. 
an 


agreement reached by 


| 


| 


ew 20th-Fox Policy for 


London Releases 


CONCURRENT PREMIERE RUNS 
IN WEST END AND SUBURBS 


A NEW booking policy for the release of a limited number of big 
and important pictures to selected cinemas in 16 London suburbs con- 
currently with their screening at the Carltcn, Haymarket, is to be 


adopted by 20th Century-Fox. 


The scheme has been devised by 20th-Fox’s London office and will 


be operated with the full co-operation ot 


ABC, Granada, Shipman 


and King, Essoldo, and the Davis, Croydon. 


The districts concerned are Harrow, 
Walthamstow, Leytonstone, Kingston, 
Tooting, Woolwich, Sutton, Brixton, 
Clapham, East Ham, Kennington, 
Hammersmith, Bayswater, Waltham 


| Cross, Croydon and Kilburn. 


| be 


were | 


city exhibitors, Is. seats were raised | 


6d., which the 
continued on page 6 


to Is. is now 


local | 


Announcing details on Tuesday, 
managing director Jim Pattinson, said 


it was not intended to disturb the 
normal general release pattern for 
London. These films would be re- 


leased to London in the normal way 
eight weeks from the pre-release date. 

Ihe selected theatres will be given 
the same premicre treatment as the 
Carlton—if necessary stars will be 
driven round to many theatres as 
practicable. 

The new scheme will mean the 
Carlton changing its opening night 
from Thursday to Sunday, or Monday 
if the film is not suitable for Sunday 
opening. 

Mr. Pattinson said it was possible 
the Carlton's gross might be reduced, 
but this was a chance they had to 
take. The suburban theatres would 
operating at increased admission 
prices though, of course, they would 
not be the same scale for the 
Carlton. 
mum of two weeks. 


as 


as 


Perspex Permitted 
in MCC Cinemas 


MIDDLESEX County Council has 
agreed to permit the use of Perspex 
and other approved acrylic plastic 


materials for non-structural purposes | 


m cinemas, such as electric light fit- 
tings, lay-lights, cornices, decorative 
featuves, etc., but not for gas fittings 
or for positions where the material is 
likely to be subjected to high tem- 
peraiures or other fire risks. 

The material must be positioned 
out of reach of the public and fixed 
in metal framing and to the approval 
of the County Engineer and Surveyor 


The runs will be for a mini- | 


He stressed that the new policy 
would be a long-term one and not a 
one-film effort The pictures pye- 
released in this way would have to be 
big and important in every sense of 
the word. 


The sort of films he had in mind 
were of the calibre of “ Affair to 
Remember,” ‘“* Farewell to Arms,” 
** South Pacific.”’ It had been con- 


sidered pre-releasing “Island in the 
Sun” under the new scheme but 
rather than rush it through so that the 
system started at half-cock they pre- 
ferred to wait. 


He hoped to see at least one film 
pre-released under the new scheme 
this year. He thought the policy 
would be applicd to no more than 
six films a year. 

Mr. Pattinson believed the new 


system could increase business at the 
key cinemas by S0 to 100 per cent. 

He said that for a long time Fox 
had been concerned with the fact that 
picturegoers in provincial key cities 
could see the new films concurrently 
with the Carlton, while the people in 
London suburbs had to wait many 
weeks. 


No Bolton Ban on 
‘Garden of Eden’ 


BOLTON Town Council has re- 
fused to ban the naturist film ‘ Gar- 
den of Eden.” which the Watch 
Committee viewed privately and 
agreed to its showing under the con- 
ditions applying to the “U” certi- 
ficate. Replying to a proposition to 


reverse the Watch Committee’s deci- | 


sion, F. Maughan said: 


** This council prohibited rock ’n’ 
roll. Now they are going to attempt 
to stop this film. If we are not care- 
ful we shall be known as the council 
of wet blankets.” 


TV Technicians 
Sign New Wage 
Agreement 


AN AGREEMENT bx 
ndependent — television contractor 
and the ACTT was being signed yes 


tween the 


terday (Wednesday) at Television 
House. 

KINE. understands the agreement 
contained important clauses cover- 
ng the flexible working of 44-hour 


week and 88-hour fortnight in which 
mid-week days 
Saturdays 


can be counted 


and Sundays, and a new 
minimum wage schedule for 12 grades 
of technicians, engineers, artists, etc 
The agreement which has been in 
preparation for a considerable time 
applies solely to television em 
ployees 
A spokesman for Granada TV net- 
work, Ltd., said: “In the last few 


months agreements have been signed 
between the contractors and the ETU 


and NATKE covering their condi 
tions of employment This now 
rounds off the process.” 

he agreement was due to be 
signed by Howard Thomas (ABC 


and Alpha Television Services), Cap- 
tain T. M. Brownrigg (A-R and ITN) 
Val Parnell (ATV and Alpha 
Television Services), B. C. Floud 
(Granada TV), George Elvin and 
sociation for 


ACTI 


representatives 


Vogel Named 
Pioneer of Year 


IN A further move to demonstrate 
industry backing of Loew’s president, 


Joseph Vogel, the Motion Picture 
Pioneers named him Pioncer of the 
Year, an honour not usually di 
closed until later in the year when 
the annual dinner of the organization 
is held in November. 

Top executives were on hand to 
applaud the designation id h 
acceptance of office 

Regarding the Loew's _ stock- 


holders’ battle, Justice Morris Spector 
continued an injunction in New York 
Supreme Court against interferen 
by Joseph Tomlinson and Associates 
with the scheduled September 12 
meeting of stockholders by 
President Joseph Vogel. 

Meanwhile, another front 
Loew's filed a cross-complaint in 
Chancery Court, Wilmington, Dela 
ware, against Tomlinson, Louis B 
Mayer, and Samuel Briskin asking 
that they be enjoined from inte: 
fering with the special stockholders’ 
meeting called for September 12 

The court set down August 22 for 
a hearing on the complaint. 

Loew’s further asked that the Acts 
of the Rump meeting called by th 
Tomlinson faction be declared in 
valid. 


called 


on 
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ENTERPRISE 


THIS is an era for experiment 
and bold enterprise in the 
industry's efforts to compete 
with the multifarious in- 
terests that are attracting 
people away from the cinema. 
Twentieth Century-Fox has ap- 
preciated the need for 
changes in the conventional 
pattern of the business. The 
organisation launched 
CinemaScope, not without 
opposition. It excited the 
interest of the public. 


Bold Line 


The company took a bold line 
in breaking away from ac- 
cepted booking practices, 
again not without opposition. 

The * King and I” experiment 
in London raised protests, 
but it justified itself. Out of 
this experience and from the 
experiment of concurrent 
runs in the West End and 
key provincial centres, 20th- 
Fox has evolved a new book- 
ing policy for the London 
release area. 


Imaginative 


It is imaginative. It gives a 
new deal to London subur- 
ban cinemageers, providing 
them with an extra incentive 
to see important new films as 
soon as they are shown in 
the West End, and at a time 
when the pictures are receiv- 
ing maximum publicity in the 
national press. 

Changes in the pattern of the 
business are necessary to 
meet new circumstances. 
They may adversely affect 
some interests. But if they 
attract more people to the 
cinema and bring increased 
revenue to the industry, that 
is all that matters. 


IMPORTANT VISITOR 


EXPERIMENT e 


DISTINGUISHED American, 
A a man who is dedicated to 
film-making and retains an 


unshakeable faith in the future of 
the motion picture business is due 


here in Sepiember. I refer to Jack 
L. Warner. 
Arthur Abeles tells me that he 


will arrive on September 9 and will 
stay for four days 

It will be Jack Warner's first visit 
to Britain as president of the world- 


renowned corporation that bears 
the family name. He assumed the 
presidency last year when Serge 


Semenenko and a group of in- 
vestors acquired Harry and Albert 
Warner's stocks in the company. 


] IS previous visit in 1952 will 

be recalled as one of the 
trade’s notable events of that year. 
At the time he was Warner's vice- 


president in charge of production. 
He was guest of honour at an in- 
dustry luncheon: he addressed the 


CEA general council. 

It is interesting to recall the ob- 
servations he made on those occa- 
impact of tele- 
* The future 
mouon pictures 1s 
ssue todav—if we wse our ex- 
gained, our intelligence 
ind ability, we will succeed in the 


declared 
of all of us in 


H! told general council dele- 
gates that the day of the 
very cheap “B” pictures was over. 
They drove people away from the 
cinema. He frankly stated that he 
was against the double-bill pro- 
gramme that was normal in Britain. 

How many agreed with him, | 
wonder. But are those prophetic 
thoughts not true today? 


will welcome the 
settlement of the 
negotiations the ACTT has 
conducting both with the 
and with the BFPA and FBFM, not 
only because settlements have been 

iched, but because they have been 
achieved in a friendly spirit 

Past history of clashes between 
the union and the producers (on 
both sides of the Atlantic) has been 
often stormy and sometimes bitter 
Any evidence therefore, of a more 
friendly approach is most welcome, 
for it cannot fail to be anything but 
a benefit to the industry as a whole 


J, VERYON! 


4 amicable 


The agreement with the MPAA 
was, of course, reached in co- 
operation with the Ministry of 
Labour. Obviously the union has 
not obtained all it wanted, but the 
limitation to 12 per year of over- 


seas producers or directors working 
on quota pictures, will allay fears 
that the influx of American interest 
in films made here will seriously 


_ 
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e NO-SMOKING 


AMICABLE SETTLEMENT 


affect the livelihood of Union 
member 
No one blames the union for its 


vigilance in this respect, but one 
must not lose sight of the fact that 
American financial participation in 
British production, if properly con- 
troiled, makes a valuable contribu- 
tion towards the provision of regular 
employment for British technicians. 


VERY satisfactory feature of 
4 the agreement with the 
BFPA and FBFM is the speed in 
which it has been reached. It was 
only in June that the ACTT decided 
to press for a 334 per cent. increase 
for all grades. At the time I was 
doubtful of the wisdom of such a 
high demand. 


Representatives of the three 
organisations met in July, and 
settled their differences by com- 


promise at that one meeting. ACTIT 
deserves congratulation for its 
reasonable appreciation of the pre- 
sent economic state of the industry 
It is not often nowadays that we 
find unions acting with such amic- 
able restraint as to whittle their de- 
mands down to a third of what they 
originally sought. 

Producers, on their part, have 
been equally reasonable in conced- 
ing the necessity for giving an in- 
Crease 

I hope that 


this atmosphere of 
goodwil] 


ind co-operation will per- 
sist on both sides. 


4 he trade here will be in- 
terested in the details of 
the MPAA’s progress report cn the 
U.S film industry's business build- 
ing campaign 

It is significant to note that the 
largest single amount of money 
from the immediately available 
funds has been devoted to research 
to find out why the nubiic is not 
going to the cinema as often as 
b fore 

Another large slice is being spent 
on approaches to publishers and 
editors of local papers. 


mut funds have been sub- 
scribed by producer interests, 


but it is expected that exhibitors 
will contribute to a substantial 
degre 


Many of the top exhibitor groups 
have indicated that they will partici- 
pate. It is estimated that the amount 
to be raised from the exhibiting side 
will be between a million and a 
million and a quarter dollars which. 
it is hoped, the producers will 
match, 

The KRS is watching the Ameri- 
can development closely. There are 
many trade people, including ex- 
hibitors, who would like to see a 
similar scheme promoted here. But 
are exhibitors prepared to co-operate 


= 
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with the producers in 


raising 
funds? 

To be effective the camp: 
would need to be a substantia 


effort, far more ambitious than 
Better Business campaign of a f 
years back 


ACK VAUGHAN, ma: 
of the Classic, Tooting 
a sigh of relief. London’s firs 
smoking cinema night had 
passed off quietly, smoothly 
without incident. 
Jack—strictly a non-sn 
himself—told a colleague: “| 
rather an anxious time: you < 
never tell what the public’s reac 
will be to a thing like this.” 
The experiment was started | 
week by Capital and Provin 
News Theatres at the C! 
cinemas, Tooting and Crovd 
Smoking will be prohibi 
Tooting on Mondays and 1 


days: at Croydon on Monday 
Fridays. 
Said Eric Rhodes: “It w 


association of ideas when the ca 
scare was receiving so much 
licity. We are giving it a ru 
these two cinemas and if 
successful will extend it to th 
2! theatres in the chain.” 


IN cameras were there to < 
the first night at Too 
carrying Out on-the-spot interv 
in the cinema foyer. 
arge banners on the th 
front announced the ban and 


auditorium were illuminated “* No 
Smoking” signs. Slides had | 
used the previous weck to ¥» 
patrons. 


Yet still a large number 
up puffing cigarettes or pipe 
had to be politely reminded of 
ban before entering the auditoriun 

Inside, the scene was remark 
The picture was so crystal cle 
might have been projected by son 
new super-process. And coughs and 
sneezes were down to the mu 


YHERE was only one awkw 
moment. A girl, ¢ i 
away by the sight of Gregory Pech 
temporarily forgot the ban i 
flicked her lighter A po 
minder and all was well again 

Two short intervals were arranged 
for the benefit of smokers w: 
to have a cigarette in the | 
Announcing this from the stase M 
Rhodes said: * Our aim is 
prohibit or spoil your ey 
entertainment, but to offer j 
more service.” 

There was silence, ther i 
applause. Manager Vaugh 
another sigh of relief. 

Only a handful of patror 
advantage of a smoke in | 1 
And most of those were syn 
to the ban. Only ot 
vociferously against the b 


a liberty,” he said. “ We 
money... .” 
Sales of sweets and ch 


ice-cream and drinks went 
at the end of the evening 
above normal. 


Three doctors were 
audience, and gave the sch 
blessing. 


1 UT not all is well on 

smoking front. At ! 
field, manager Charles F« 
the Tudor cinema, Is no’ 
of discontinuing smokele: 
his theatre. 

The public co-operated 
fully in observing the 1 
said, but attendances are 

55 more support 1s 
coming, then the experi 
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have to be discontinued.” 
mented. 

He will carry on the experiments 
for a further nine weeks, at the end 
of which period he believes he will 
be able to form a definite opinion 
whether the experiment can be con- 
tinued only by affecting takings. 


he com- 


S it wise for exhibitors to con- 
duct’ no-smoking — experi- 
ments in a blaze of national press 
publicity? No, thinks Derek 
Eckart. 

After reading the Telegraph re- 
port of the Classic try-out, he 
‘phoned me and forcefully expressed 
his views 

Many local authorities and con- 
trol bodies are awaiting the 
Opportunity to impose a no-smoking 
ban in cinemas, he declared. 


I' is his opinion that exhibitors 
should wait for the public 
to demand action. And there is 
no evidence to suggest that the 
majority of the people wants a ban 
on smoking. 

Derek has taken a census of 
opinion! Those who shout loudest 
for the ban are those who go to 
the cinema most infrequently, he 
has discovered 

I am inclined to Derek's view 
that exhibitors should leave well 
alone, unless the majority of the 
public demands no smoking. 


I ERT ELTON conveyed to me 


on Monday the sad news 
of the death of Fred Prior of 
Nottingham. 


It was not unexpected, however, 
for I had heard before the week- 
end that Mr. Prior's condition was 
very, very serious. 

His passing is a great loss to the 


trade for he had been a tower of 
strength to the Nottingham and 
De rby CEA since 1918. He was 


branch secretary for 36 years, chair- 
man in 1945 and the CEA’s national 
president in 1946. 

Partner of the firm of Prior and 


Fulmer, Mr. Prior’s business inter- 
ests embraced commerce, insurance 
and sport. 

Films 


He Cinematograph 

‘ouncil’s annual report to 
the President of the Board of Trade. 
which is presented to Parliament, is 
a concise document, occupying less 
tlan three pages. 

Nevertheless. it reflects the influ- 
ence of this important body and 
the tremendous amount of work 


undertaken by the members of the 
and 


council sub-committees, the 


vey E45 


a s 


1957 


majority of whom are representa- 
tive of trade interests. 
TH report reminds us that 
the council, in submitting 
advice on the levy regulations. 
siiong'y urged the need for a sub- 
Slart.ai tax reduction 
Tae report acknowledges the con- 


cessions in the last budget, but 
emphasises the need for further 
rem ssion and = points” to the 
inescapable fact that the closure 


of cinemas is not confined to small 
and old-fashioned buildings. 

The council has served the indus- 
try well in bringing this to the 
note of the government and MPs. 


ACK PRENDERGAST ap- 

pears to be off the beam in 

bis protest against the views on the 

lax Campaign expressed by Douglas 

Richards at the Sussex CEA branch 
meeting (see letter page 9). 

During the general council ds- 
cuss:on on the advisability of direct- 
ig the next tax campaign towards 
the public, George Singleton, the 
president, suggesied that the matter 
should be discussed at branch mect- 
ings to ascertain the views of 
members in time for the September 
GC meeting. 

I: is my impression that Douglas 
Richerds was expressing his own 
persona! opinions and these were 
supported by other members of the 
‘ranch. In consequence, the branch 
unun'mously agreed that it would 
be “ useless’ to direct the tax cam- 
paign toward the public 

The decision of the branch refers 
specifically to the tax campaign. 


N the other hand. Jack is 
Strongly advocating an all- 
industry campaign designed prim- 
arly to promote interest in cinema- 


going. At the same time, he wants 
the campaign to embody subtle pro- 


peganda with the object of securing 
public support for the trade's case 
for cinema tax reduction. 

The two aspects of Jack's pro- 
posai—seat sell! ng and tax reduction 
-arz distinctively separate problems 
and it is questionable whether they 
can be effectively integrated into a 
single campaign without giving 
emphasis to the industry’s economic 
difficulties. 

However, that is beside the point. 
The AITC, at present, is only con- 
cerned with the tax case and for 
the purpose of formulating policy 
for the conduct of the campaign 


the CEA needs to decide whether it 
cersiders that an approach to the 
public 


is desirable. That 


is why 


Cyril James (left) and Cyril Edgar, joint managing directors of Walt 
Disney Productions Ltd., are flying to Hollywood to attend a world-wide 
gathering of delegates to the biggest-ever Disney convention 


branches were asked for views. 

Tae Sussex branch has expressed 
itseaf clearly and decisively on the 
cucstion. 


T looks as if the Devon and 

Cornwall CEA branch execu- 

tive is doing an effective press 

relations job in connection with the 
——- of seat prices. 

M. C. Prance, of the Belgrave 

Cc cae. Mutley, has 

sent me a cutting of a leading 

artc‘e which appeared in the 
Western Evening Herald. 

Ihe editorial comments: *‘* The 
decision . to increase admission 
cuarges will come as a surprise only 
fo- ome reason. That is because 
ciicmas have so rarely done it. 
Such modest increases as they nave 
made have borne litte proportion 
to the general revaluation” of 
money.” 


Plymouth, 


HE editorial goes on to 
explain that in terms of 
value in relation to incomes, cinema 
admission prices are as cheap now 
as they were in the earliest days of 
the business, but the standard of 
entertainment has risen continually 
and enormous amounts have been 
spent on technical improvements. 
Furthermore, the editorial 


pre- 
Ss nts 2 sensible argument support 
ing the industry’s case for tax 


reduction. 


N R. PRANCE is delighted 
i - Whoever nspired the edi- 
torial in the local and influential 


evenin. paper deserves much credit, 
he states. 

He adds: ** What would be the 
result if we had a trade PRO who 
cou'd instil in other newspapers the 
sympathy and understanding that 
we in Plymouth have so fortunately 
otta'ned? ” 

A national PRO might achieve 
some degree of success, but I am of 
the opinion that much more can be 
si mn by contacts at the local 
evi. 


HE reaction of a West End 
premiere audience is not an 
infallible guide to the prospects of 
a picture, but the rousing reception 
accorded to ** No Time for Tears ” 
at the first night at the Rialto last 
week, surely must be indicative of 
its popular appeal. 

And for very good reason. AB- 
Pathe did not invite the usual pre- 
miere guests. Instead, the audience 
ircluded some three hundred nurses 
sisters, matrons and doctors from 
London’s main hospital. 

A highly critical audience, per- 
haps, for a comedy melodrama, 
depicting life in a children’s hospi- 
tal, but, nevertheless, the special 
guests together with the rest of 
those present made up a representa- 
tive cross section of the public. And 
the response of the entire audience 
to the humour and pathos of the 
situations could not have been more 
encouraging to those responsible for 
the production. 


i OBERT CLARK was obviously 
delighted. So. too. were 
Bob Wallis, W. A. Whittaker, the 
producer, and Anna Neagle, one of 
the stars of the film, who was pre- 
sent with husband Herbert Wilcox. 
It was very apparent that Bill 
Fielder, a shrewd judge of a picture, 
was well satisfied. And Macgregor 
Scott was literally dancing with ex- 
citement after the show. * Be happy 
with Pathe” is not an overstate- 
ment of fact just now. 


THE STROLLER 


Motion Pictures’ 
\Y as 


76 


Monday 


LESSER man would have 


.s retired years ago to 
4 rocking chairs and memories. 
Not so Cecil Blount deMille. 


He still works long hours each 
day. Currently he is finalising 
plans for the first international 


screenings of his master-work 
production “The Ten Com- 
mandments.” 


It's typical of the man whose 
44 years directing and produc- 
ing pictures with the accent on 
spectacle have made him a world 
leader in the film industry. 

His career started in 1913 
when he produced Hollywood's 
first fulllength feature—‘ The 
Squaw Man.” “ The Ten Com- 
mandments * promises to be the 
greatest of his 70 pictures. It 
will open at London’s Plaza 
theatre on November ‘ 

And after that there will be 
more; deMille is too full of 
fire and enthusiasm to consider 
his work completed. 

His formula is simple—a love 
of work. 

* The endearing art is the art 
of the story teller,’ he once 
said. “A motion picture is a 
success or failure on the strength 
of its story. Nothing else matters 
importantly—not the star, not the 
director, nor the producer, if 
the story isn’t there. There is 
no better medium for telling a 
story than the motion picture. 
Its future is limitless. 

** There may be changes in the 
methods of distribution. That 
is a mechanical thing. These 
changes can have drastic effects 
from time to time upon the 
established procedures in Holly- 
wood. But they do not funda- 
mentally alter the real challenge 
-——-which is to tell a good story 
and tell it well. If you succeed 
in that, you have no prob- 
NS a ca se 

Perhaps another insight into 
deMille the man is given in the 
fact that what would ordinarily 
be his share of the earnings from 
“ The Ten Commandments ” has 
been put into a trust fund for 
charitable, religious and educa- 


») tional purposes. 


More Pence for the Box Offiee—continued from page 3 
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Sir Tom 


Patrons Accept Price Adjustments Applauds 
Without Complaint 


minimum, with v« few exceptions 
Seats at Is. 7d. to Is. 10d. went up 
to 2s., and those at 2s. 3d. and 2s. 4d 
went up to 2s. 6d. In some instances 
2s. 9d. seats were left unchanged, but 
some managers raised them to 3s 
Almost 1 city exhibitors adopted 
prices in line with this scale 

Sa d A. G May, general manager 
of the Rogers group of cight 
cinemas: “ While the weather has 
been bad for trade, I can say tha 
the new prices have not caused any 
further depletion of audiences and 
there has been no movement to the 
lower-priced seats As a matter o 
fact, the reverse has applied in two 
or three cases—quite a number of 
patrons who used to pay Is. 7d. have 
now moved up to the 2s. 6d. seats 
On average. the effect has been to 
ncrease box-office revenue by the 
percentage by which the prices were 
raised.’ 

* a ® 

BOURNEMOUTH: Local exhibi- 
tors not yet officially discussed the 
problem and only four cinemas have 
sO far increased prices Regent, 
Poole Regal, Parkstone;: Electric, 
Bournemouth (all under the same 
management) and the Grand, West- 
bourne 

Prices at the Regent and Regal 
have been raised thus—lIs. 6d. to 
Is. 9d.; 2s. 4d to 2s. 6d.; 2s. 9d. 
to 3s 3s. 2d. to 3s. 6d.; 3s. 9d 
to 4s. Prices have been rounded off, 
tom, at the Electric with the top 
seats going from 4s, to 4s. 6d 

A new priae range was started 
at the Grand a month ago—Is. 6d. 
unchanged: 2s. 4d. to 2s. 64.; 
2s. 9d. to 3s 3s. 2d. to 3s. 6d 

Though other local independent 
and circuit theatres have not yet 
announced price variations, it 1s 


understood that consideration is being 


LEEDS Branch CEA chairman 
Tr. W. B. Lambert told Kine. that 
though members agreed price adjust- 


ments were desirable it had not been | 


possible to secure uniformity through- 
out the whole area. 

The whole of the branch had been 
split into sections, some very small 
ones of only two or three houses, 
and each would act separately. 


LIVERPOOL No zonal decisions 
or alterations have been taken at any 
CEA branch in the Lancashire area. 
Members have been advised to con- 
neighbouring exhibitors and 


' t 
LiCl 


| come to amicable arrangements. 


|} complained at first, but became 


Managers of 11 Wallasey cinemas 
have been in consultation and in- 
tend to meet again next Monday to 
igree on price changes. 

ee cd 

SHEFFIELD The majority of 
cinemas increased minimum seat 
price to Is. 6d. on July 28. Higher- 


priced seat increases were subject to 


zonal arrangements, but in the main | 


the Is. 6d. seat was raised to Is. 10d. 
ind the Is. 10d. seat to 2s. 3d. In 
some cases, where the balcony price 
was Is. 6d., this was increased to 2s. 


The increases coincided with the | 
annual works holidays, and with 
thousands of people away it was 


difficult to assess the public reaction. 
But nmaost cinemas found gross takings 
compared favourably with last year’s. 

Managers found that some patrons 
re- 
conciled when it was explained how 
little the exhibitor received as a result 
of the tax and levy. It helped, too, 
when patrons learned that increases 
would be universal and not just 


in hand, before the new levy rates.” 
e e & 
SOUTH WALES: In = Swansea, 
where the Picton and Withers cir- 
cuits share a monopoly, price in- 
creases of 2d. to 4d. were put into 
operation on August Bank Holiday. 


At Pontypridd and Newport these 
circuits also came to an agreement, 
increasing prices on the same date 
from Is. to Is. 3d.; Is. 10d. to 2s.; 
2s. 9d. to 3s. 

At Aberdare, the Palladium and 


Rex cinemas made increases from Is. 
to Is. 3d.: Is. 10d. to 2., and 2s. 7d. 
to 2s. 9d. 

In West Wales, Wyndham Lewis 
and Harry Scard agreed to the fol- 
lowing increases; Is. to Is. 3d.; 
ls. 10d. to 2s.: 2s. 9d. to 3s.: 3s. 3d. 
to 3s. 6d. There were increases, too, 
at Neath. Briton Ferry and Barry. 


Said Mr. Lewis: ‘“ We felt that 
August Bank Holiday was the best 
| date on which to introduce our in- 


creases, and the public have not com- 
plained at all.” 


g 3 s 

GLASGOW: No general ruling 
from local CEA. At the last meeting 
the executive felt each area should 
make its own decision and _ report 
back. 

So far only two cinemas, both in 
the city centre, have put up prices. 
Last week, Cranston’s started a new 


price range of 3s. 6d. (up Sd.): 3s. 
(up 4d.); and 2s. 3d. (up 3d.). On 


Monday, the Regent also increased 
| prices to 2s. 8d. (up 8d.) and 3s. 6d. 
(up Sd.). 

So far as the circuits are con- 


applied to their own favourite cinema. | 


a w 
SOUTHAMPTON : 


a 
Only 


one 


| theatre has put up admission prices 


the 475-seat Classic which special- 


| ises in Continental films and revivals. 


given at headquarters of the circuit 
theatres to a possible increase in the | 
two highest price ranges of 4s. 3d 
to 4s. 6d. and 5s, 3d. to 5s. 6d. 

Comment from managers’ of 
theatres where prices have been re- 
graded “No grumbles from | 
patrons.” 

E 3 we 

BRISTOL Bristol and West of 

England CEA decided increased 


admissions should be introduced 


August 25 


on 


| present. It 


A branch letter to all city exhibi- | 
tors suggests the following scale 
Is. 6d. to Is. 9d Is. 10d. to 2s.; 
2s. 4d. to 2s. 6d.: 2s. 6d. to 2s. 9d 
2s. 9d. to 3s.: 3s. 3d. to 3s. 6d.: 


and 3s. 6d. to 3s. 9d. or 4s., accord- 
ing to local conditions. 


Present indications are that there 
will be wholehearted support from 
local exhibitors. Certainly the new 


scale has the backing of the CMA 
It was put forward at a special meet- 
ing of Bristol members by CMA 
Regional Controller L. V. Crews. 
Outside Bristol, the position is not 
so clear. Meetings of local exhibitors 


may be held but at Wells, in 
Somerset, for instance, there have 
been no local price discussions so 
ar 


Here there 


is a two-price system, 
ind prices have been increased from 
2s. 4d. to 2s. 6d. and from 3s. to 
3s. 3d. 


Both CMA and ABC managers are 
sull awaiting instructions from head 
‘ffices, and prices at the town’s six 
circuit theatres remain unchanged at 
is generally expected 
there will be some increases by the 


time the new levy rates come into 
force, if not before. 
At least one company is seriously 


considering an all-round increase of 
3d.. and has put the idea forward 
n the hope that other independents 
will fall in line. This would mean 
Is 6d. seats going up to Is. 9d.; 
2s. 6d. to 2s. 9d., and 3s. 2d. going 
up by 4d. to give a round figure of 
3s éd. 

Said one manager: “ If we agree to 
any 
to our patrons that if seat prices go 
up by 3d. we shall get the benefit of 
only 14d. of it.” 

At least one exhibitor would pre- 
fer to bring the increases into force 
on September 1—** to give us a month 


increases, we shall make it clear | 


cerned, no decision has been reached. 
although CMA district manager C. F. 
Booth was in London this week for 
talks on the subject at head office. 
He submitted his own proposals on 
Glasgow prices for the circuit. ABC 
has made no move yet, and the 
same applies to the Sir Alex King 
group and the Singleton circuit, 
despite rumours of increases to come. 


EDINBURGH: No general 
increase in Edinburgh yet. but a 
special meeting will be held later this 
month to debate the question. 

On Saturday. a special meeting of 
CMA and ABC representatives and 
the independent Playhouse came to 
the unanimous conclusion that, pro- 
vided other exhibitors in the area 
agreed, prices should be raised. 

It was emphasised that the increases 
must be general—in both city and 
outskirts—and if the Edinburgh and 
East of Scotland CEA agree at the 
forthcoming meeting. prices will 
increase or September 1. 

his is the proposed new scale 
for the city’s large first-run houses 
-New Victoria. 4s. 3d. to 4s, 6d.; 


3s. 6d. to 3s. 9d.; 3s. 3d. to 3s. 6d.: 
2s. 9d. to 3s.: box seats unchanged 
at 5s. Gaumont. 3s. to 4s.; 
3s, 3d. to 3s. 6d.: 2s. 9d. to 3s.: 
2s, 4d. to 2s. 6d. Regal, 3s. 6d. to 
4s.: 3s. 3d. to 3s. 6d.: 2s. 9d. to 3s. 
Playhouse, 4s. 3d. to 4s, 6d.; 3s. 6d. 
to 3s. 9d.; 3s. to 3s. 3d.; 2s. 9d. 


to 3s.; 2s. 4d. to 2s. 6d. 


ABPC 


SIR TOM O'BRIEN has always 
been an individualist, although a 
member of the TUC Council. At the 
annual meeting of Associated British 
Picture Corporation he represented 
the National Association of Theatri- 
cal and Kine Employees, of which he 
is Secretary, and seconded a vote of 
thanks to the board and expressed 
his pleasure that the higher profits of 
the Corporation had been earned 
after providing increases in wages 
amounting to some £400,000 a year. 

Chairman, Sir Philip Warter, in 
reply, said that it was not often that 
leaders of Trade Unions came to 
congratulate the board of a company, 
and they appreciated it very much. 
He emphasised that the success of 
his company depended on the work 


of a great many people. All they 
asked when they increased salaries 
or wages was that the increases 


should result in greater productivity, 

In moving the adoption of the 
accounts, Sir Philip brought affairs 
up to date. He said that despite the 
downward tendency in cinema admis- 
sions, the over-all trading position of 
the group as a whole, to datc, showed 


an improvement on that for the 
corresponding period last year. 

Dr. Eric G. Fletcher, the 
deputy chairman, proposing the re- 


election of the chairman as a director, 
said that a great deal of the Cor- 
poration’s success in the recent diffi- 
cult years was due to Sir Philip's 
leadership. 


AB-Pathe's U.S 
Appointment 


A. E. BAILEY, who has been with 
Pathe for 22 years, as London branch 
manager for the last eight years, 's 
leaving for New York shortly to take 
up an appointment as Pathe sales 
representative for USA and Canada 

This was announced this week by 
Macgregor Scott, general sales man- 
ager of the company. 

Mr. Bailey will start operations 
from August 26 and will be based in 
New York at Associated British Pic- 
tures, Inc., Suite 612, 551, Fifth 
Avenue, New York 17, NY, USA. 

Mr. Bailey will be replaced at 
London branch by Phil Kester. 
formerly No. 1 salesman at the same 
branch. Kester has been with the 
company sinse 1947 and took over 
the branch on Thursday, August 1. 


LEO JAFFE HERE 
LEO JAFFE, vice-president and 
recently appointed treasurer of 
Columbia Pictures Corporation in 
New York, arrived in London from 
Paris last week for a progress survey 
of productions in this country. : 

He discussed future production 
plans with M. J. Frankovich, manag- 
ing director of Columbia Pictures 
Corporation, Ltd., and spoke with 


| independent producers working for 


the company in this country before 


returning to New York at the week- 
| end. 
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QUOTA FOR 
FOREIGN 
TALENT 


A PLAN to fix the number of over- 
seas producers or directors employed 
on British quota features distributed 
by the seven member companies of 
the MPAA at not more than 12 a 
year, has been accepted by the MPAA 
and ACTT. 

It is designed to ensure the con- 
tinued employment of a reasonable 
proporuion of British producers and 
directors in the production of British 
feature films without impeding their 
production, but it is subject to ex- 
ceptions where the maker is a mem- 
ber of the British Film Producers’ As- 
sociauion, or the film is very expensive 
and at least one bona fide British 
producer, associate producer or direc- 
tor is engaged, or where special agrec- 
mcut is reached. 

The arrangements will operate for 
12 months from October 1, and wili 
be extended for a further period if 
they prove satisfactory. 

The Ministry of Labour says the 
arrangements were subject to the satis- 
faction of the normal conditions for 
the granting of foreigners’ work per- 
mits under the Aliens Order. 

The plan was finalised after two 
meetings last month at the Ministry 
under the chairmanship of Mr. G. C. 
Wilson of the Overseas Department. 


Technicians to Get 
Wage Increase 


AN AGREEMENT has been 
reached between the BFPA, FBFM. 
and ACTT which will increase the 
minimum rates of wages of all grades 
of technicians covered by the existing 
agreement with ACTT. 

For weekly minimum rates up to 
and including £27 9s. 4d. the agreed 
increase is approximatcly ten per cent. 
On minimum rates exceeding that 
amount the rise will be 74 per cent. 

The new rates are backdated from 
Monday, July 29. 

The following statement was issued 
by the BFPA. 

* Representatives of the two pro- 
ducer associations met representatives 
of the union on July 23 to consider 


an application made by the latter for 
The | 
case for the ACTT was submitted by | 


a substantial increase ‘in wages. 


the General Secretary, 
‘After a 


George Elvin. 
detailed discussion an 


offer was made on behalf of the em- | 


ployers which, before the meeting 
came to an end, the representatives 
of all three bodies agreed to recom- 
mend to their respective associations. 
Approval has now been given to these 
proposals by the three associations. 

The new schedule of minimum 
rates has been circulated to the film 
studios. 


Tax Yield Down 


ENTERTAINMENTS Tax 
paid by cinemas in June totalled 
£1,670,000—£970,000 less than in 
May. 

June was the first complete 
month in which the new tax scale 
operated, It came into force on 
May §. 

These figures are given in the 
“Monthly Digest of Statistics ” 
for July. 
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Pinewood Celebrates 
21st Anniversary 


ON SEPTEMBER 
studio, 
Week. 

Exhibitors 


30, 1936, 


throughout 


Pinewood first started production as 
Next month it celebrates 21 years of film making with a Pinewood 


the country 


a film 


have been invited by Rank Film 


Distributors to show any films off the studios production lines to coirgide 
with the September 30 week celebrations. 


Oe 
manager, 
scheme, 
that the 
measure 
for this 
history. 

* Already.”” he added, * our sales- 
men have booked Pinewood films 
into hundreds of theatres throughout 
the United Kingdom.” 

A choice of 


Thomas, RFD) general 
speaking on his company’s 
said: “In this way we feel 

exhibitors will in some 
be part of the celebrations 
milestone in film making 


more than 50 
is offered by Rank, including 
latest Rod Steiger starrer, 
the Bridge,” 


films 

the 
* Across 
already acclaimed by the 
national critics and the yet-to-be- 
seen “* Campbell's Kingdom,” which 
stars Dirk Bogarde, Barbara Murray, 
Michael Craig. Stanley Baker and 
James Robertson Justice. 

Twenty major films a year now 
come from Pinewood’s five huge 
stages. Among recent successes have 
been the hilarious * * Doctor * ” series, 

*A Town like Alice,” “* Reach for 
the Sky ” and “ The Battle of the 
River Plate.” 


New Cinema Planned 


CMA is planning a new cinema for 
Falkirk, Scotland. 

Plans are being prepared but 
details are available at present. 


no 


Cannes Festival 
For Ad Men 


APPLICATIONS from representa 
tives of advertisers, agents and ad- 
film producers of many countries to 
register as delegates for the forthcom- 
ing Advertising Film Festival in 
Cannes have already totalled nearly 
400, says Peter Taylor, the Festival | 
Director. 

Taylor left for Cannes on August 6 
to set up his on- the- spot office at the 
Palais des Festiv: ils. 

From now on, all inquiries should | 
be sent to him at Cannes. This ap- 
plies to entry forms for films, 
registration forms for delegates, for 
which the closing dates are August 31 
for film entries and August 17 for 
delegates registration. 

This year George Cooper, Director 
in charge of Advertising, ABC Tele- 
vision, Ltd., and D. P. S. Graham. 
Controller of Advertisements and 
Publicity for Associated Rediffusion, 
Lid., will attend as delegates, and 
it ws possible that the Programme 
Contractors’ Advertisement Com- | 
mittee will be represented by Capt 
‘3 Brownrigg, CBE DSO, 
General Manager of Associated Re- 


| diffusion, Ltd. 


"Island" Film Starts 
Run With Records 


DARRYL F. ZANUCK’S British—and 
‘Island In The Sun,” 
run, reports 20th Century-Fox. At 


£200 more than “ The King And I” 
with that great ae in the second. 
At the Park Hall, Cardiff, takings 


on the first day approached “ The 
King And I" record in spite of lower 
prices, and then started to beat it 
handsomely. Comparative admissions 
to “Island In The Sun” and * The 
King And I” were, respectively. 
2,240 to 2.190 on the Sunday, and 


3,860 to 2.855 on the Monday. 
Playing at the Futurist, Birming- 
ham, the film’s first week's receipts 
constituted a record with one single 
exception. It beat ** Anastasia which 
showed record takings in the first 
week by as much as £185 and was 
only just beaten by “* The King and 
I” playing at increased 
‘Island in the Sun,” in spite of the 
hot seasonal weather, broke the atten- 
dance record by exceeding both “The 
King and I” and “ Anastasia” by 
416 admittances. 
During a heat wave “ Island in the 
Sun ”’ at the Deansgate, Manchester, 
gave 20th Century-Fox a most satis- 
fying return in its first week, plaving 


to only 260 fewer people than “ The 
King and I.” 
At the Ambassador, Dublin, the 


first four davs constituted an 
record for the theatre. 
In the Liverpool area, 


all-time 


* Island in 


first independent—production, 


is already breaking records in its initial pre-release 
the 


Carlton, Haymarket, SW. it 


tox rk 


in its first week, and easily kept pace 


prices. } 


the Sun” 


| Festival 


FOUR GALA 
FILMS FOR 
EDINBURGH 


FOUR of the 
awaited new fi 
Edinburgh's 


world’s mast eagerly 
films will be shown at 
llth International Film 
which opens on Sunday 
They will be given gala performances 


on the Sundays during the three 
weeks of the festival. 

Iwo of the films are British—Pau 
Czimner’s novel treatment of Bo! 
shoi Ballet performance, and the 
Boulting Brothers’ “Lucky Jim, 
based on Kingsley Amis’s _ best 


selling novel. 


Czinner’s production, which has its 


| world premiere at the New Victoria 
| Clerk Street, on August 25, aims to 
| bring ballet to the screen with all 


and | 


| 
| 
| 
} 
| 
} 


did smash-hit business. At | 
the Crescent, Douglas, where matinees 
had to be abandoned because of the 


hot weather, the film gave a higher 
return than for any 20th-Fox picture 
since “Call Me Madam” in 1953. 
The film returns for a second en- 
gagement. 
On the first day 

the County, Wigan, 
Sun” 
take. With three distinct perfor- 
mances, there were under a hundred 
seals vacant throughout the day and 
all of these were in the front stalls. 


of exhibition at 
‘Island in the 


had its all-time one-day record | 


Again despite the weather when the | 


film was shown at the Regent, Black- 
pool, it set an all-time record in the 
first five days. 


Latest news of the money-spinning | 


marathon is given in 
telegram =from 
manager at 


the 
Pattinson’s 
Leeds. 


following | 
branch | 


All records smashed by ‘ Island 
in the Sun’ at the Union Street, 
Sheffield, last week beating the * King 
and I” which played at increased 
prices. Also record figures at the 
Tower, Leeds. in its second week 


beating the first week and topping | 
the ‘King and I*.” 


the atmosphere of a 


liv me slag 
pe rformance. 


Audiences will 


see 
ballerina Galina Ulanova and the 
| acknowledged masterpieces of the 
Bolsho! repertoire. 

In * Lucky Jim,” which opens the 
festival at the Regal Cinema, Lothian 
Road, the utle part is played by laa 
Carmichael. With kim are Terry- 
Thomas and 21-year-old Sharon 
Acker, chosen from 300 unknowns 
to play a star part. 

America’s comtribution, ‘“* Alber 
Schweitzer,’ a biography of the grea 
medical missionary, which has its 
gala premiere at the Caley Cinema on 
September 1, is a surprise item on 
the programme Dr. Schweitzer 
allowed this film to be made only on 
the understanding it would not be 


showa in public until after 
He has now 
allow its release 


his death 
been persuaded to 


| Gala Premiere 


The quartet is completed by 

rederico Fellini's Nott D: 
Cabiria.”” which opens the Italian 
Film Week. It will be given a gala 
premiere on Sepiember 1 at the New 
Victoria. 

The programme will also include 
outstanding new films from Italy 

rance, Japan, Russia, Poland and 
Germany The Russian and Polish 
contributions include two. startling 
war films—* The Forty First,” a love 


story played against a background of 
the Russian Revolution, and 
* Kanal,” a grim picture of Warsaw's 
resistance against the Nazis 

The controversial “ Tea and Sym 
pathy "’ will be shown during the first 
week. Other opening films include 
“Champion,” a modern Japanesx 
picture of boxing and ballet, th 
French *“ Celui Qui Doit Mourir,”’ 
and “ The Seventh Seal,” a medieval 
morality play translated to the 
twentieth century screen technique 

Later screenings include the Korean 
‘Wedding Day,” —— at the 
Asian Film Festival the year's best 
comedy, and Ge retin s * No Room 
for Wild Animals.” 

But perhaps the most amazing con 
tribution is from Russia, a picture 
called “* Carnival,”’ in which Russians 
laugh at Communist Bureaucrats 
actually joke about words — like 
* collect ivism. * mass” 
“ economist "! 

The eel ends on September 8 
with a gala performance at the New 
Victoria, where the American 
Ambassador, John Hay Whitney, wil! 
present the Selznick Golden Laurel 
awards, 


” 


News from U.S to You 


IF the Loew's-MGM 


crisis were 
office decline 

Business during the past 
four weeks has been at its lowest 
ebb, considering that most of the 
major companies now have their top 
product in release, having saved it 
for the hot weather period. 

The anticipated summer boom has 


three or 


not miaterialised this year, even 
though the television networks are 
running their indifferent replacement 


programmes, which command only 
small audiences. 

This experience bears out the 
contention, with which I completely 
agree, that TV is only one of many 
factors—and possibly even a minor 
one—militating against films, no 
matter how well-made or con- 
troversial they are. 

It confirms also the viewpoint 
taken by the leading’ exhibitor 
organisations in the U.S, that any 


business-building programme 
taken by the industry 
engineered as to re-establish — the 
cinema as an institution—a happy 
escape from the mounting chores and 
obligations of domestic life. 


under- 
must be so 


Sponsorship Hope 


With painful slowness this is 
beginning to dawn on the men who 
contro] the industry. Now there is 


some hope that the televising of the 
Academy Awards next year will be 
removed from the sponsorship of the 
car manufacturing concern which has 


backed the show on the past two 
occasions, and which has an option 
for 1958 

The suggestion now being mulled 


is that the film industry itself should 
sponsor the TV _ presentation next 
time, but support for the idea is by 
no means unanimous. Some com- 
panies hold the view that it would 
be immensely expensive in contrast 
to the present situation in which an 
outside company foots the bill while 
Hollywood gets a free plug. 


Mike Todd, who is always ready 
to earn a headline, has informed the 
MPAA that, if necessary, he will 
sponsor next March’s Awards show 
on TV single-handed. His offer is 
not being taken seriously, but from 
what I know of Todd I believe he is 
in earnest and could, if given the 
chance, turn it into one of the great 


TV programmes of the year. 


Friends in Need 


As to the 
Siuaton we are 
to another 
extraordinary 
the industry 


fast-moving Loew's 
now being treated 
manifestation of that 
comradeship — within 
which always becomes 
visible whenever one of its chief- 
tains finds himself in trouble. 
Joseph Vogel, president of Loew's, 
is receiving offers of encouragement 
and support from all branches of the 


industry. Ernest G. Stellings, presi- 
dent of TOA, for instance, has in- 
formed him that the Theatre Owners 
of America is firmly behind him in 


his battle with Joseph Tomlinson for 


future control of the company. The 
head of the Brandt circuit is inde- 
pendently forming a_ stockholders’ 


nol 
news, the focus of attention this week would be on 
in most areas of the Uni 


overshadowing all other industry 
a further serious box- 


ted States. 


committee pledged to back Mr. 
Vogel and his associates. Others are 
purchasing small numbers of Loew's 


stock in the open market so that 
they may attend next month’s stock- 
holders’ meeting and speak for the 


Vogel management. 

The Vogel-Tomlinson struggle, and 
the revelations of intrigue and con- 
spiracy which it has uncovered, is at 
least as exciting as the chariot race in 
“ Ben Hur,” which MGM made in 
1931. 


Two Boards 


This past week the company 
boasted two separate boards of 
directors. One, presided over by Mr. 
Vogel, comprised, besides himself, 
Joseph Tomlinson, Stanley Meyer, 
George L. Killion, William A. Par- 
ker, John L. Sullivan, Louis A. John- 
son, E. T. Keller and Ray Larsen. 

The other, led by Tomlinson, in- 
cludes the foregoing plus Louis B. 
Mayer and Samuel Briskin. 

Thus, the Vogel board claims a 
directorate of nine and the Tomlin- 
son faction of 11. The two names in 
dispute are those of Louis B. Mayer 
and 44-year-old Stanley Meyer, 
whose father is employed in the 
personne! department of Twentieth 
Century-Fox, and who is married to 
the daughter of Nate Blumberg, 
chairman of Universal. 

They are disputed by the Vogel 
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by LEONARD COULTER | 


Cinema Must Be Re-established 
As a “Happy Escape’ 


group because the board meeting at 
which they were appointed, and 
which Mr. Vogel did not attend, is 


claimed by him to have been | 
** illegal.” 
Mr. Tomlinson, at whose request 


MPAA Plan 


_ INCREASED cinema attendances 
is the sole aim of the U.S film indus- 
try’s current business-building cam- 
paign. * That is our only objective,” 
SayS a progress report of the cam- 


| paign issued by the MPAA this week. 


the meeting was held, insists that the | 


appointments are , 
and, to establish the point, has in- 
stituted proceedings in Chancery 
Court at Wilmington, Delaware 
(where Loew's is incorporated). 

At that same meeting, Tomlinson 
and his associates called for can- 
cellation of the September 12 stock- 
holders’ meeting summoned by Vogel 
to decide the issue of which faction 
should rule the company henceforth, 
and also to vote on the removal from 
the directorate of Messrs Tomlinson 


completely valid 


ind Meyer 
Vogel, however, has not called off 
the meeting: indeed, he has an- 


nounced a new list of nominees 
whom he will propose for election as 
directors. They include General Omar 
Bradley and Helen Hayes, the U.S 
actress. 

Other legal proceedings in New 
York are contemplated. Moreover, 
Mr. Louis B. Mayer now finds him- 
self personally involved in litigation, 
for the other morning while he was 
breakfasting in New York he 


Was | 


served with a writ filed in New York | 


Supreme Court seeking to secure the 
repayment of approximately 3,000,000 
dollars received from Loew's under 
his contract, which is still yielding 
him a substantial income although he 
is no longer in charge of the MGM 
studio and is on retirement pension. 


Americans to Employ Only 


- - 
Free French Unionists 
by HENRY KAHN, ‘Kine.’ Paris correspondent 


AT A MEETING between Pat Somerset, representing the American Actors’ 
Organisation, and Raymond le Bourre, representing the non-Communist film 
technicians’ trade unions, it was arranged that in future American film com- 
panies making films in France will engage both actors and labour through | 
the free unions and not through unions affiliated to the Communist dominated 


Confédération Générale de Travail. 

I understand that the American and 
French groups will meet from time 
to time to review the position. 

It is worth mentioning that Ray 
mond le Bourre, who used to be con- 
nected with the National Film Centre, 
has carried on a long and intensive 
campaign against Communism in the 
cinema. 

His own union, however, is neither 
as powerful nor as numerous as the 
Communist dominated union and in- 
cludes, for the most part, cinema 
operators rather than set technicians. 

Many prominent French actors are 
members of the Red unions, but it 
may be taken for granted that the 
Americans would never have em- 
ployed these artists anyway. 

However, the agreement might draw 
technicians away from the CGT 
unions since work is not easy to 
come by and the prospect that mem- 
bership of a “Red” union might 
make it more difficult is bound to 
have an influence. 


For the first six months of 1957, 


French cinemas showed 62 French 
and co-produced films and 105 
dubbed foreign films. This is re- 
markable since the figures are exactly 
the same as those for the first six 
months of 1956. 

The trade is taking this as a sign 
that the market has reached stability. 


; On the other hand, films shown in 


their original versions dropped from 
30 for the first six months of 1956 
to 23 for the first six months of 1957. 
This fall is considered rather high. 

The price of the cheaper cinema 


Emphasising that the campaign 
must be a continued, long range ef- 
fort, the report says the programme 
was first discussed in the spring of 
1956 at the request of MPAA presi- 
dent Eric Johnston. It was to be 
financed by the producers, but has 
since developed into a joint effort 
with an indication that key exhibitors 
would be willing to pay half the cost. 

Though no exhibitor money has 
been received yet, there are indica- 
tions they may raise a million or a 
million and a quarter dollars in the 
next year which they hope producers 
will match dollar for dollar. 

Total expenditure approved by the 
MPAA Board to date is $535,600. 

The programme is being co- 
ordinated and carried through by the 
MPAA Ad-Pub Directors Committee, 
who meet with representatives of 
COMPO and leading exhibitor organ- 


isauions, 


Joint Committee 


It is expected, however, that when 
exhibitors actually participate a joint 
committee of production and exhi- 
bition will be set up which will 
authorise expenditure on all joint 
programmes. This group may work 


|} under COMPO. 


These are the projects for which 
MPAA funds are already allocated: 
market survey ($75,000): academy 


| awards sweepstakes ($25,000); visits 
to editors and publishers ($35,000); 


| community 


| audience 


| mittee’s 


seats is expected to rise 20 per cent. | 


following the present French Govern- 
ment’s new economic policy of higher 
prices to keep down consumption. 

It will be remembered that the last 
government removed the tax on 
low-priced seats to keep the cost of 
living down and so save the cost-of- 
living index from rising. 

The new government is expected 
to re-impose the tax, as it has al- 
ready agreed to a wage increase for 
those receiving basic wages. 


| programme 


ree! ($12,000); ** Opera- 
tion Movie Going” (additional funds 
‘re being requested for spot radio 
tests in few selected 
areas), $8,000; and _ miscellaneous 
($5,000). 

These projects 
way or 


are already under 
completed, and the MPAA 


Ad-Pub Directors Committee hope 
they will be continued into 1958. 
The following programme _ has 


been approved for next year: acad- 
emy awards sweepstakes ($150,000) ; 
awards ($75,000): P. R. 
personnel for New York and Holly- 
wood to carry out annualiy the com- 
promotional directives 
($100,000); miscellaneous ($50,000). 

Other projects for which additional 
funds will be asked are: Hollywood 
Golden Jubilee ($100,000); new pro- 
duct trailers; personality tours ad- 
vertising billings. 

Other programmes which the com- 
mittee feels should be considered by 
the MPAA Board are, National spot 
radio programme depending on re- 
sult of tests, 375,000; Sponsorship of 
O:car awards ceremonies ($400,000) ; 
support of Academy Museum and 
travelling exhibits ($50,000). 


DURING the last month, Pearl 
and Dean (Overseas), Ltd., has dis- 
tributed advertising films in more 
than a dozen different languages and 
dialects, including Latin-American, 
Spanish, Arabic, Tamil and_ Sing- 
halese, Urdu, Hausa, Bazaar Malay, 
Cantonese and Mandarin. 
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OBITUARY 


FRED PRIOR 


| 


A FORMER Nationai President of | 


the Cinematograph Exhibitors’ Asso- 
ciation, Fred A. Prior, senior partner 
of the Nottingham firm of Prior and 


Palmer, incorporated accountants, 
died on Sunday in Nottingham 
General Hospital. 

Mr. Prior. who was 68. lived at 


Melton Road, West Bridgford, Notts. 
He had been taken to hospital after 
collapsing at his home last Tuesday. 
He leaves a widow, a son and a 
daughter. 

He founded the business of Prior 
and Palmer in 1918, and was con- 
nected with the CEA for many years. 
He was secretary of the Notts, and 
Derby branch from 1918 to 1944, 
when he was appointed Chairman for 
the year, and represented the branch 
on the Association's general council 
for 24 years. He became National 
President for the year 1946/47. 

In 1946, the Notts. and Derby 
branch gave to Mr. and Mrs. Prior 
a complimentary luncheon to mark 
his completion of 25 years as secre- 
tary. 

A few years ago he resigned his 
directorship of United Entertainments 
Circuit, but he remained a director of 
the Tudor cinema, West Bridgford, 
up to the time of his death. 


He was a member of the Council 


of the Society of Incorporated 
Accountants and was one of two 
public auditors to Nottingham 


Corporation, from 1933 to 1956, 
_The funeral service was held at St. 

Giles. West 

day. followed by a private cremation, 


PR Firms Seek 


Wider Coverage 


MERGER of public relations firms 
Rogers and Cowan and the Arthur 
P. Jacobs Co. into one organisation 
to be known as Rogers, Cowan and 
Jacobs is announced. 


The merger takes in fully staffed 


offices in Beverly Hills. London, 
Paris and Rome, giving the new 
organisation international coverage. 
Headquarters are to be at 3 East 54 
Street. New York. 
_Im_announcing the merger, Henry 
Rogers said, ‘The increasing 


importance of the foreign market in 
industry, as well as in motion pic- 
tures and television, makes it essen- 
tial for public relations to be con- 
ducted on a global scale.” 


FREWIN CONTRACT 


THE Leslie Frewin Organisation, 


Ltd., International Public Relations 
Associates. of 48, Berkeley Square, 
Mayfair, W.1, also developing their 


international markets, announce 
‘hat they have signed a publicity con- 
tract with Globe Films International, 
s.p.a., of Rome, major film distribu- 
tors and producers, who recently 
acquired all offices, vaults, staff and 
foreign interests of Republic Pictures 
throughout Italy. 

Globe, with head offices in Rome, 
have thirteen branches in key Italian 
cities. 


Bridgford, on Wednes- | 


1957 


Films Council Urges 
Further Tax Cuts 


IT IS not generally 


and the council 


realised that the closing down of cinemas is not 
| solely confined to small and old-fashioned buildings, 
| report of the Cinematograph Films Council. 

Urging a substantial reduction of cinema tax, the 
the present time there are many instances of large, 
| cinemas shutting their doors, 


says the 19th annual 
report says: “ At 
modern, well-equipped 
cannot but view this con- 


tinuing curtailment as a serious threat to the future prospects of the film 
| industry in this country. 


“The council is, of course, grate- 
ful for the reduction proposed in 
the Finance Act of 1957, but it can- 
not too strongly insist on the necessity 
for further remission. 


The Board of Trade granted relief 
for the quota year 1956-57 to 1,434 
cinemas, and total exemption to 153. 
Relief was also granted to 592 
cinemas playing double-feature pro- 
grammes. Rejected applications 
numbered 272. 

In making quota recommendations 
to the Board in respect of first feature 
films, the council said it had taken 
into account a table which compared 
with performance the estimates sup- 
plied in the past by producers and 
by the British Film Producers’ 
Association. 


Little Change 


Says the report: “ It seemed to us 
that the output of first-feature films 
would show little change from the 
previous year, and we recommended 
that the quota for first feature films 
should remain unchanged.” 

Some members had felt the sup- 
porting programme quota should be 


raised from 25 per cent. to 30 per 
cent., but on due consideration it 


was decided not to recommend any 
change at present. 

The advisory committee on Quota 
Achievement dealt with 149 cases, 
referred by the Board of Trade, of 
exhibitors who had failed to achieve 
their quotas in the year 1954-55, 


| pleading failure due to circumstances 


beyond their control. 


Acting on their advice, the Board 
issued certificates to nine exhibitors. 

The advisory committee on quota 
relief re-examined the question of 
appropriate scales for theatres show- 
ing films for longer than one week. 
On the basis of statistical evidence, 
it was evident that the problem was 
not yet a major one and the com- 
mittee recommended that the existing 
formula for assessing quotas for 
theatres changing their programme 
once a week should continue to be 
applied to theatres playing films for 
longer than one week 

The committee added that the 
position should be reviewed in future 
years if either the number of theatres 
involved or any other material factor 
changed appreciably. The council 
accepted this recommendation. 


21st “Yard” Issue 


WITH the general release on ABC 
circuit on September 30 of “ Inside 
Information,” Anglo Amalgamated 


will have released 21 featurettes in 
their * Scotland Yard” action-thriller 
series. announce Nat Cohen and 


Stuart Levy. 


Eire to Make 
TV Films 


A NEW company, to be known as 
Ardmore Studios, has been formed in 
Dublin to make TV films for British 
and American markets. 

Principals in the project are Louis 
Elliman, of Odeon Ireland, Ltd., and 
Emmet Dalton, both directors of the 
recently formed Dublin Film and 
Television Productions, Lid., and 
arrangements have been made with 
RKO Teleradio, Inc., of New York, 
to produce a series of films with the 
Abbey Players, based on Abbey 
Theatre stage successes. 

A studio site of 35 acres and a big 
house with gardens and outbuildings 
has been acquired at Bray, County 
Wicklow, about 20 miles from 
Dublin. 

Elliman says that a series of 13 
films to be made by the Abbey 
Players has already been sold to a 


subsidiary of the General Rubber and | 


Tyre Company of America for in- 
clusion in sponsored television pro- 
grammes. 


Disney Chiefs 
Get Together 


THE DISNEY 
Hollywood, to which Cyril Edgar 
and Cyril James are going as joint 
managing directors of Walt Disney 
Productions, Ltd., is to be an im- 
pressive gathering of delegates from 
all parts of the world. 

The two Cyrils will be able to 
report a substantial British contribu- 
tion to the Disney empire, for busi- 
ness in the recent double-release pro 
grammes of * Davy Crockett and the 
River Pirates” with “ The African 
a “and “ Robin Hood” with 

Lady and the Tramp,” together with 
the early playdate records of “ Fan 


convention in 


tasia”’ has been booming. 
Much new Disney product awaits 
review by the delegates. It includes 
‘The Missouri Traveller,’ first of 


| the new major productions of C. V. 


Whitney Pictures Inc. for 
distribution, and the partly 
“The Sleeping Beauty ” 
to cost nine million 
taking five years to make and pro- 
mises to be Walt Disney’s greatest 
full-length cartoon feature. 
Discussion of past and future plans 
is to occupy the delegates for three 
intensive weeks in Hollywood, a sig- 
nificant measure of the rapidly ex- 
panding Disney organisation. 


Disney 
finishe rf 
scheduled 
dollars. It is 


Mrs. William Fairchild 
ACTRESS Isabel Dean, 
film director and author 
Fairchild, gave birth to a_ bonny 
84 Ibs. baby girl recently, at the 
Nuffield Maternity Home, Oxford. 


wife of 
William 


“Wrong Interpretation,’ says Prendergast 


I WAS surprised to read in the 
report in the trade press of the 
Sussex branch, J. D. Richards, the 
delegate, give his interpretation of the 
General Council discussion on the 

*Tax Campaign and the Public” as 
“spreading rumours that we. are 
poverty stricken” and “that our 
pictures are very bad.” 

Never did the General Council dis- 
cussion imply an approach to the 
public on that level, on the contrary 
the discussion was on the wider issue 
of telling the public what the cinema 
industry has to offer for their enter- 
tainment. 

The movers of the approach to the 
public are of the opinion that the 
cinema industry is slipping behind 
other mass appeal entertainments in 
selling the Industry to the public, and 
consider our screens a great medium 
for the purpose of a * Return to the 
Cinema’ appeal campaign, with a 
new approach placed in the hands of 
experts. 

The multi-purpose of our campaign 
could be confusing to some delegates. 
This was pointed out by Mr. Tom 
Massicks at the meeting. 


The principle of the use of our 
screens has never been confused by 
the movers of this approach. We 
think we should be organised cen- 
trally with all sections of the Industry 
participating, in presenting to the 
public the many aspects of public in- 


terest in a campaign to 
approval, and when the time was 
appropriate to state a case for tax 
reduction, the machinery would then 
be available and organised, but never 
at any time was it envisaged that the 
campaign could be derogatory to the 
cinema. 

It was to avoid this that we asked 
the General Council for a first-class 
publicist and/or publicists’ organisa- 
tion to handle this approach to the 
public, not bright ideas shooting off 
at odd intervals but a_ well-planned 
campaign that would win both the 
respect of the public and govern- 
ment in that we were attempting to 
help ourselves. The cost of a cam- 
paign is always a bogy in some 
quarters, but the cost of doing no- 
thing far exceeds the cost of a cam 
paign and our screens, which we con- 
trol, are free. To buy comparable 
space in any other medium is not 
a proposition at present. 


Major J. D. Richards, who is inter- 
ested in politics, must be well aware 
of the subtle propaganda that is pos- 
sible in all mediums, and I cannot 
think anyone in this industry is un 
aware of the flexibility of the motion 
picture for stating a case subtly and 
entertainingly. 


win public 


J. X PRENDERGAST, MBE, 
Chairman, Leeds and District 
Branch CEA. 
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The premiere last Thursday at the Rialto, Coventry Street, W1, of AB-Pathe’s NO TIME FOR TEARS was organised as ‘* the nurses’ night out.’ The 
theatre was packed with medical and nursing staff from the major London hospitals who came to see this CinemaScope and Eastman Color film set in a 
children’s hospital. Starring Anna Neagle, George Baker, Sylvia Syms and Anthony Quayle, it is an Associated British production, produced by W. A. 
Whittaker and directed by Cyril Frankel. (1) Anna Neagle, Robert Clark, Odette Howells (formerly Odette Churchill) and Herbert Wilcox. (2) Anna 
Neagle and Bill Fielder. (3) Robert Clark, Sylvia Syms and J. Wallis. (4) Herbert Wilcox, Anna Neagle and Macgregor Scott. (5) Jill Browne and 
Rosemary Miller, from the cast of TV’s ‘* Emergency Ward Ten,’’ arriving at the theatre in an ambulance. (6) Sylvia Syms, Adrienne Poster and Anna 


Neagle with the mystery guest of the evening—the skeleton that has a big role in the film 
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‘SEPTEMBER 30TH WEEK 


PINEWOOD — HOME OF RANK ORGAN'SATION FILMS and 

Britain's biggest and busiest studios ceiebrates on Monday 

September 30th twenty-one years ofmaking Box-Office successes. 

1 HAVE LAID PLANS TO 

'E THIS MILESTONE IN T BRITISH FILM INDUSTRY 
E fo OUR SUCCESS BY BOOKING A PINEWOOD 

SE SOTH WEEK TO MAKE THAT WEEK 


Twenty-one years ago the first Pinewood film was “A Man With 

Your Voice”. Since then the Man-With-The-Gong has been the 

symbol of YOUR voice to the great cinemagoing public. 

The goodwill enjoyed by us in our relationship with exhibitors. 

has never been better and its con is assured by the 

excellent product which comes from Pinewood. 

This is a time for thanks. And our thanks go to exhibitors, 

large and smail, who have supported Pinewood throughout the 

peti da dhsaapelimmabatgelies 3-day 
minnives OF auecEse. 
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“a i JM v, IRVE TUNICK 
Directed by BURT BALABAN 
Produced by WILLIAM N. BOYLE 
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Tell the Fans 
What's On 


DURING the last few months films 


have been doing better in pre- 
release situations and during sub- 
sequent runs than on London 
releases. 

For example, “ The Tommy Steele 
Story ~ (Anglo Amalgamated) 


registered extremely well in Town, 
despite the hot and humid weather, 
but is really hitting the jackpot in 
the provinces and sticks. 1 
on the best authority that it may 
finish among the top six of the 
sear. “ The Admirable Crichton ~ 


hear 


UP WEST 


ON RELEASE 


(Columbia) tully lived 
highest expectations on 


up to the 
release, vet 


es ; P rh broke many records over the 
' 1 e ? PHI London Fete re Ri ‘ country. “Carry On, Admiral ™ 
t Ndmirab Crichton (Colun (Renown--Spectascope) — definitely 
aqramoun $ un ig pa regge agi a. : anes clicked in) the suburbs, but is 
. The screen version ot Barri beating the band on tour. 
e zeeen comedy has pu Most OF “That the three films mentioned are 
COMP , » sham Clean British is) purely coincidental. 
t e ensad ion sholesome and typically English, and Many American pictures are also 
: Kenneth Mo eee oe scoring more treely out of town. 
n dou One time, London was always an 
re , accurate barometer of a picture's 
CONSIDERING WARNER'S “T Pron 1d 3 << « earnings, but not now. 
was definiiery Ao box-offic shows (British) Some say that the holiday season has 
‘ \u d d Wi ’ W The MGM'S I Peahouse of the something to do with this strange 
a} has b ris B R, 4 \ugzust Moo (Cinen a 4 y) mad phenomenon, but the tremendous 
spades ek ee ea yt MOSLE Promising sti Us “e success of pre- and subsequent-run 
. " ¥ ghee . Ye \ n comedy, vet contams man releases is by no means limited to 
THE current West End sensation is Mi 9 i comp <, " ’ he HONE nd, « seaside towns, where takings are 
“Gunfight At the OK Corral ~ Be . . : ~ sm ’ n We nan more susceptible to changes in the 
(Paramount—VistaVision). Many of °°’ , ay hi | wT ) lo weather. What then are the main 
the critics were patronising . a . Ox ” - Praca ’ the reversal - form? 
western, but it not only had a rf a ae + ne olf the reasons, surely, is stereo- 
bumper initial week-end at the Plaza, “ie " aa 4. THOUGH - — ty ped advertising in the London 
but is carrying on with the good PRAVING the Gaumont, Hay- iia evening newspapers. I've just 
work, Many records have been market, today is “ Hell Drivers Below (Columb nt ea returned from a long week-end at a 
broken and its receipts have far (Rank—VistaVision British). This B ) has kep s end baci Pa popular coast resort and there I 
exceeded those of “Shane” (Para-  thrill-packed melodrama of life among | | : 1 figures hop was struck by the amount of space 
mount). Pardon the lack of modesty, tough truck drivers has taken big | y OF f R oe H sae bought in the local “ rag.’ New 
but I fell hook, line and sinker for money, but don’t get the idea that |'> ; di . on pictures were prominently — dis- 
this “horse opera” immediately 1 it's only suitable for the stronger lncid oe 2 bets played, not just tabulated in small 
saw it and have repeatedly shouted sex. hag are also finding it tre- ’ 1 Ki ' print in long uninteresting columns 
my praise. mendously exciting. which strain one’s eve and patience, 
s 5 ik and generously written up. (The 
ba . es s a ad provincial papers obviously support 
\B-PATHE'S Lov MGM'S Sith S UNITED ARTISTS Xx ( those who patronise them.) 
Afternvon ™ s dilyv curried (CinemaScope) nake o tic Dat The Bachelor Pa Film tans want to know what's on, 
he Leices Square The n S “Nin hha keeping 1 wolf nd “ Monk on My Back nded but wisely refuse to risk astig- 
of scribes yecied fron Emp . doo Ai the Ritz " on } vh side 1 wasn't inatism by poring over footling 
“mM v vIWeeCl sprul } G W Wind (MGM yout this bill. but af ads. We in London should play it 
) ‘ nnd the sweope) . playing proof of the nudding ts in smart like the provincial show- 
ul ac of Audrey Hepburt mwded ; \ o Lond You jt n't keep UA men and stop keeping current 
om nd M Che < \ slv tik { yn down ’ 1 offerings a secret. 
Wilde n d d mo ) NECESs | 
KA extren p Nie rn SP 
1 mat ire sl n pa | 
lis successo he Leic : s s s Telegram to Eros from 
T he * The Sto o ‘ Flies Weak . 
( »  (Columb:a~ British) Pci das SR: bain? ock- Basil Clavering, Cameo-Royal Cinema 
need'ess LO say . we ‘ Ro Charing 
diffe ! Cori ¢ ’ \ ( : s Road I heatre open 
sala dee (yam. and sheve is hardly" sscent |QUEUES WAITED ALL DAY IN HOT SUNSHINE 
sin 3 re ‘ 
ARANK'S “Acros the Brida WE sed. ey A FROM 10.30 AM. AT CAMEO-ROYAL TO MAKE 
{ sh) fas settied down com 
Wy e Odeon. Leic Sut a _ w@ al 4 + ( 
An ruing th cum-dog p ALLTIME FRIDAY RECORD ON OPENING 
ure. it fully deserves the suppo UNITED ARTISTS) “X" ¢ , 
all ivpey of audiences. The fact thet §i soe ee ie eee DAY OF YOUR FABULOUS ‘‘ THE FLESH IS 
nc as its chances Ihe Vamp continue on 9 a 
. » " London Pavilion. Alread ed WEAK.”’ FILLED FIVE AND A HALF HOUSES 
Ww A 
(ound inv the Som” (Iiwenteth ._ 8 8 WOULD HAVE BEEN SIX BUT FOR YOUR 
Ving the impossible, by-making LAST . of PREMIERE GUESTS 
cheving th mpossible. by mak ( S least. O FE S 
‘The King And Vs” fab West End ae ts ones 
lees cal 5 dein s0 World in I D (United ; 
or it will Se alas ed Racin fe \ Is A Inaslage) You : Lon —_ —_ BASIL CLAVERING 
ne R oO ¢€ over Stree I n Ast ¢ £ —= = — 
Thursday week How Dart 9 HEN R di o r ! n ” , ~ ‘ 
nust be laughing at the filn M ge-gFOup 
pers both here and in Americ d ance of securing tick 


tory and Sereenplay by IRVE TUNICK 
Directed by BURT BALABAN 
Produced by WILLIAM N. BOYLE 
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Path Billings 


Paramount's ‘Gunfight’ 
the Sensation 


CONSIDERING that the weathe 
was definitely hostile to the box-office 
over the August holiday. and still ts. 
business has been surprisingly 


THE current West End sensation is 
“Gunfight At the OK Corral” 
(Paramount—VistaVision). Many of 
the critics were patronising to this 
western, but it not only had a 
bumper initial week-end at the Plaza, 


good 


but is carrying on with the good 
work. Many records have been 
broken and its receipts have far 


exceeded those of “ Shane” (Para- 
mount). Pardon the lack of modesty, 
but I fell hook, line and sinker for 
this “horse opera” immediately I 
saw it and have repeatedly shouted 
my praise. 


AB-PATHE’S “™ Love n the 
Afternoon ™ steadily curried favour at 
the Leicester Square Theatre. Some 
of the scribes objected to its 
“ marriage between spring and 
autumn" theme. but to my mind the 
delightful acting of Audrey Hepburn, 
Gary Cooper and Maurice Chevalier. 
and Billy Wilder's brilliant direction, 
make extremely palatable I'm 
glad many sharing my op'nion. 
Its successor at the Leicester Square 
Theatre. “The Story of Esther 
Costello’ (Columbia—British), is 
needless to say. a horse of a very 
different colour, but worth going a 
long way to see. 


RANK’'S “Across the Bridge” 
(British) has settled down comfort- 
ably at the Odeon, Leicester Square 
An intriguing thriller-cum-dog pic- 
ture. it fully deserves the support of 
all tvpes of audiences. The fact that 


are 


Rod = Steiger stars considerably 
ncreases its chances. 
& a a 
AT the Carlton, Haymarket, 
“ Island in the Sun” (Twentieth Cen- 
tury-Fox—CinemaScope—-British) — is 


achieving the impossible. by making 
“The King And I's" fabulous 
figures look silly. It’s doing so well 
that it will be playing concurrently at 


the Rialto. Coventry Street. from 
Thursday week. How Darry! Zanuck 
must be laughing at the film's 


carpers both here and in America! 


WARNER'S “* The Prince and the 
Showgirl” (British) has one more 
week lo go the Warner Theatre 
By the time ts through, — this 
enchanting Ruritanian comedy. co- 
starring Laurence Olivier and Marilyn 


Monroe. will have completed two 

' ; ae 3s 
golden months in Leicester Square 
Book it and see that a little of the 
gilt rubs off on to your box-office. 


LEAVING the Gaumont, Hay- 
market, today is “Hell Drivers” 
(Rank—VistaVision—British). This 
thrill-packed melodrama of life among 
tough truck drivers has taken big 
money, but don't get the idea that 
it's only suitable for the stronger 
sex. Women are also finding it tre- 
mendously exciting. 


MGM'S * Sik 
(CinemaScope). a 


a 
Stockings ” 


stylish re-make of 


* Ninotchka,” is keeping the wolf 
from the Empire’s door. At the Ritz. 
“Gone With the Wind” (MGM 

Metroscope) has been playing to 


crowded houses. Visitors to London 
obviously like plenty for their money 


and, moreover, have the necessary 
time to spare, 
4 a m 
STILL “The Flesh is Weak” 
(Eros—British) is proving a_block- 


buster at the Cameo-Royal, Charing 
Cross Road. The theatre opens at 
10 a.m., and there is hardly a vacant 
seat from the word “go.” It’s not 
surprising 
grabbed it 


UNITED ARTISTS’ “X™ certi- 
ficate double bill, “ The Monster 
that Challenged the World” and 
** The Vampire.”” continues to fill the 
London Pavilion. Already, it’s earned 
two weeks’ repreve 

we 2 ef 


LAST. but by no means least, of 


the West End attractions is “ Around 
the World in Eighty Days * (United 
Avrtists—Cinasiage). You stll can't 


the Astoria, Charing Cross 
It looks as if only those likely 
reach the Methuselah age-group 
stand a chance of securing tickets. 


get near 
Road 


to 


ON RELEASE 


THE London releases of “* The 
Admirable Crichton” (Columbia 
British) ended as they began, in grand 
stvle. The screen version of Barrie's 


evergreen comedy has put most of 
its competitors to shame. Clean. 
wholesome and typically English, and 
starring Kenneth More, its success 
was never in doubt. 
a oe © 

MGM'S “The Teahouse of the 
August Moon ™ (CinemaScope) made 

most promising start. IUs a very 
American comedy, yet contains many 


charming buman touches, and, of 
it’s not short on hig names 


women are going for it 


course 


The 


3 
ALTHOUGH 


** Fire Down 
Below (Columbia—CinemaScope 

British) has kept its end up, it ts 
not quite attaining the figures hoped 


for. It looks as if Rita Hayworth. 
its leading lady. has _ slipped. 
Incidentally, she’s not the only one 
to be blighted by anno domini 
s © rd 

UNITED ARTISTS’ “ X” certi- 
ficatc pair, * The Bachelor Party’ 
and * Monkey on My Back,” ended 
well on the right side. I wasn't 
enthusiastic about this bill, but after 
all, the proof of the nudding is in 
the eating. You just can't keep UA 


down at the moment 


Tell the Fans 
What's On 


DURING the last few months films 
have been doing better in pre- 
release situations and during sub- 


sequent runs than on London 
releases. 
For example, “ The Tommy Steele 


Story ” (Anglo Amalgamated) 
registered extremely well in Town, 
despite the hot and humid weather, 
but is really hitting the jackpot in 
the provinces and sticks. 1 hear 
on the best authority that it may 
finish among the top six of the 
year. “ The Admirable Crichton ” 
(Columbia) fully lived up to the 
highest expectations on release, yet 


broke many records over the 
country. “ Carry On, Admiral ” 
(Renown—Spectascope) definitely 
clicked in the suburbs, but is 


beating the band on tour. 

That the three films mentioned are 
British is purely coincidental. 
Many American pictures are als« 
scoring more freely out of town. 
One time, London was always an 
accurate barometer of a picture's 
earnings, but not now. 

Some say that the holiday season has 
something to do with this strange 
phenomenon, but the tremendous 
success of pre- and subsequent-run 
releases is by no means limited to 
seaside towns, where takings are 
more susceptible to changes in the 
weather. What then are the main 
causes of the reversal of form? 

One of the reasons, surely, is stereo- 
typed advertising in the London 
evening newspapers. I've just 
returned from a long week-end at a 
popular coast resort and there I 
was struck by the amount of space 
bought in the local “ rag.” New 
pictures were prominently  dis- 
played, not just tabulated in small 
print in long uninteresting columns 
which strain one’s eye and patience, 
and generously written up. (The 
provincial papers obviously support 
those who patronise them.) 

Film fans want to know what's on, 
but wisely refuse to risk astig- 
imatism by poring over footling 
ads. We in London should play it 
smart like the provincial show- 
men and stop keeping § current 
offerings a secret. 


Telegram to Eros from 


Basil Clavering, Cameo-Royal Cinema 


| QUEUES WAITED ALL DAY IN HOT SUNSHINE 


thar the ABC eveult MS EROM 10.30 A.M. AT CAMEO-ROYAL TO MAKE 


“ALLTIME FRIDAY RECORD ON OPENING 


DAY OF YOUR FABULOUS 


WEAK.”’ 
WOULD HAVE BEEN 
PREMIERE GUESTS. 


“THE FLESH IS 


FILLED FIVE AND A HALF HOUSES 


SIX BUT FOR YOUR 


BASIL CLAVERING 
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Mason Heads Jwenty-One Productions RANKFILMFOR 
on U-I Schedule 


“Cry Terror’ 
Cast 


JAMES MASON, Rod Siciger 
American stage and TV 
Stevens, have been lined-up by 
ducer-writer-director Andrew I 
Stone for his production of “ Cry 
Terror” for MGM releas 

First of three pictures to be 
duced for MGM by Andrew I 
it deals with an extortion plot 

Filming will take place on 
tons in the Los Angeles area 
also in New York City 


and 
Inger 


actress 


pro- 


tone, 


loca- 
and 


JOURDAN SIGNS FOR 
MGM... 


LOUPS JOURDAN will 
romantic lead opposite Leslie Caron 
in “ Gigi.” Arthur Freed’s produc- 
tion for MGM of the Colette play, 
which will have a musical score bv 
Frederick Loewe and Alan J. Leruer, 
who wrote the score of the Broad- 
way success, “ My Fair Lady.” 

Others who have been signed are 
Maurice Chevalier, Eva Gabor and 
Hermione yy The picture will 
be directed by Vincente Minnelli from 
Lerner’s adaptation of the play 


... AND CALHOUN FOR 
COLUMBIA 


RORY CALHOUN will star with 
Vic Orsatti in Columbia's “ Papago 
Wells.” A Rorvic production, it is 
based on a novel by Louis L’Amour 
and tells the story of a group of 
people who struggle for survival 
under Calhoun’s leadership against 
hosule Indians 


pla y the 


Two Directors Sign 
for Fox 
EDWARD DMYTRYK, 


directing Al Lichtman’s production 
of “ The Young Lions” on location 
in Germany, has been signed to direct 
“The Bravados.” in which Gregory 
Peck will star. 20th-Fox will release 
both films 

“The Bravados which has a 
screenplay by John O'Hara and Phillip 
Yordan, will go before the Cinema- 
Scope cameras in late summer 
Herbert B. Swope is producing. 

Dmytryk and the stars of “ The 
Young Lions, Marlon’ Brando, 
Monigomery Clift and Dean Martin, 
will return to the United States 
shortly to film location sites in New 
York and then interiors in Hollywood 
Also cast in the CinemaScope produc- 
tion of the Irwin Shaw novel are 
Barbara Rush, Joanne Woodward and 


May Britt 

Martin Ritt has signed a 
tract with 20th-Fox to direct 
Sound and the Fury,” a Jerry Wald 
production To be filmed partially 
on location in the South, the story is 
based on the novel by William 
Faulkner. 


currently 


con- 


* The 


pro- 


UNIVERSAL-INTERNATIONAIL 
with a 


n this country 


Iwo films are on location. three others are 
preparation 


culling stage and two are in 

“The Western Story.” in colour 
ocation in Mexico. Starring Jock 
produced by 

lialy is the location for “ Raw 
Wind in Eden,” which stars Esther 
Willams, Jeff Chandler, Rossana 
Podesta and Carlos Thompsen. Pro- 
ducer is William Alland and the 


director Richard Wilson. 

Three films which recently went on 
he floor are “ Hemp Brown,” pro- 
duced by Gordon Kay, directed by 
Richard Carlson and starring Rory 
Calhoun: “Once Upon a_ Horse,” 
produced and directed by Hal Kanter. 
with Dan Rowan. Dick Martin and 
Martha Hyer in the starring roles, 
and “This Day Alone.” in whic 
Richard Egan and Julie London take 
the leads =with Gordon Kay 
producing 

wo tthe changes affect films in 
ng stage. “ The Magnificent 
s the new title for “ Christ- 
Paradise.” while ** Law of the 
“ has been re-tithed ‘* Point 
sion.” 


the 
Brat 
mas 17 
Trigg 
of Dec 
Other films in the cutting stage 
nclude: “Summer Love.” starring 
John Saxon, Judy Meredith and John 


cull 


Wild “The Big Beat.” a giant 
musical in colour; “ The Amazons,” 
with Don Taylor. Giana Sigale and 
Edua‘do Ciannelli; “The Female 
An mal.” a CinemaScope production 
siarrmg Hedy Lamarr, Jane Powell, 
Jan Sterling and George Nader: 
* The Lady Takes a Flyer,’ a colour 


ind CinemaScope production, star- 


ring Lana Turner and Jeff Chandler. 
“Damn Citizen.’ with Keith 
Andes. Margaret Hayes and Gene 
Evans heading the cast: * Slaughter 
on Tunth Avenue.” a waterfront 
drama, starring Richard Egan, Jan 
Sterling and Dan Duryea: “ Slim 
Carter.” a colour film with Jock 
Mahoney. Julie Adams and Tim 
Hovey: “My Man Godfrey.” a 


colour and CinemaScope production, 
starring June Allyson, David Niven. 


Jessic Royce Landis. Robert Keith, 
Eva Gabor and Martha Hyer; 

Badge of Evil.” directed by Orson 
Welles. who also” stars: “ The 
Monolith Monster.’ starring Grant 

lhams, with Lola Albright co- 
Starring: “ Pylon.’ a CinemaScope 


production, 


on which Rock Hudson, 


Robert Stack and Dorothy Malone 
Slat 
Due to start on August 19 is the 


colour and CinemaScope production. 


“The Way Back.” with Audie 
Murphy starring 
\ week later, on August 22, 
“ There’s a Time to Love” begins 
rolling, with Lisa Pulver and John 
Gavin topping the credit list, 
2 J 2 
COLUMBIA’S “The Story of 


Esther Costello,” a Romulus produc- 
tion starring Joan Crawford, Rossano 


Brazzi and Heather Sears, has been 
booked for showing afloat on the 
Cunard liners Queen Elizabeth. 


Queen Mary and Brittanic during the 
last week in August. The film is to 
have its world premiere at the 
Leicester Square Theatre, London. 
this Thursday evening. 


studios in Hollywood is going ahead 


tight schedule of production for Rank Film Distributors to handle 


n production, 14 are in the 


and CinemaScone, is being shot on 
Mahoney and Gilbert Roland. it is 


Howard Christie and directed by George Sherman. 


| Selznick Company 
in Switzerland 


DAVID O. SELZNICK’S “A 
Farewell to Arms * company moved 
from Rome to Switzerland on August 
14 to complete 
CinemaScope and colour production 
which Rock Hudson, Jennifer 


Stars 


Jones, Vittorio De Sica and Alberto | 


Sordi under the direction of Charles 
Vidor. 

Beginning shooting on March 23 
at Misurina, in the Dolomite Moun- 
tains of Northern Italy, the company 
has filmed sequences at Brunico, Ven- 
zone, Udine, Milan, Lago Maggiore, 
the race track at Monza, in the streets 
of Rome. and on the sound stages of 
Cinecitta Studios. 

Producer Selznick and _ Director 
Vidor have tried, as far as possible, 
to shoot scenes in the locales actually 
mentioned in the Ernest Hemingway 
novel. 

When the final scene is on film most 
of the American cast and crew will 
return to Hollywood. where Mr. 
Selznick will begin the important task 
of editing the thousands of feet of ex- 
posed film down to a two hour and 
forty-five minute picture. 

The film will be released by 20th- 
Fox. 


AWARD WINS FOR RKO 


TWO RKO productions have just 
won top awards in foreign competi- 
tions. 

“The Young Stranger.” starring 
James MacArthur. Kim Hunter and 
James Daly. won the major prize at 
the Locarno film festival in Switzer- 
land. Following this success, the 
studio’s Technicolor and RKO-Scope 
comedy musical, “ Public Pigeon 
Number One.” has carried off the top 
award at the annual review of comedy 
films at Bordighera, Italy. The film, 
currently on general release in this 
country, stars Red Skelton, Vivian 
Blaine and Janet Blair. 


RFD Success 


THE Ealing comedy “ The Ladv- 
killers.” now on RFD release in 


Western Germany, has been placed in | 


the top class by the FBL. the official 
German committee which judges the 
quality of films shown in its country. 


WARNER'S will 
boree,”” 


release ‘* Jam- 
a feature-length musical with 
20 top recording artists. now being 
filmed in New York by Vanguard 
Productions. 


TRADE SHOW 


RFD’S “ Account Rendered ™ is to 
be trade shown at the RFD Theatre, 
Wardour Street, today, August 15, 


Stars are Griffith Jones, Ursula 
| Howells and Honor Blackman. Pro- 
ducer is John Temple-Smith, and 
director Peter Graham Scott. 

Barbara Haper wrote the screen- 
play for this adaptation of Pamela 


| people's lives are 


| Gaumont 


its shooting on the | 


Barrington’s novel filmed at Southall 
Studios. It tells of the murder of a 
prosperous banker's wife and the sub- 
sequent search for the killer. Many 
interwoven with 
that of the victim and nobody is free 
from suspicion. 

The fiim will be released on 
circuit with “* Across 
on September 2. 


the 
the 
Br dge ; 


Promotion for 
‘Hell Drivers’ 


A SPECIAL exploitation tie-up 
has been arranged by Rank Film 
Distributors between Pinewood's 
* Hell Drivers * and Dodge Brothers, 
the firm whose trucks were used in 
the film. 

Dodge 600 


Brothers is printing 


| striking double crown posters, which 


will be distributed to cinemas in areas 
where Dodge agents are situated and 
which will form the basis of local 
promotuon. 

As an additional piece of local 
showmanship, new Dodge trucks will 
be made available, complete with 
banner announcements, tor street 
parades. 

* Hell Drivers.” currently playing 
at the Gaumont, Haymarket, goes on 
general release with the Penington- 
Eady production “The Heart 
Within” on August 26. 


Belinda Lee on Tour 


THE manufacturers of Vitapointe 


| hair-condyioning cream are so salis- 


fied with the campaign they carried 
out featuring Rank Organisation con- 
tract artist Belinda Lee that they are 
to arrange displays all over the 
country tying up with the release of 
the star's latest film, ‘ Miracle in 
Soho.” These displays will feature 
double-crown posters based on the 
film, and in Newcastle. for example. 
no fewer than ten displays will be set 
up. 

The campaign has already involved 
double-column advertisement in the 
large-circulation newspapers, includ- 
ing the Mirror and the Express. and 
the Belinda /** Vitapointe * full-colour 
display cards in hairdressers’ windows 
are by now a familiar sight. 


GREGORY PECK has turned pro- 
ducer with UA’s * The Big Country.” 
now before the cameras. Peck who 
also stars in the film is co-producing 
with William Wyler handling the 
direction. 

Co-starring with Peck are Carroll 
Baker, Jean Simmons, Burl Ives, 
Charlton Heston, Charles Bickford 
and Chuck Connors. 


— ee 
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REVIEWS FOR SHOWMEN 


YOUR NEW 


R.T. and 
Certificate 


FILMS AT A GLANCE 


Title and Renter Stars Remarks Box-Office Angle 


*Abominable Snowman, 89 min. (A) Forrest Tucker, Hammerscope adventure melodrama about an Reliable British title 
The Peter Cushing, Englishman and an American who fall out while shocker, but definitely 
(Warner)—British 


Maureen Connell pursuing the elusive Abominable Snowman in the 
Himalayas. Acting above average and back- 
grounds convincing, but promise of thrills not 
fully met 

Outdoor melodrama concerning duty-conscious 
sheriff's tussle with ruthless gang leader. Story 
and acting on heavy side, but atmosphere agree- 
able and climax gripping 

Novel and intriguing CinemaScope “ big house "’ Very good programmer 
melodrama dealing with a man's efforts to effect (C) 
prison escape of identical twin brother. Jack 
Palance first rate in dual role, support competent, 
sex interest lively and penultimate suspense 
strong 

Highly coloured, yet holding, “ perfect crime” 
melodrama given an ironic twist ending. Cast 
eager, action smooth, settings widely varied 
and feminine angle shrewd 

VistaVision-cum-Technicolor extravaganza set in 
eleventh century Persia. Story of famous sage’s 
love and court life intriguing, acting exuberant, 
sentiment wholesome, incidental music agree- 
able, staging lush and climax highly spectacular 

Screwy service comedy centring on a U.S Army 
hospital unit stationed in Normandy. Leading 
players resourceful, gags popular, and ‘ mad 
ball” finale lunatic, but footage excessive 

CinemaScope remake of W. Somerset Maugham’s 
“The Painted Veil "’ concerning bacteriologist's 
unfaithful wife who redeems herself while help- 
ing to combat cholera epidemic in China. Set- 
tings authentic, but acting uneven and plot both 
heavy and dated 

Cheap juvenile delinquency melodrama clumsily 
embellished with rock ’n’ roll. Story far-fetched 
and ugly, cast erratic, moral vague and atmo- 
sphere squalid 

CinemaScope and Eastman Color melodrama set in 
and around Beirut. Plot and English dialogue 
lurid to a degree, but acting better than story 
warrants ; some pleasant location shots of the 
Lebanese desert 

(C) SUITABLE FOR CHILDREN. (CC) EXCELLENT FOR CHILDREN. 

* BRITISH QUOTA PICTURE. TIN COLOUR. 


no Frankenstein (C) 


Brass Legend, The oi 


79 min. (A) 
(United Artists)—U.S 


Hugh O'Brian, 
Nancy Gates, 


Raymond Burr 


Fair average western (C) 


House of Numbers 


92 min. (A) 
(MGM)—U.S 


Jack Palance, 
Barbara Lang, 


Harold J. Stone 


*Lady of Vengeance 


74 min. (A) 
(United Artists)—British 


Dennis O'Keefe, 
Ann Sears, 


Anton Diffring 


Good British “double bill” 
(C) 


tOmar Khayyam 


99 min. (U) 
(Paramount)—U.S 


Cornel Wilde, 
Michael Rennie, 


Debra Paget 


Capital popular and family 
booking (CC) 


tOperation Mad Ball 


103 min. (U) 
(Columbia)—U.S 


Jack Lemmon, 
Ernie Kovacs, 


Kathryn Grant 


Good but by no means 
terrific light fare (C) 


Seventh Sin, The 


93 min. (A) 
(MGM)—U.S 


Eleanor Parker, 
Bill Travers, 


George Sanders 


Moderate 


programmer 
(C) 


Untamed Youth ... 


76 min. (A) 
(Warner)—U.S 


Mamie Van Doren, 
Lori Nelson, 


Don Burnett 


Ticklish booking (NC) 


tWoman from Lebanon, 79 min. (A) Jean Claude Pascal, 
Gianna Maria Canale, 


Jean Servais 


Poor Continental for 
unexacting commercial 


he 
(Gala)—French audiences (C) 


(NC) NOT FOR CHILDREN. 


OMAR KHAYYAM 
Paramount. American (U). VistaVision. Photo- 
graphed in Technicolor. Directed by William 
Dieterle. Featuring Cornel Wilde, Michael Rennie 
and Debra Paget. 8.973 feet. Release not fixed 


JOLLY, exciting and disarmingly ingenuous 
VistaVision - and - Technicolor costume extrava- 
ganza, illustrating the love and the court life of 
the famous eleventh century Persian poct, mathe- 
matician and star-gazer. It follows established 
box-office paths without stumbling over too many 
clichés, and ends on a highly spectacular note. 
The principal players quickly adjust themselves 
to fancy dress, harem girls gracefully decorate 
its main action, and its musical score pleases. 
Truly escapist, it’s just the dish for the jaded. 
Capital popular and family booking. 

Story.—Omar Khayyam, a Persian philosopher, 
loves Sharain, beautiful daughter of his mentor, 
and she reciprocates. Sharain urges Omar to seck 
a position at the Shah’s court and eventually he 
and Hasani Sabah, a handsome adventurer, are 
appointed. The Shah covets Sharain and before 
long Omar has to be content with Yaffa, a lovely 
slave. Zarada, the Shah's first wife, becomes 
jealous of Sharain, and while the Shah is fighting 
the Byzantines, Zarada and Hasani (who turns 
traitor) plan for Prince Ahmud, Zarada’s son, to 


inherit the throne in place of Prince Malik, the 
Shah's younger son. Hasani tries to bribe Omar 
to join the Assassins, fanatical trouble-makers, 
but Omar refuses. Subsequently, the Shah dies, 
Yaffa is killed for disclosing the Assassins’ hide- 
out, Malik slays Ahmud, and Omar and Sharain 
are reunited. 

Production.—The picture may not be a strict 
factual biography of Omar Khayyam, but at least 
it’s enjoyable hokum. As Omar, Cornel Wilde 
looks manly and breaks into verse at the slightest 
provocation, Michael Rennie is 4 sly Hasani, Ray- 
mond Massey lends dignity to the role of Shah, 
and Debra Paget and Joan Taylor have definitely 
got what it takes as Sharain and Yaffa. Well- 
known supporting players also do their stuff. 
The opening scenes are a trifle leisurely, but lightly 
clad dancers, appropriate music and other fol-de- 
rols agreeably fill in time until the stage is set 
for the terrific and triumphant assault on the 
Assassins’ mountain headquarters. The heat’s 
truly turned on in the last reels and the mighty 
conflagration clearly tips the scales in the film’s 
favour. 

Points of Appeal.—-Intriguing story, strong cast, 
bizarre embellishments, hectic highlights, rousing 
finale, VistaVision, Technicolor and “ U ”’ certi- 
cate. 


OPERATION MAD BALL 


Columbia. American (U), Directed by Richard 

Quine. Featuring Jack Lemmon, Ernie Kovacs 

and Kathryn Grant. 9,365 feet. Release Septem- 
ber 9, 1957 

SCREWY Service comedy, staged in Nor 
mandy. It's about a resourceful G.I., attached 
to a U.S Army hospital, who goes to great 
lengths to beat a stuffy officer in a fight for a 
comely dietician and, at the same time, sponsors 
a riotous out-of-bounds shindig. The leading 
players of both sexes really let their hair down 
and most of the gags, although occasionally on 
the morbid side, are new, but even so it doesn't 
end a moment too soon, Good, but by no means 
terrific, light fare. 

Story.—While on guard at a Normandy 
hospital, Private Al Hogan, a wide-awake G.L., 
puts down his rifle to give Lieutenant Betty Bixby 
a glamorous dictician, a light. Captain Pau] Lock 
a martinet also interested in Betty, witnesses the 
incident and puts Hogan on a charge. Hogan 
goes before Colonel Rousch, the jittery C.O., but 
manages to wriggle out of trouble. Lock imme 
diately hits back by transferring Hogan to mor- 
tuary duty. Later, Hogan decides to throw a 
party for his buddy, Corporal Bob Berryman, who 


ce el eee ee 
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has been posted, 


and Bob's girl, Julie, but the 
only 


accommodation available 1s at the Hotel De 
La Poste, an off-limits establishment. Madame 
La Four, the owner, agrees to co-operate pro- 
vided Hogan gets the place cleaned up and fur- 
nishes the staff and band. Lock continues to 
hound Hogan, but is finally diddled. The ball 
takes place and, believe it or not, the Colonel! 
attends, 

Production.—_The picture neatly parodies army 
and hospital life It also succeeds in creating 
laughs in the morgue, but allows the basic battle 
between Hogan and Lock to go on a little too 
long. Jack Lemmon never trick as 
Hogan, Ernie Kovacs makes an effective foil as 
the arrogant, vindictive Lock, Kathryn Grant 
does full credit to her uniform as Betty, and 
Arthur O'Connell, Roger Smith, Bebe Allan and 
Mickey Rooney head a hard-working supporting 
cast. The settings are realistic and give essential 
contrast to the fooling. The only fault is excess 
footage. 

Points of Appeal. 
dies, versatile team, 
presentation and “ | 


misses a 


Popularity of army come- 
Original cracks, adequate 
ceruificate. 


HOUSE OF NUMBERS 


MGM. American (A). CinemaScope. Directed by 

Russell Rouse. Featuring Jack Palance, Barbara 

Lang and Harold J. Stone. 8.296 feet. Release 
September 23, 1987 


NOVEI and gripping CinemaScope “big 


house ” melodrama. It’s about a man who helps 
his identical twin brother break jail, but ullti- 
mately realises that the escapee would be better 


off in “stir,” and informs the authorities. Jack 
Palance plays the dual role and his clever per- 
formance, plus authentic detail, brings validity 
and excitement to the fabulous plot. Its distaff 
side, too, intrigues. Very good programmer. 


Story.—-Bill Judlow, a decent, well-breeched 
chap, believes that his wayward twin brother. 
Arnie, convicted of manslaughter, is a victim of 
circumstances, and he and Arnie’s blonde wife, 
Ruth, scheme to get Arnie out of San Quentin. 
Bill enters the jail under cover of darkness, 
switches places with Arnie, who hides in the 


grounds, and later gives the impression that Arnie 
has escaped. Meanwhile, Henry Nova, a corrupt 
prison guard, smells a rat and attempts black- 
mail. Arnie eventually frees himself, but there 
ure more complications and finally the police con- 
vince Bill and Ruth that Armiec is a potential 
killer. They then disclose Arnie’s whereabouts 
for his own good—and theirs! 

Production.—-The picture is not a stunt offering, 
but cleverly conceived and skilfully executed out- 
of-the-rut prison fare. Jack Palance contributes a 
minor tour de force as Bill and Arnie. He gives 
the brothers individual personalities, mannerisms 
and temperaments, and brilliant camera work 
completes the striking illusion. Barbara Lang 1s 
a tantalizing Ruth, and Harold J. Stone registers 
as the cunning and conniving Nova. A lively sex 
interest relieves the tension, and the climax is 
both logical and showmanlike. 

Points of Appeal.—Holding story, resourceful 
acting of Jack Palance, strong suspense, sex angle 
and apt ttle. 


THE ABOMINABLE SNOWMAN 


Warner. British (A). Hammerscope. Featuring 
Forrest Tucker, Peter Cushing and Maureen C a 
nell. Produced by Aubrey Baring. Directed by Val 
Guest. Screenplay by Nigel Kneale. Director of 
Photography, Len Harris. Musical Director, John 
Hollinesworth. 8,082 feet. Reiease August 26, 
1957 

ADVENTURE melodrama, presented in Ham- 
merscope. It concerns a cultured English botanist 
and a husky American opportunist who lead an 
expedition up the Himalayas in search of the 
Abominable Snowmen for totally different rea- 
sons, but suffer more than frostbite. The cast is 
highly competent and the backgrounds impress, 
but the “ momsters are seldom seen, let alone 
given their heads. In other words, thrills are fre- 
quently sacrificed for style. Reliable British title 
shocker, but definitely no “ Frankenstein.” 

Story.—John Rollason, a botanist, joins Tom 
Friend, a slick American, on a Tibetan expedi- 
tion to trace the Abominable Snowmen, much 
against the wishes of his wife, Helen, and the 
advice of a wise old Lhama. Friend’s party con- 
sists of Ed Shelley, a tough ex-trapper, McNee, 
a likeable young Scots photographer, and Kusang, 
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a Sherpa guide. Rollason 


is convinced that the 
Abominable Snowmen, 


known as the Yeti, not 
only exist, but belong to a race of giant hairy 
super-men who will take over the world afier 
the present occupants have destroyed themselves. 
Friend and Rollason soon come to blows because 
Friend wants to bring back an Abominable Snow- 
man, dead or alive, and cash in. Subsequently, 
Shelley shoots a Snowman, the Yeti seek re\ enge 
and Friend perishes in an avalanche. There are 
further casualties, but finally Rollason reaches 
safety. 

Production.—-The. picture is not without merit, 
yet wavers between the serious and the serial-like. 
Forrest Tucker and Peter Cushing register in 
contrast as the ruthless Friend and the under- 
standing Rollason respectively, Robert Brown and 
Michael Brill seize their chances as Shelley and 
McNee, Arnold Marle is a dignified Lhama, 
Maureen Connell has her moments as Helen, 
and Richard Wattis flutters around amusingly as 
Rollason’s secretary. The dovetailing of the 
studio “shots” and exteriors is as skilful as 
the acting, and the musical score earns praise, 
but by putting on airs it fails fully to live up 
to promise. The Abominable Snowmen melt so 
quickly they have littl time to throw essential 
scares into the audience. 

Points of Appeal.—Unusua! story. popular cast, 
clever camera work, title and quota ticket. 


LADY OF VENGEANCE 


United Artists. British (A). Featuring Dennis 
O'Keefe, Ann Sears and Anton Diffring. Pro- 
duced by William B. Boyle. Directed by Burt 


Balaban. Screenplay by Irve Tunick. Director of 
photography, lan Struthers. Musical director, Phil 
Cardew. 6.709 feet. Release not fixed 

“PERFECT crime” melodrama, unfolded in 
London and one of England's stately homes. It 
tells of a professional crook who is employed by 
a wealthy newspaper owner to avenge the death 
of his ward, but takes too much rope and hangs 
himself. The international cast, headed by Dennis 
O'Keefe, handles the highly-coloured plot skilfully 
and makes the most of its ironic twist ending. 
Its dialogue and settings, too, are up to scratch, 
7. so is the photography. Good British “double 
bil 

Story.—William T. Marshall, a powerful news- 
paper proprietor, receives a letter from his ward, 
Melissa, informing him that she is committing 
suicide and demanding revenge on the man who 
had caused her downfall. Inspector Madden of 
the Yard investigates and suspicion points to 
Larry Shaw, a bandleader, but Marshall is not 
satisfied and invites Emil Karnak, a foreign agent, 
to bait a trap for the guilty party. Karnak, a 
keen philatelist, at first refuses the assignment, 
but Katie Whiteside, Marshall's comely secretary 
bribes him with valuable stamps. Karnak plans 
an ugly fate for Melissa’s betrayer, is revealed 
as the culprit and meets a fitting end. 

Production.—The picture does not fly high, but 
nevertheless steadily grips. Dennis O'Keefe 
thoroughly convinces as the determined Marshall, 
Anton Diffring completely disarms as the double- 
dealing Karnak, Patrick Barr, although little 
more than a passenger, registers as Madden, Ann 
Sears pleases as Katie, and Vernon Greeves 
proves an effective red herring as Shaw. More- 
over, the car-crash climax is in the best thriller 
tradition. No waste of footage here. 


Points of Appeal.—tIntriguing and exciting 
story, popular players, provocative title and quota 
ticket. 

UNTAMED YOUTH 
Warner. American (A). Directed by Howard 
W. Koch. Featuring Mamie Van Doren, Lori 
Nelson and Don Burnett. 6.951 feet. Release 
August 26, 1957 

SHODDY juvenile delinquency melodrama, 

clumsily embellished with rock ‘n’ roll. Unfolded 


in the deep South, it concerns a vicious cotton 
planter who plays up to a foolish female judge 
and uses her to secure cheap labour for his crops. 
Unpleasant, far-fetched and over-acted, it’s un- 
likely to impress other than scruffy sensation 
seekers and irresponsible teenagers. Ticklish 
booking. 

Story.—Penny and Janey Low. young enter- 
tainers, are held for vagrancy while hiking to 
Los Angeles. Judge Cecile Steele sentences them 
and other luckless girls to 30 days on a cotton 


1957 


plantation operated by Russ Tropp, a handsome, 
though evil, fellow secretly married to the ageing 
Cecile. Penny and Janey soon realise that Tropp 
is exploiting them and other unfortunates to steal 
a march on rival growers. Ss. Cecile’s son, 
returns unexpectedly from the Navy and he, too, 
quickly discovers the truth. Tropp, however, 
carries on his dirty work, but in the end he over- 
steps the mark. Cecile, now enlightened, has 
Tropp arrested, Bob and Janey wed, and Penny 
goes on TV 

Production. The picture introduces hot 
rhythm into its lurid account of life on a Southern 
penal ranch, but the rowdy musical asides fail to 
mellow its ugly shenanigans. Mamie Van Doren 
is a versatile and curvaceous. if somewhat coarse, 
Penny, and Lori Nelson and Don Burnett are 
adequate as Janey and Bob. Lurene Tuttle makes 
an unbelievably gullible Cecile, and John Russell, 
accompanied by a couple of ferocious dogs, 
laughably exaggerates as Tropp. The settings 
look real, yet hardly strengthen conviction. 

Points of Appeal.—Title and rock ‘n’ roll ex- 
ploitation angles. 


THE SEVENTH SIN 


MGM. American (A). CinemaScope. Directed 
by Ronald Neame. Featuring Eleanor Parker, 
Bill Travers and George Sanders, 8,403 feet. 


Release August 26, 1957 
SEX melodrama, photographed in Cinema- 
Scope. A re-make of W. Somerset Maugham’s 


‘The Painted Veil.” it tells of a bacteriologist’s 
unfaithful wife who redeems herself while ac- 
companying her husband to squalid, cholera 
infected Chinese territory. The original tale is 
brought partly up to date, but, despite modernisa- 
tions, the unsavoury plot creaks. Most audiences 
will find it hard going. Moderate programmer. 
Story.—Carol, neglected wife of Walter Carwin, 
an English bacteriologist, has an affair with Paul 
Duvelle, a rich, but married, siupping executive. 
When Walter learns the facts he drags Carol to a 
remote bit of China where he is to fight a cholera 
epidemic. Carol fears that Walter wants her to 
catch the disease, but Tim Waddington, a candid 
friend, and a Mother Superior eventually con- 
vince her that Walter's motives are above sus- 
picion. Later, Carol discovers that she is to 
have a baby. but cannot say whether it is Walter's 
or Paul's. Walter conveniently dies of cholera, 
but before he passes out he forgives Carol and 
she prepares to start life anew. 
Production.—The picture contains a few smart 
lines, but they fail adequately to relieve the cyni- 
cal. outmoded story. Eleanor Parker, elegantly 
garbed, makes the most of the unrewarding role 
of Carol, but Bill Travers is an utter bore as 
Walter, and Jean Pierre Aumont lacks character 
as Paul. The best acting comes from George 
Sanders and Francoise Rosay as the worldly Tim 
and the understanding Mother Superior respec- 
tively. For all its authentic exteriors, the film's 
incredibly stagey and, oddly enough, practically 
devoid of feminine appeal. 
Points of Appeal.—Cast and provocative title. 


THE BRASS LEGEND 


United Artists. American (A). Directed by Gerd 
Oswald. Featuring Hugh O'Brian, Nancy Gates 
and Raymond Burr. 7,177 feet. Release not 
fixed 

OUTDOOR melodrama, set in the early West. 
It deals with a forthright sheriff who puts duty 
before matrimony, but very nearly has his hopes 
of a happy marriage shattered by a desperado. 
Most of the familiar ingredients are used, yet 
its cast and director give the brew a somewhat 
heavy flavour. Definitely on the strong side for 
juveniles and the womenfolk. Fair western. 

Story.—Linda, a pretty girl, wants Wade 
Adams, her sheriff fiance, to retire and share a 
ranch with her father, Tom Gipson, but Wade 
feels that he must complete his term. Clay, 
Linda’s young brother, discovers that Tris Hatten, 
a notorious bandit, is in town and informs Wade, 
whom he worships. Wade arrests Hatten, but 
tells Clay to keep quiet lest Hatten’s gang takes 
revenge on him. Gipson eventually finds out and 
passes the word on to Jonathan Tatum, editor 
of the local paper, and he hints that Wade had 
prevented Clay from talking so that he can claim 
the full reward for Hatten’s capture. Later, Clay 
is wounded by one of Hatten’s henchmen, but 
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THOUSAND FACES 


CINEmaScoPE 


with MARJORIE RAMBEAU JIM BACKUS ROGER SMITH ROBERT EVANS 
Directed by JOSEPH PEVNEY Produced by ROBERT ARTHUR 
Screenplay by R. WRIGHT CAMPBELL, IVAN GOFF and BEN ROBERTS Story by RALPH WHEELWRIGHT 


A UNIVERSAL-INTERNATIONAL PICTURE RANK FILM DISTRIBUTORS LTD 
TRADE SHOW 


ODEON LEICESTER SQU:.RE 
Friday, August 16 at 10.30 a.m. 


Only Vito women bed The Seoret” 
| beheind the fabulous man of a Wousated 


en Lon Ca 


He had a thousand faces but only one heart. ... 
and it had been broken a thousand times. 


THE CAMEO-POLY. OXFORD CIRCUS LANGHAM 1744/5 
THE CAMEO-ROYAL. CHARINC CROSS RD. WHITEHALL 6915/6 2 _ 
THE CAMEO NEWS THEATRE. CT WINDMILL ST WI CERRARD i653 
THE CAMEO. VICTORIA STREET. SWI VICTORIA 6588 
THE CAMEO, HICH STREET. LEICESTER LEICESTER 5979) 
THE PLAZA LEYTON LEYTONSTONE 2703 
THE EMPIRE. WALTHAMSTOW LARKSWOOD 3505 


as 
happening now 
| you watch the film!” 


L. Greenspan, Esq., 

Eros Films Ltd., 

111, Wardour Street, 

London, W. l. 9th August 1957. 


: Wa ied fastin., 


It is with pleasure that I enclose my cheque for 
q £100.0.0. to settle our wager that "THE FLESH IS WEAK" could 
\ not break the house record at the Cameo-Royal. I based my 
udgment on the fact that the previous record holder featured 
an international star and that it was presented in mid-March. 


I spent the Bank Holiday week-end at the Cameo-Royal. 
It made one doubt one's eyes to see queues starting at midday 
lining the pavements on both sides of the cinema, waiting two 
hours to pay 3/6 to 8/6. Obviously I misjudged the film's 
pulling power and 4 am almost glad that it was not a wet week- 
end because I feel that in that case the crowds would have got 
out of control. On Bank Holiday Monday and for the rest of 
the week we opened at 10.00 a.m. instead of 10.30 and finished 
at 11.30 p.m. in order to get in seven shows a day. Still 
the queues continued and you know from the returns that of 43 
houses we filled just over 40 times. 


OUR REPLY— 


Need I say that I wish you all the success in the Sorry Basil, 
world with the picture on release; I will not wish you luck 


with it because this film just does not rely on luck. 


must return your 


With my kindest personal regards, cheque. | was 


betting on a 


certainty.” 


a ~~ 


Leslie Greenspan 


Basil Clavering, 
Director 


Directors: Sit Albert Clavering, O.B.E John Rose Basil Clavering Cc. H. V. Brown S. EB. Dakers Nige! Clavering 
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Design for Cutting Costs 


os 


Colour Schemes 
Foster Custom 


In these days of dwindling attendances and financial stricture 
ihe problem of balancing economy against the necessity for 
keeping a cinema attractive and up to date assumes greater 
importance. In this article a qualified colour consultant gives 
some hints on how almost any cinema can be given a new and 
attractive look solely by means of a fresh, designed colour 
scheme, and without the need for any costly structural alterations 


A WELL-KNOWN designer once said that a theatre are given fresh stimulation. Even the 


test of good cinema design was to stand oldest theatres can be modernised with the use of 
outside at 7 p.m. and watch the people colour, without any structural alteration at all. 
going in, and then return and watch them coming In the cloakrooms the accent must be on 
out. luxury, pale lilacs, blossom pinks, soft and subtle 
If the design was successful they came out colouring that uplift a woman and make her 
looking as if they owned the world, the luxurious feel utterly feminine. Toilet doors may be in 
carpet, harmonious colourings, soft lighting and alternating paste! colours, and for the men a gull 
music had lifted their spirits in a world where grey or ice blue and primrose 
the impossible always happens and the “ crock Not only will well thought out colours please 
of gold ~ is just around the corner. your patrons, but you will find that the public 
Let us examine the reasons for decorating will tend to abuse the property much less. 
a cinema. Firstly, it is done to ensure the pre- A section of the cinema that is sometimes 
servation of the building fabric. and secondly, neglected and yet lends itself to the most dramatic 
to provide the right atmosphere of colourings, are the sales areas, such as cafés 
and kiosks; yet you need to attract people’s atten- 
tion to stimulate them so that "y b ) 
Atmosphere pod e then hat they uy mor 
Atmosphere is an intangible quality and is Attract attention by a striped awning, vary 
gained, in the main, by the type of colour and  ©°loured panels or a scenic mural. Decorate the 


lighting employed. In the past we were content 
to create colour harmonies which were aestheti- 
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café to resemble a circus, a Mexican abode, an 
Indian wigwam, a gondola, or some such fancy 

In order to prove to you that colour has 
definite effect on people I quote this true story 

The manager of a cinema in Australia which 
was in the process of being painted, asked or 
of his usherettes what she thought of the colou 
scheme 

fe received the following reply: “I haven 
thought much, but my husband always says h 
can tell in which part of the building I've been 
working, as when I've been in the newly-deco 
rated area, I always come home in a good 
temper.” 


i 


Today in this country, there is an increasing 
awareness of the advantages to be obtained from 
the correct use of colour—-in the home for plea 


sant living, in the factory for reduced absentecisn 
and in the hospital for speedier recovery 

Although the broad principles of colour theory 
can be defined. their application in practice is a 
matter for specialist study, and depends upon th 
function, character and aesthetic considerations 
of the individual building. This specialist appli 
cation is essential in buildings such as cinemas 
where individuality of design can do so much 
to ensure a continuous “ Full House.” 

Therefore, a number of the leading product 
manufacturers, directly concerned with — the 
decorating trade today, provide a free service of 
specialised consullants to prepare decorative 
schemes and to co-ordinate lighting, colour and 
furnishings.—P. G 


cally pleasing but today a designer has to bear in ’ Y y 
mind the psychological effect required by his CINEMA WITH SUNSHINE ROO 
client. d 


If the design is for a factory, the colour scheme 
will tend, by eliminating eye fatigue, to increase 
production and lessen the accident rate. 

A cafeteria requiring a rapid turn-over will 
necessitate a very different colouring to a higher 
class restaurant. 

A cinema requires a variety of effects, depend- 
ing upon the function of the various areas, All 
have their value in pleasing patrons, and there- 
fore, in encouraging them to become regular 
cinemagoers. 

For ease of clarification I will discuss each 
area separately 

So many of our cinemas were built in the 
1930’s when the potentialities of concrete were 
being developed: and today they look dull and 
uninteresting. With a properly designed colour 
scheme they would attract more people, without 
detriment to the civic dignities of the building. 


First Impression 


It is in the foyer that we gain our first impres- 
sion of the cinema and from the moment mem- 
bers of the public step over the threshold the 
magic should begin. Our feet sink into a luxuri- 
ous pile, our eye is refreshed by the bright colours 
cleverly blended, to give an atmosphere of gaiety. 
We notice that the carpet, though still patterned, 
is modern in design and colouring: and that 
interesting architectural features are high-lighted 
by colour and subtly spotlit. 

The theme that has been used in the foyer 
should be carried through to the auditorium, pre- 
ferably by means of the same carpet. The décor 


needs to lead the eye naturally to the screen which Latest installation of the plastic portable cinema developed by Andrew Smith Harkness, Ltd.—a number 
is the focal point. If the projection beam strikes of which have been supplied to the Army Kinema Corporation ‘is at Gibraltar. This model is larger 
the ceiling at all, the ceiling must be fairly dark and more elaborate than former models, having a sunshine roof. Seating 750, it measures 120 ft. by 40ft., 
to avoid reflection. with a height of 22 ft. to the ridge and 13 ft. 6 in. to the eaves. The Perlux screen provides a 25-ft. 

The accent today is on simolicity of design picture width, and has variable masking and screen tabs. A remarkable feature is the sliding roof ; by 
to avoid high-lighting too many of the embellish- means of winches sections of the roof can be slid back, converting the building into an open-air theatre. 
ments. Strike a gay note of colour in the chairs; The structure when closed still provides ample ventilation, while the overlapping sections keep out rain 
have the back wall of the theatre in a contrasting and light. It is constructed on a tubular steel framework, covered with opaque plastic ; the design 


colour to the sides, so that people leaving the of the framework is such that even in heavy rain the roof will not sag 
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What am! looking for in Emergency) Lighting. 


Automatic 
Self-Installation! 


SAYS THE ELECTRICAL CONTRACTOR 


Alas, he has us there! We have made our Keepalite equipment 
self-operating: the emergency switch is automatically 
tripped by mains interruption. We have made Keepalite 
largely self-maintaining: automatic trickle charging looks 
after the battery. But we haven’t—as yet—got Keepalite 
trained to ease itself out of the delivery van, toddle down 
the basement steps, snuggle into its chosen corner and 
wire itself into the lighting circuits. Is there nothing we 
can do about this! There’s plenty! We can—and do—lay 
on the advisory services of our 


electrical engineers to take 


any possible planning 
and costing head- A zs 
aches out of | ‘ 
installation. Just 
ask—and the full 
service is yours, 


automatically! 


AUTOMATIC EMERGENCY 
LIGHTING EQUIPMENT 


Keepalite conforms to all 
Statutory and Local 
Government regulations 
in Great Britain 
concerning emergency 
lighting in Cinemas. 


A PRODUCT OF CHLORIDE BATTERIES LTD 

Exide Works, Clifton Junction, Swinton, 
Monchester, and Grosvenor Gardens 
House, Grosvenor Gardens, SW! 
Offices ot Belfast, Birmingham, 
Bristol, Glasgow ond Leeds 


August 15, 1957 


REWIND BENCH 


(JUNIOR MODEL) 


@® REWIND — INSPECT — JOIN 


@® ALL METAL CONSTRUCTION, 
PLASTIC TOP 


@ SUPPLIED WITH OR WITHOUT 
VIEWING PANEL 


ROBERT RIGBY LTD. 


PREMIER WORKS, NORTHINGTON STREET, LONDON, W.C.i 


HAVE YOU SEEN THE RANGE 
OF “EVEREST” CHAIRS YET? 


IF NOT— 


Write now for one of our 
representatives to call at any 


time to suit your convenience, 


THERE 1S NO OBLIGATION 
SO PLEASE SEND US YOUR 
ENQUIRIES 


Ss ectalists for 


TIP-UP CHAIRS, CARPETS, CURTAINS 
RENOVATIONS & REUPHOLSTERING 


Us 
ere cSON pp 


LONDON. E.C.2 
ESTABLISHED 1870 


Agents for London and Home Counties: 


SOUND AND SCENE ++ \ fn (LONDON) LTD 
145 Wardour Street, London, W.1 


August 15, 1957 
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Talking 
TECHNICALLY 


ITTLE has been heard 
National Joint Apprenticeship scheme. but 
it seems that, thanks largely to the enthu- 
siasm of the chairman, Teddy Hinge. and the 
hard work of Dr. Leslie Knopp, the scheme may 
soon be showing results throughout the country 

In the London and Home Counties area ‘a 
training course has, of course, been running fo 
some years at the Wandsworth Yecnnical College 
and this is being extended to the Brixton Day 
College: there are now 115 apprentices in tl 
area. For more than two years. 
have been held in Leeds, 
endeavours of Louis Mannix 
Elsewhere the picture is not so 
total number of apprentices throughout th. 
country, including these two areas, is, I learn 
only about 200. The only othe irea where 
regular classes are so far envisaged is Bristol 
clsewhere there are too few apprentices to justif 
(raining arrangements. 

Progress in the national scheme should b 
much assisted by the decision of CMA to link 
up with it; all apprentices enrolled in future 
by the group will be indentured under th 
national scheme, This fact should do much to 
issist In the establishment of 
in other 

However, there will alwavs be a 
ipprentices remote from the larger towns: in 
Cardiff, for example. classes were started, but 
it was found to be impracticable for lads from 
the mining villages to attend them. I am very 
pleased to learn from Dr. Knopp that at last 
the inauguration of a correspondence course is 
being seriously considered, Obviously correspond 
‘nce tuition cannot be as effective as personal 
and practical tuition: but it is the only 
of «theoretical training that is 
majority of apprentices. 

There will, of course, remain the problem of 
attracting youths into the industry. With this 
object, 10,000 leaflets are being distributed 
through youth employment officers, and through 
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successful classes 
largely due to the 


bright: the 


ruining courses 


areas 


majority of 


form 
possible ce) i 


CEA and NATKE branches, setting out the 
attractions and prospects of the projectionist’s 
job. 


Incidentally, I find it a little unrealistic of 
Sir Tom O'Brien that. after having welcomed 
Projectomatic because it would ease the job of 
the projectionist and improve his conditions of 
employment, he is now objecting that it may 
lead to a reduction in projection staffs. I am 
sure exhibitors would be willing to employ as 
many competent projectionists as NATKE can 
supply—but Sir Tom knows full well that com 
petent projectionists simply cannot be secured in 
sufficient numbers 

This fact is only too evident from the standard 
of presentation in many theatres which the 
installation of Projectomatic would do som« 
thing to improve. 


\ THAT is the right diameter for an inte 

mittent sprocket ? In theory it should he 
possible to work it out from the pitch of the 
film—in actual figures, if the perforation pitch 
is exactly .187in.. the pitch-line circumference 
of the sprocket should be 16 x .187in., and the 
root diameter should be this figure divided by = 
less .0O6in., the thickness of the film. The result 
omes to .946in 

But the figure of .187in. relates to newly per 
forated stock. By the time the positive stock 
1as been developed and has reached the cinema, 
he pitch is something quite different, and = the 
liameter of the sprocket should be 
lit 

When I first started designing motion pictur 
juipment, the standard diameter of a 4-picture 
yrocket was reckoned as 15/I6in.. or .937Sin 
Experience showed that, because of the fairly 


i) 


lr > ‘ 
altered to 


recently of the 


THE 


Special installation at the Astoria, Charing Cross 
Road, for Michael Todd’s “Around the World in 
80 Days*’ includes a Gaumont-Kalee Perlux 
screen, mounted in a frame, so arranged as to give 
a“ floating’ effect to the picture. Proscenium 
surfaces and surround are clad in heavy black 
wool serge. Behind the screen are five Duosonic 
speaker assemblies 


high shrinkage rate of the nitrate stock of thos 
days, a smaller diameter of perhaps .935in 
gave a longer film life. In course of years, film 
hase was made with a lower shrinkage value, 


ind in 1953 the B.S.I. recommended a diameter 
of .943in 

But tri-acetate stock used today has a prac- 
cally negligible shrinkage, therefore a sull larger 


sprocket diameter might be better Len Ride: 
of Twentieth Century-Fox, tells me that for his 
CinemaScope prints lengthy have shown 
that a diameter of .953 in. has proved most 
satisfactory—much larger than would be indicated 
by theory. What effect, I wonder, have the 
smaller perforations and the magnetic stripes upon 
this figure? 

Ultimately, this is a matter that can only be 
tested statistically—that is to say. by finding what 
diameter sprocket gives the longest film life ia 
he greatest number of cinemas Sem: 
ago, I seem to recall. extended tests were mack 
hy the two major perhaps it is time 
that another similar series of tests was made 


RECENTLY commenied on the problem of 
maintaining critical sharoness of Tech 
nirama films. In the demonstrations so far seen, 
remote control of focus has been provided from 
the auditorium, moossible for the 
projectionist away uo in his box to see whether 
the picture is sharp or not. 

The problem does not exist only with Tech 
nirama If with the average inamorphic print 
troublesome, that is simoly because the 
picture is less sharp in the first place. But I saw 
recently a CinemaScope film in a couple of reels 
of which the focus of the picture varied notice 
ably in the centre of the screen—obviously duc 
to film buckle 

An eng ace! 


suggested to me the possibility 
of developing an automatic focus control, which, 
ifter all. is the only system that can take care 
of rapid changes in focus due to buckling. But 
s difficult to see how such a system could 
work It would be quite possible to have a 
gadget concealed in the screen masking which 
would keep the frame-line sharp: but that ts no 
what's wanted: we have to consider the centre 
of the picture while it is actually in the gate, and 
patrons might object if we put a focusing cha 
hang in the middle of the picture 
In the Todd-AO system—which we have not 
en and apparently are not likely to see in this 
ountry—an automatic adjustment providing for 
change in lens focus is necessitated by the fact 
that as the huge lens heats up, it expands and its 
focus changes The lens s focused at the start 


tests 


years 


circuits; 


since { s 


t is less 
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The projection equipment at the Astoria, with 

water-cooled picture gate adapted for the special 

film used, and mounted on tandem-drive assem- 

blies, linked by Selsyn power transmitters to a 

studio-type follower head capable of reproducing 
rom the six-track recording film 


of a ree] and § aulomalic illy fed forward d 
ng the reel to compensate for the change in 
focus. But this again will do nothing to con 
pensate for changes in the plane of the film 


mage 
The right answer is, of course. to s op the filn 
buckling, and apparently this is quite possible b 


means of an intermittent air blas 
with the movement of the film 
general adoption of some such system, I see or 
one answer: to drop the use of modern wide 
aperture lenses and return to the smaller f valus 
of old-time lIcnses, with which buckle w h 
less efkk cl upon focus. 

This. it will be objected, s myply means pulling 
more light behind the film and thereby cau 
still more buckle Bul | wonde whether we h 
yet reached the maximum degree of efficiency 


synchronised 
But pending 


the matching of the arc mirror and the ler | 
seems to me that a large amount of light ke 
the film that does not aX hrough to the len 
ind therefore heats the film unnecessarily | 
should like opticians to consid he poss 'b 
of designing a series of arc mirro io n 
lenses of particula vores and anertures: I fe 
sure that this could result in increased efficier 
nd reduced heeting, although, of cou 
might be high 

A th d factor to bh considered h €! 


Modern screen surfaces a so mucl 
those of a few 
level of incident 


much we 


R.H. 


igo that 


idequate 
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PROJECTIONISTS 
SCHOOL 


By R. H. CRICKS, FBKS, FRPS 


. . Having considered the pro- 
Projection jector and the sound head in 
some detail, let us now turn to the are lamp. 


Basically, the arc is simply a gap in the electric 
circuit across which the current jumps and makes 
the air in its path white-hot. Carbon is used for 
the electrodes because, unlike most other materials, 
it does not melt when it is heated, but turns into a 
gas immediately, assisting the arc stream 

In all probability the arc in your slide lantern ts 
quite different from those on the projectors. It 
uses a pair of quite thick carbons, which are just 
out of vertical, and the light is collected by a pair of 
condenser glasses. In the old days this was the 
only type of arc lamp used in the cinema: currents 
of 80, 100, even 120 amps. used to be quite common, 
with carbon trims up to 25 mm. and 16 mm. The 
upper carbon is of course the positive, and burns 
to a crater which produces the bulk of the light. 

After the first world war, this type of arc was 
replaced by the mirror arc, which was similar to 
those used today, but had a mirror only 54 in. or 
7 in. in diameter. Carbon trims ranged from 
10 mm. and 7 mm. up to 13 mm. and 9 mm., at 
currents from 25 to 50 amps. Later on the nega- 
tive carbon was coppered so that it became a better 


+ 
-— + 


Types of arc: top left, 

straight arc; top right, 

horizontal mirror arc ; 

> bottom left, high inten- 
ae sity condenser arc 


conductor, and therefore a smaller carbon could be 
used. The positive had a core of softer carbon 
which helped to burn the crater. The light was 
distinctly yellowish. 

This type of are did not give enough light for a 
large screen. A German chemist, Dr. Beck, 
invented a new type of carbon: the core of the 
positive was loaded with special chemicals which 
enabled it to carry a higher current and give more 
light and a whiter light. This was the high- 
intensity carbon, which is almost universal today for 
projection 

First of all, the H.I. carbon was used in a con- 
denser type arc lamp, with the positive horizontal ; 
in order to keep the crater central, the positive was 
slowly rotated. The most popular lamp of this 
type was the Hall and Connolly, used for many 
years in our largest cinemas, and it ran at a current 
of 120 amps. or more, burning carbon trims of 
13.6 mm. and Il mm., or 12 mm. and 9mm. Similar 
lamps are widely used in the film studios. 


Then improved methods of carbon manufacture 
made it possible to design carbons of small diameter 
to run at lower currents, and suitable for use in the 
mirror arc. Mirror arcs had meanwhile been 
getting bigger mirrors—up to 16 in. diameter. 
This then is the type of arc lamp and carbon which 
you probably use today 


oO Oo oO 
EI 7 scity The electric motors we have 
LE@CUPRCAEY 56 far considered are all for 


running on direct current. In small sizes, series- 
wound motors of generally similar design are made 
for universal operation—that is, for D.C. or A.C. 


wT sr At O2Gn Mica 
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But the majority of motors made to run on A.C. 


are of quite a different construction. 
The basic type of A.C. motor is the sguirrel-cage 
motor, which is so called because of the con- 


struction of its rotor (we must no longer call it an 
armature) which is like those drum-type cages which 
small animals turn with their feet. It consists 
simply of heavy bars of copper, carried on a pair 
of discs. The fields or stator are similar to those of 
a D.C. motor, but of course now carry the whole 
of the current. 

Forgetting for a moment that the motor has to be 
started, consider its operation when it is running. 
The stator windings produce a powerful field which 
alternates in polarity 
with the supply. The 
copper bars on the 
rotor as they turn cut 
this field, and, in 
accordance with the 
principles of the gen- 
eration of electricity, 
which we studied in 
earlier lessons, a cur- 
rent is induced 
through these bars: 
and because the bars 
are heavy, the current 


is quite high. This 
current in its) turn Principle of squirrel-cage 
creates a magnetic motor 


field which causes the 

bar to move away from the stator magnet and makes 
the rotor turn—hence the name given to such 
motors, the repulsion motor. 

But when such a motor is stationary, there is no 
force to make it move one way or the other. The 
squirrel-cage motor also has other disadvantages, 
and while motors of this simple type are still used, 
most A.C. motors are rather more complicated. 


Oo oO oO 
A lifi ti As we all know, an 
Amptitiication amplifier consists not of 


a single valve, but of a number of valves. In the 
projector, the photo-cell is connected to the first- 
stage valve, which, often with a second stage, is 
known as the pre-amplifier. The output from the 
pre-amplifier feeds into the main amplifier, and the 
output from disc pick-up is fed in at this point, 
since it needs less amplification than the photo- 
cell. 

The pre-amplifier valves and the earlier stages of 
the main amplifier produce what is called voltage 
amplification (in other words, with very little 
current). Then there comes the output stage, which 
may consist of two or even four power valves. 
There may be in addition a rectifying valve or 
valves which supply the anode voltages to the 
amplifying valves. 

Much of the art of amplifier design lies in devising 
circuits to couple these valves together. The basis 
of the connection of valves in cascade (a more 
correct term than series) is, of course, that the 
current modulations appearing on the anode of the 
first valve have to be converted to voltage modula- 
tions and applied to the grid of the second valve : 
similarly, the anode modulations in the second 
valve have to be transferred to the grid of the third 
valve, and so on. 

It would be quite possible to connect the anode 
direct to the grid of the next valve ; but consider 
one factor : the grid of the first valve is probably 
earthed through its grid leak, the anode of this 
valve is at a fairly high potential, and consequently 
the grid of the second valve would have to be at the 
same potential. A potential difference must exist 
between the grid and anode of the second valve, 
and so the voltages build up as we go through the 
circuit. 

Such a simple circuit is nevertheless sometimes 
used, for instance, in amplifiers which are intended 
to work at very low frequencies, or, as it is rather 
inaccurately called, for D.C. amplification. More 
often the anode of the first valve and the grid of the 
second are separated by some circuit which will 
transmit the A.C. modulations but not the D.C. 
voltages. 

We know of two such devices: the condenser and 
the transformer. In the next few lessons we will see 
how these are used. 
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Homework 


1. What would you take to be the advantages 
of using a large mirror and small carbons in a 
mirror arc ? 

2. A 240-volt squirrel-cage motor has a resis- 
tance of 16 ohms. and an impedance when running 
of 24 ohms. What is its power factor and what 
power will it develop ? 

- Explain the principles of grid bias and a grid 
eak. 


Oo oO Oo 


Answers to Last Month's 
Homework 


1. When a projector operates at a steep rake, 
the distance to the bottom of the screen is farther 
than to the top, consequently, the bottom of the 
picture is wider. By cutting the aperture so that it is 
narrower at the top this fault can be corrected. 
Needless to say, distortion in picture detail is not 
corrected. 


2. 1/10th h.p. 100 watts. 
100 

1 0.91 amp. 

110 saa 


Resistance must absorb one-third of L00V ( 
37V.) at O.91A, 
E 37 
R 4 ; 
F 91 | ohms 
3. To cope with a peak-to-peak signal of 60V. 
the grid must be biased to --30V. It must also 
(from the curves) have an anode voltage of 400V. 
and the mean signal (at 30V.) will be 44 m.a. 


—— 


Plastic Water Seal 


i] OURNE TILESEAL, a new water-based plas- 
tic emulsion seal for the treatment of thermo- 
plastic tiles, rubber and linoleum, is marketed by 
Floor Treatments Ltd.. High Wycombe, Bucks. 

The preparation does not affect the existing 
floor colour and is dirt-resistant, easily cleaned 
and proof against black rubber marking.  Tile- 
seal is said to require only one coat applied with 
a soft cloth or mop to produce an eggshell finish 
and only takes about 20 minutes to dry. One 
gallon should be sufficient to cover approximately 
200 sq. yds. A high finish can be obtained by 
applying a second coat diluted with 50 per cent. 
water, 

No special maintenance is required beyond 
normal daily sweeping. and spill marks may be 
removed by light washing in warm water. The 
surface can be quickly re-treated by scrubbing 
the floor with a detergent and, when dry, apply- 
ing a further coat of Tileseal. 

The product is available in pint, half-gallon 
and gallon sizes, and in five-gallon drums. 


Hard-Wearing Carpet 


TO PROVIDE a carpet that will stand up to 
hard wear and yet be reasonable in price, Carpet 
Trades, Ltd., of Kidderminster, has used its 
Novard standard blended yarn for the Athena 
Jacquard Wilton body carpet. 

This is made in 3/4 and 4/4 matching widths, 
and in three designs: a red-ground textured pat- 
tern; a red-ground skein design with coloured 
spots; and a grey leaf design with a textured 
effect. 

Another new quality for contract installations 
is Patiala, a heavy woollen Wilton made on a 
face-to-face loom, in three designs; a Persian 
* Tree of Life’ on fawn or red ground; and 
a skeleton leaf motif in a pane! on a trellis 
ground in two shades of red. 

Other additions to the range are the Tobruk 
worsted Wiltons in two designs. 


SHIP CARBONS 
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= Yet another cinema goes over to —_ 

grid j < PUILIPS ELECTRICAL 

“s 


~ | =the Regent, Redcar 
‘s the sixth in that area 


The equipment has completely duplicated amplifiers, thus saving the cost of regular servicing. Also in 
( the same area we have equipped a pre-view theatre for Messrs. Thomas Hedley & Co. Ltd. 
Newcastle-on-Tyne. 

Exclusive Agents for Great Britain and Eire 


po for Philips Electrical Ltd. 

OV. 
J. FRANK BROCKLISS LTD. 
167-169 WARDOUR STREET, LONDON, W.1. GERrard 2911 
Branches: BIRMINGHAM, LEEDS. GLASGOW, MANCHESTER 

plas- Agents for Eire: Allied Cinema Supplies Ltd., 97 Middle Abbey St., Dublin 

iy 

omed 

Tile- 


a ELEGANCE and gata 
ately ’ | 
J COMFORT « « +| 


yond ei tins io 

iv be en 

The A Harrison seat has become a 

»bing , 

pply- byword for all that is best in luxury, 

_ comfort, and superb design. We 

manufacture a wide range of 
models — all to the same _ high 

standard of craftsmanship REO 
ip to . yeOeTIAI 7 . 
arpet The WESTINGHOUSE 
d its rectifier H.I.140 has been 
thena specially designed to provide power 
sat to projector arcs for all new cinemato- 
ic “. graph techniques. It is a single-circuit 
Bar equipment with an output of 140 
‘tured amperes. 

, For full details of our range of 
iLIONS 
rain C. R. HARRISON & SONS LTD. [WESTINGHOUSE] a) 
- GOLBORNE, LANCASHIRE _ ee 
reins 


Telephone: Golborne 326/7 R E S T I F I R Ss 


lily invite overseas visitors to inspect our works 
obruk We cordially 


NTS: 
NEWCASTLE — Messrs. Crowe & Co ~ 52. Stowell Street, Newcastle-on-Tyne. 1 fo r Cc I N E M A A a Cc Ss 


LEEDS—Provincial Cin, Trading Co., 29 Otley Rd., Headingley, Leeds 6. Tel.; Leeds 57134 


on LIVERPOOL — J. Arthur Fearnett, 87 Lord Street, 2. Tel.: Central 3290 Write to:— 
SOUTH WALES — Padfield-Brown, Llantwit Major, Glamorgan Tel.: Lian Maj. 14 Dept. 1.K.8, WESTINGH 
GLASGOW — George Baker (Electrical) Co. Ltd., 130 Rentield S1.,C.2. Douglas 7508/9 P OUSE BRAKE & SIGNAL CO. LTD 


82 York Way, King's Cross, London, N.1. Tel.: TERminus 6432 
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Newcastle: 52 Stowell St. Tel. . 25539 
Cardiff. 99 Cathedral Ad. Tel.. 31609 
Glasgow: 130 Renfield St. Tel.. 7508/9 Douglas 


MODERNISATION UL: 


SPECIALIST. CONTRACTORS 
@ Head Oitice, 


29 Hanover St 
Batley. Yorks 


Tel.» 754 
Pe) Whirlow Lane 

Sheffield. 11 

Tel.; 72892 


DECORATIONS Fibrous. Lighting 


Joinery, Furnishings 
London Midlands 
ed Fir Grove fh PI Hd 


New Mald Hirmingham 


Tel. : Malden 0389 | Mid 


DEPEND ON THE 


INDEPENDENT 
SPECIALISTS 


Cinema and Theatre owners all over the country 


have realised that for price, quality and service, 
we are more than competitive—and they're buying 
more and more seats, carpets, curtains, 
and stage equipment from us. We are 
specialists in on-the-spot reconditioning of seats 
and in general maintenance. 


Ask our representative 


For all urgent calls phone our new number: 


BRIGHOUSE 1690 


FRANK WOOD 


(Decorations) LTD. 


HUDDERSFIELD 
26a’ Water Street 


Phones: Brighouse 1690 Huddersfield 2644 


Alterations 
Fibrous Plaster - Joinery Work 


ENTURNERTAINMENT 


is the SEAT 


W W TURNER & 


ROAT NORTHFIE 


to call 


GENERAL BUILDING & THEATRE EQUIPMENT LID. 


STOLL OFFICES * LONDON COLISEUM + WC2 t] 
General Manager: Charles Pickett * TEMple Bar 1500 (6 lines i 
Sole agents for 
PHEATRE SEATS LTD., BIRMINGHAM 
Directors: A. J. Dean, C. Pickett. D. Dean 
| CARDIFF Representative: H. PHILLIPS, 99 Cathedral Road Phone: 31609 


| 
4 
te . — ee 
ee a emma saa 


F| N ' Hl | A few shillings spent on a 
Sine eee ee || CLASSIFIED ADVERTISEMENT 
Dalzel! floors are tough, hardwearing and pleasing | in the KINE. will pay 
pnt gy hat ~ ela | handsome dividends 
* 


Send your “Smalls” today! 


—and remember, to save delay it is advisable 
to send a remittance with your announcement 


A.B. DALZELL 


SOUth AND COMPANY LIMITED 


110, Commerce St., Glasgow, C.5 


of enjoyment 


COMPANY LIMITED 
278 NEWMAN. STREET TURNER 
ONDON WwW. | 


Telephone: MUSeum 0226 
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REVIEWS FOR SHOWMEN 


continued from page 18 


Wade gets two of the mob. Meanwhile, Hatten 
escapes and finally he and Wade shoot it out. 
Wade wins, and closes the breach with Linda’s 
family. 

Production.—The picture has romance, an en- 
gaging small boy interest and plenty of gunplay, 
but very litue humour. Hugh O'Brian, famous 
on American TV, never smiles as Wade, but 
Nancy Gates pleases as Linda, Donald Mac. 
Donald acts naturally as Clay, and Raymond 
Burr obviously relishes his task as the ruthless 
Hatten. The backgrounds are bracing, and the 
salutary climax strengthens conviction. But oh 
for an occasional laugh! 


Points of Appeal.— Straightforward story, popu 
lar team, sound moral angle, and realistic staging, 


THE WOMAN FROM LEBANON 
Gala, French (A). CinemaScope. Photographed 
in Eastman Color. Directed by Richard Pottier. 
Featuring Jean Claude Pascal, Gianna Maria 

Canale and Jean Servais. 7,116 feet. 


LURID, lush, Lyceum-type melodrama _pre- 
sented in Eastman Color and CinemaScope. It 
concerns a_ pseudo baroness, authoritatively 
described as “a very beautiful and mysterious 
woman, who is a member of the high society of 
Beirut,” trying to get her hands on a map of 
uranium deposits in the Lebanese desert and her 
arms round the handsome young prospector who 
found the potential wealth. Unfortunately, the 
English-dialogue version is so jerky and disjointed 
that it is hard to follow all the ramifications of the 
plot, but there is plenty of gunplay, purple 
passion and he-man heroics to back up some 
attractive and unusual desert location shots. Its 
appeal will be to the unsophisticated who like 
their drama laid on with a trowel. 

Story.—Domevre, a handsome young French 
prospector becomes involved with the sinister, 
slinky Countess Orloff, the extremely top-grade 
adventuress on whose land he finds uranium. She 
is in the clutches of a sinister international crook 
named Hobson who wants both her and the 
uranium, while she wants the uranium and 
Domevre. After manifold acts of mayhem, in- 
cluding the murder of Domevre’s colleague, Hob- 
son dies in a fight to the death with the prospec- 
tor, who very prudently decides that the Countess 
is far too hot for him to hold tightly, and hands 
her over to her latest lover without even a sigh. 

Production.—A_ strong cast headed by Jean 
laude Pascal as the prospector and Gianna Maria 

Canale, as the femme fatale, struggle bravely with 
a lot of novelettish nonsense, as does Jean Servais 
as the suave, sinister super-crook, but theirs is a 
Herculean task. Many of the desert sequences 
are well photographed, but the English-dialogue 
version is too lacking in cohesion to be worthy 
of very serious attention. 

Points of Appea!.—Continental star value, un- 
usual locale, attractive photography.—B.W 


Shorts 


Warner 


A STAR IS BORED. American (U). Techni- 
color. 647 feet.—A Bugs Bunny cartoon in which 
an over-ambitious duck, aspiring to supplant a 
rabbit film star, learns the hard way exactly what 
can be meant by “ Double, double, toil and 
trouble.” A bit technical and more than a bit 
funny. 


GREEN GOLD. American (U). WarnerColor. 
798 feet—A quick but comprehensive cavort 
through the Republic of Ecuador with special 
attention to the banana industry. Scenic shots 
ire unusually attractive. Sound booking. 


THE SLAP HOPPY MOUSE. American (U). 
Technicolor. 601 feet.—The Sylvesters, father and 
on, prove that a cat and a kitten are no match 
or one baby kangaroo, especially when the party 
f the first part mistakes it for a mouse. Excep- 
onally amusing. 

ANIMAL ANTICS. American (U). 840 feet. 
Xeissue of a Mack Sennett comedy in which the 
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most successful performers are animals ranging 
from chimps to kittens. Phyllis Haver and Larry 


Seamon are among the human old-timers. Only 
average. 


BAD OL’ PUTTY TAT. American (U). Tech- 
nicolor, 634 feet.—Tweety Pie once again avoids 
becoming dressed up like a cat’s dinner in a 
cartoon which moves at the rate of knots. A 
reissue which well merits the second bow 


accorded it. 


CHASING THE SUN. American (U). Warner- 
color. 2,703 feet.—A featurette in which an Aus- 
trian artist acts as chorus to a visit to the various 
playgrounds of Florida which seem to become 
florider every day. We are treated to an embar- 
rassment of recreational riches including aqua- 
planing displays, visits to bird sanctuaries, flower 
gardens, shows featuring performing parrots, per- 
forming seals and performing apes, not to men- 
uon a fishing trip in the Everglades, and dancing 
displays. The whole is well spiced with feminine 
pulchritude, blue skies and holiday spirit. Just 
the job for a dull autumn day in Britain.—B.W. 


Rank 


FLIGHT TO THE SUN. British (UV). Eastman 
Color. 1,656 feet.—Leaving a winter scene in 
London, a business man flics to sunshine by a 
South African Airways plane. Crossing the Swiss 
Alps and paying a brief visit to Rome, he flies 
over Mounts Kenya and Kilimanjaro fo Johannes- 
burg. A tour of the modern city is followed by 
a visit to the game reserve in Kruger National 
Park where several first-class studies of animal 
life are shot. Then comes a trip to Durban for 
the racing, followed by surf-riding at Natal, a 
day at a native dance festival, and tunny fishing 
off the Cape of Good Hope before the return 
flight. Admirable travelogue. 

A WATCH FROM FRANCE. British (U). 
1,863 feet.—Impressions of amateur flying events, 
French wine-growing and the ceremonies that are 
bound up with the French societies of wine 
growers are skilfully grafted to a story—told 
largely in flashbacks—of a friendship formed by 
a British Secret Service agent and a Frenchman 
who befriended him during the war. The agent 
in question is the father of a young man who 
flies his plane to Angers on an international 
rally, and who accompanies the young man on 
the flight. The blending of fact and fiction is 
smooth and the result is an unusual but eminently 
successful two-reeler with general appeal. 


STRENGTH TO GROW. British (U). Eastman 
Color. 1,328 feet.—The voyage of a tanker to 
New Zealand with oil brought from Bombay 
serves to provide glimpses of town and country 
life in New Zealand with the emphasis on the 
major part which the cargo plays in that 
country’s life and development. Varied scenes of 
work and recreation in the South Island serve to 
give a colourful and accurate picture of life as 
it exists today in that part of the Antipodes. 


YOUR ZOO. American (U). 841 feet.--A 
colour short in which a visit is paid to the 
National Zoological Park in Washington, D.C. 
The final sequence in which a pigeon battles with 
a prairie dog for food raises it above the ordinary 
run of such nature shorts. 


JUNIOR JAMBOREE. American (U). 838 feet. 

-Entertaining impressions of a rodeo for young- 
sters held in Pendleton, West Oregon, comprise 
most of this coloured short which has the merit 
of being both unusual and good. 


HURRAY ALL BOATS. American (U). East- 
man Color, 838 feet.—A light-hearted survey of 
the various forms of boating, both under sail 
and by help of the internal combustion engine 
as indulged in by Americans. Donald Campbell 

also seen driving “ Blue Bird.” Good. 


” CROSSROADS OF THE AGES. American 
(U). Eastman Color. 753 feet.—A visit to the 
Turkey of today demonstrating the great advance 
made in that colourful country since the advent 
of Kemal Ataturk. Interesting and instructive. 

-B.W 


MG 
. »M 


AUSTRALIAN DIARY 9495. British (U). 
1.842 feet—This two-reeler follows the estab- 
lished pattern of providing glimpses of modern 
scientific and industrial development side by side 
with contrasting impressions of less changeful 
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ways and customs. Thus, this film includes 
scenes in a bank where modern mechanical 
devices of counting paper money and coin and 
performing other banking chores save hundreds 
of working hours a week, contrasting markedly 
with the age-old cultivation of the olive. Most 
impressive sequence is the building of a g gantic 
new dam at Eildon in Victoria. Good 

AUSTRALIAN DIARY 9697. British (U) 
1,598 feet.—Another notably good two-recle: 
which successfully compounds the mixture as 
before. Possibly the most interesting ingredient 
is the visit paid to the rocket range at Woomera, 
where the security curtain is drawn back far 
enough to provide intriguing glimpses of some of 
the guided missile experiments. Cricket played 
by teams of blind men and races run by blind 
children provide a moving and interesting item, 
and the diary includes a pictorial entry showing 
the provisioning of a luxury liner before her 
voyage to Britain. 


CORSICA, ISLE DE BEAUTE. British (U) 
2.212 feet.—An excellent colour travelogue in 
which the historical associations and modern life 
of the island are nicely balanced in a three-reeler. 
Expert editing results in no waste of footage. The 
association of the Buonaparte family with 
Corsica (Napoleon was born there) receives due 
attention, as does the fact that it was also the 
birthplace of Christopher Colombus. Visits are 
paid to many historical centres and famous 
beauty spots, and the industrial aspect is fully 
covered. The commentary, admirably spoken by 
Eamonn Andrews, proves that, even in a 
travelogue, it is possible to be witty without 
being facetious. Excellent. 

MUCHO MOUSE. American (U). Techni- 
color. CinemaScope. 689 feet. A Tom and 
Jerry cartoon in which the mouse proves that a 
cat-fighting toreador is more than a match for 
any feline opponent. Novel idea well executed 

SCAT CATS. American (U). Technicolor 
CinemaScope. 585 feet. A Spike and Tyke car- 
toon in which the bulldog father and son suc- 
cessfully foil the attempts of three alley cats to 
gatecrash the house. Fast-moving and funny. 


TOM’'S PHOTO FINISH. 
Technicolor. CinemaScope. 568 feet.—Enter- 
taining Tom and Jerry cartoon with the mouse 
striving successfully to vindicate the domestic dog 
double-crossed by the cat. Lots of laughs, lots 
of action.—B. W. 


American (U). 


RKO Radio 


THE BEACH OF NAZARE. American (U). 
741 feet.—Colourful glimpses of a Portuguese 
fishing town where the natives are descendants 
of Scottish soldiers shipwrecked during the Penin- 
sular War. Men still wear tartan trousers which 
significantly have no pockets. Local customs and 
fashions interesting. 


WHITE PERIL. American (U). 719 feet. 
Scientists seen at work in the Cascade Range 
of mountains in the State of Washington, the 
snows of which furnish the water supplies for 
many cities and towns including Seattle. Their 
task of testing the water potential and the risks 
they run in so doing provides interesting and 
unusual material. 


HOLLAND SAILING. American (U). 739 feet. 

The Dutch love of water and boating is well 
portrayed in this Sportscope, which covers every 
aspect of racing and pleasure sailing. A pleasant 
little one-reeler with a summer setting, marred 
somewhat by a bellowed commentary._-B.W 


ANGLO AMALGAMATED 


THE CASE OF THE SMILING WIDOW. 
British (A). Directed by Montgomery Tully. 
Featuring Russell Napier, Carl Jaffe and Sylvia 
Marriott. 2.910 feet. Release not fixed.—Crime 
featurette, the latest of the Scotland Yard capsule 
real-life action thrillers, telling how the police bust 
a fake old-master racket while solving a particu- 
pe tricky murder case. Its leading players 
handle their roles competently, Edgar Lustgarten, 
the popular BBC expert, takes good care of the 
narration, and the detail is obviously authentic. 
Suspenseful, as well as factual, it’s certain to in- 
trigue and grip all classes. First rate “ stranger 
than fiction cameo quota. 
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STUDIO ROUND-UP 


by PETER EVANS 


He Gambled on ‘Garden of 
Eden’ and Won 


THI 
good 
window 
aroma, like the sweet smell of 

It's a smell Miller knows well. He 
is the man who picked up the distri- 
buting rights on “ Garden of Eden ” 
after practically every other distribu- 
tor in the street had turned it down 
hecause of the censorship difficulties 
Miller submitted it to the LCC, got a 
U certificate and has virtually founded 
his business on the pictere’s tre- 
mendous suceess, coupled = with 
another Orb release, “ Female 
Jungle.”’ with Jayne Mansfield. 

‘When I started in the business I 


restaurant in 


er 
open 


Lici SS 


earned 10s. a week as an office boy at 
Granada,” he said. “ That was 30 
years ago I've learned a lot since 


then. I've had the kind of experience 
you can’t throw away so casily. That's 
why I say I'm no producer I'm no 
distributor I'm basically a booker 


When I look at a film it’s through the 
cvVcs of a booker.” 


How I asked 


him, did he 


“ve 

* Death Over My Shoulder"? This 
the Anglo-American prodyction he 
has set up with Keefe * sabre With 


a frankness born of confidence and ex 
perience, he answered. 


We don't intend kidding 


our- 
selves We know that this picture 
sn't going to be the greatest. But 


f it’s half as good as we expect, we 
shall be very happy. Our plan is to 
find a good possibly a 
Continental, and distribute the two 
as a package programme.” 

The original plan was to distribute 
the current picture at Walton through 
one of the bigger independent renters. 
But with the success of * The Garden 
of Eden " and Miss Mansfield’s jungle 
junket, Miller had to handle the pic- 
ture himself to help con- 
tinuity of product for 


co-feature, 


creale a 


Orb 


Plus 


Something 


Ordinary pictures as such 
finished,” he said. ‘ You must 
something plus or you are dead.” 


are 
have 


What ; the plus qualities in 
* Death Over My Shoulder "? “ The 
title for a start A title can mean the 
difference between success and failure 
at the box-offic Secondly, Brassclle 
has written a theme tune which js 
destined for the top of the hit parade 
We've also collected together a fine 
cast We've even got pcople like 
Sonia Dresdel doing two days’ work 

“We are pushing everything, and 
I mean everything, to get all the pro- 
duction value out of our budget and 
4-week shooting schedule. | think it's 
going to be a picture which will look 
1 lot more expensive than it really is,” 
he said 

Ihe picture is directed by Arthur 
Crabtree who, for the past four years, 
has been making television films. In 
the first seven days on “ Death Over 
My Shoulder,” he canned 38 minutes 


material 
you must go 


of feature quality 
learned from TV that 
after essentials,’ he said 
Keefe Brasselle, a showman with 
keen business sense, stars with Jil 
Bonar Colleano, Al Mulock 
ed Ariene de Marco Frank Bevis 


much-mirrored offices of Vicar 
lower Wardour 
producer-distnibutor Nat 


succc 


| Miller. 


Films and Orb 
Street 
Miller 


Films are above a 
If he keeps his first-floor 
can enjoy a pleasant day-long 


Ss 


is the producer Richard Kaplan, 
production manager. Jimmy Harvey, 
lighting cameraman with Toray fleller 
operaung. Frank Ernst js first assist- 
ant director. 

What comes next? “I'm anxious 
1o repeat some earlier successes,” sai 
“ The time is now right to 
past hits and present them 
with the right kind of exploitation. 
Remember there is always a new 
generation willing to accept the old 
trends, the old stories as something 
new.” 

Meanwhile. Miller is likely to be in 
production again towards the end of 


remake 


the year. Probably with a comedy. 
fi a & 
A NEW soundtrack reader, the 


Trackmaster, which plays 16-mm. and 
35-mm. optical and magnetic sound- 


tracks, has been’ introduced by 
Filmasters, Ltd. Placed on the cut- 
ting bench between a pair of film 


rewinders, it enables the editor to play 
tracks at any speed he desires. Since 


the Trackmaster contains no motor, it 
generales no noise of its own. 


This 


The Trackmaster 


permits its high-gain amplifier to de- 
tect pinholes, poor bloops and other 
defects. 

For the cartoon studio it offers the 
opportunity for precise marking of the 
soundtrack in preparation for syn- 
chronising drawings to sound. For the 
live action studio it enables the morn- 
ing’s sound rushes to be broken down 
quickly and without tying up the 
standard motor-driven equipment. 

The magnetic head can be removed 
from the face-plate of the instrument 
and clipped to a synchroniser; it has 
been so designed that the head is in 
direct physical contact with the mag- 
netic material, to provide full audi- 
bility of weak modulations. 

The Trackmaster is marketed ex- 
clusively in this country by British 
Films, Ltd.. 199, Piccadilly, London, 
wi 


& a a 
T. E. B. CLARKE has completed 


the screenplay for * Gideon’s Day, 
which John Ford takes into MGM 
for Columbia British Productions. 
This is the first major feature for 
several years to be made by Colum- 
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Director Arthur Crabtree talks with actor Keefe Brasselle on the Walton 
stage where DEATH OVER MY SHOULDER is being made 


bia’s own production set-up. Further 
subjects are now being planned. 
story, casting and other production 
departments have been established at 
Film House, Wardour Street. 
Ford’s associated producer is Lord 
Killanin, who worked with Ford on 
“The Rising of the Moon.” Ken 
Adam, brilliant young British art 
director who was nominated for an 
Academy Award for his work on the 
British sequences of ** Around the 
World in 80 Days,” is art director. 


CASTING AROUND : Kieron 
Moore and Bryan Forbes have joined 
the cast of * Stella.” 


ARCHIE NATHAN, of L. and H. 
Nathan, Lid., the costumiers, tells 
me that the company is at present 
working on no less than six pictures. 


For The Rank Organisation, it is 
doing “A Tale of Two Cities,” 
“Dangerous Exile.’ ‘“ The Gypsy 


and the Gentleman *; for MGM “I 


Accuse’; and “ Barnacle. Bill” for 
Ealing. 

In addition, it is providing the 
costumes for John Croydon’s 
* Stranglehold ”’ and Sapphire’s 
television series, ** Marco the 
Magnificent.” 

w & a 


JIMMY CARRERAS tells me that 
Hammer plans to make a new version 
of “ Dracula.” Jimmy Sangster has 
completed a screenplay and shooting 
begins on November 5. 


# a ® 
LIAISON between production 
office and locations is always a prob- 
lem. But production manager Victor 
Peck working on the “We Are 
Seven” location at Falmouth has 


solved the problem rather well. 

He has hired three 
production cars. 

The advantages are obvious. By 
the simple expedient of keeping a 
taxi standing-by on the location site, 
continual radio contact can be kept 
with the production office. 

Both producer Sergei Nolbandov 
and director Cyril Frankel 
found that this simple device has 
considerably speeded up production 


radio cabs as 


and prevented the customary confu- 
sions that hamper most locations 


I HEAR that director George 
Seaton has been experimenting in 
Hollywood with a scheme to give 
young talent valuable on-set experi- 
ence. Contract artists at Paramount, 
where he is making “* Teacher's Pet,”’ 
are used to block out the action 
before each scene is filmed. 

After the lighting has been com- 
pleted, the stand-ias are rested and 
the newcomers move in and play the 
scene under Seaton’s direction. 

“ This enables the cameraman and 
the sound boom man to prepare 
themseives better for the action in 
the scene, and also gives me a good 
dry run without calling the principals 
in front of the camera,” says Seaton. 

Sounds like a first-class scheme 
which our major producers might 
emulate with profit. 


a a J 
SCRIPTS LTD., the company 
formed 18 months ago by actor 
Victor Maddern and his wife Joan, 


is going from strength to strength. 


It is a duplicating agency special- 
ising in scripts and other film pro- 
pertics. Usually a 48-hour service is 


maintained, although Maddern tells 
me that on occasions it is possible to 
return work within 24 hours. 

Che cempany provides evening and 
week-end work for resting actors and 
vho are engaged as proof 


actresses 


reade s and birdezs, etc. 

Sounds |.k worthy cause. Mad- 
dern and Co. can be reached at 
Adelphi House, Wardour Street. 

co cl 3 


DELIGHTED to learn that the 
title of Relph-Dearden production for 
Pinewood, “ Children of the Street ” 
(formerly “ Firefly ) has reverted to 
“Violent Playground *"—its second 
choice. 


NOW 


SHOWING 


“AFTER THE BALL’ 


EASTMANCOLOUR 


TITLES 
STUDIO FILM LABORATORIES 
71 DEAN ST. LONDON W.1 
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TV Can Really 


Help Our 
Industry 


HARDLY a week goes by without my making 
a comment, directly or indirectly, on the possible 
merits of having film extracts on television. I 
think it’s time we considered this problem in 
more detail, and I hope the following notes will 
help to stimulate discussion among those who, 
ultimately, are most likely to be affected by 
television—the managers. 


First of all, two facts. One is that television 
has an enormous power in influencing people to 
buy, or not to buy. Second, because there are 
so many films being shown in the cinemas, both 
new and old, only a small proportion can be 
covered on television. 


A point arising out of both these facts is that 
the film programmes on television invariably 
feature as many as four or five films at a time. 
Since each of these films is made and handled by 
different companies, the net effect of the pro- 
grammes as a whole is likely to be diffused and 
inconsistent rather than coherent and punchy. 
Indeed, I think it would be ridiculously optimis- 
tic to expect more than half of the films shown 
in extract on these programmes to create any 
impact, while those which do create an effect 
often create a bad one. 


Unfortunately, no survey can tell us for sure 
which pictures succeed and which fail on TV 
showings. It may be possible to find out who 
went to sce a specific film because of its , 
treatment, but who can tell how many stayed 
away for the same reason? Similarly. many of 
the people who went to see this film might have 
gone anyhow, regardless of the television plug. 
It would also be interesting to find out how many 
regular cinemagoers are regular viewers of the 
TV film shows, and to discover to what exient 
they are discouraged from going to the cinema 
by these programmes 


A Danger 


There is also another, perhaps, marginal danger 
of showing too much of a film’s plot in these 
extracts I realise that it is essential to give 
some indication of what a film is about if the 
patron is going to be intrigued. On the other 
hand, if the entire backbone of the story, includ- 
ing denouement, is indicated, many people wil! 
simply not bother to go to see the film. Although 
this may not be a general failing of film extracts, 
it’s a problem to which more thought should be 
given 

It has been said that while TV is intended 
mainly to entertain, we provide part of our 
business to help achieve this objective We 
claim that in so doing we are also selling our 


Eros is currently drawing the crowds in 
Wardour Street with its window display 
for THE FLESH IS WEAK, now showing 
at the Cameo-Royal, Charing Cross Road. 
It takes the form of a typical Mayfair-after- 
dark scene from the film and features the 
two special quad crown posters designed 
for exhibitors with life-size cut-out figures 
of the stars, John Derek and Milly Vitale. 
All the windows and lamps in the set are 
‘ illuminated 
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HUWMANOHIP ; 


by Frank Hagece 


I've already stated that most of the TV 
shows on film subjects feature four or five films 


product 


at a time. I think that to discover the effect of 
this sort of arrangement we might consider what 
happens in variety, in which a number of acts 
ate also crowded into one bill 

However great the names on the bill may be 
only a few of them are going to attract, because 
the public can only stomach a certain amount at 
one time. This problem is less acute, however, if 
the subject maiter of the various acts varies 
widely enough to cater for individual tastes 
Again, if only two of the acts are ton class, these 
are the ones the public will remember. The 
remainder will either be forgotten or, less 
fortunately, be marked down as plain lousy by 
the audience. 


. . . 

Criticism 

Much receni criticism has been aimed at the 
BBC's “ Picture Parade ’"’—by myself included. 
Yet if one examines the two main TV film shows, 
most will agree, I think, that the programme 
gives better coverage and docs more to encourage a 
broad interest in cinema than ITV's * Box Office.” 
“Picture Parade” at least takes time off once 
in a while to talk cinema and alitempts to create 
an interest in film as an art form and to get away 
from direct plugs, which must be wearying to 
many viewers. 


Getting back to the point, let us examine the 
whole principle of showing films on television 
Our industry’s publicists fought to gain TV time 
without thinking of the effect of this form of 
advertising Today, TV time is shared out to a 
certain extent Unfortunately, this hasn't 
improved matters, since the companies still grab 
their share of time without considering if the 
specific film they are showing will be helped or 
hindered by this publicity 

As you see, the idea of showing films on TV 
s complicated by a number of paradoxes I 
don’t pretend to have the answer to the problem, 
but I should like to suggest a Ime of inquiry to 
the publicity boys 

As we know, TV advertising can roughly be 
divided into two types. On the one hand we 
have, for example, the detergent ads, in which 
about half a dozen really big products are bash- 


ng away at each other—some doing w some 


doing badly—but none being e how lor he 
will continue {o prosper or otherwis 

On the other hand her he yp of 
advertisement dealing with a principk he 


than an individual product 
of this are the drink more milk and have a 
indwich campaigns, both models of their kind 
ind both, I believe, very successful. It night hx 
worth while considering a campaign on the lines 
of going to the 

any specific film. 


Iwo good exampk 


cinema, rather than going to 


This sort of advertising would not replace ads 
for individual films. For the latter, however. I'm 
convinced the film companies should devote 
lot more time to considering in great detail the 
exact effect a film has when it appears on tek 


vision. If this were done more often, we would 
have less of the really terrible and meaningless 
extracts we see so offen on our screens thes 


days 


RENTERS 


CAMPAIGNS 


AS A FOLLOW-ON to the main lead this week, 
I'd like to mention two excursions into the fiela 
of television advertising—both by Warwick. 

The first was a specially shot gimmick short fo 
**How to Murder a Rich Uncle.’ his was 
originally made for the American market, so th 
general slant was in that direction, but nu did 
give a good idea of how these specials can hi 
made to pay off. The film comprised a visit to 
Madame Tussauds, where Nigel Patrick (who 
in the film makes such a mess of murder) mack 
a tour of the infamous, with appropriate com- 
ments on each. Short, simple, but very neat 
and amusing. 


This was a Jess Yates production, and he seems 
to be finding a formula for these advertising 
quickies. The same company also had another 
programme on “Fire Down Below 

This was not as good as the former, though 
some snappy editing took it out of the rut. I 


| 
' 


eae 


hope Warwick continu 

nly enlivening the 
sure lling seats as well 

Rank has produced a larger than usual selling 
guide for ** Miracle in Soho I've already 
uuoned the posters for the film, which were ou 
choice of the month, and these can form the b 
of all kinds of display 

Phere are three national tic-ups: Miracle 
which is stocked throughout the country 
which special display 


this exp nen Isc 


programm and, 


Whip 
and fo 
cards are available; Crown 
wallpapers, for which there is another good dis 
l | yinte (hair cream), which has 

i onal 


pre SS 
her } P } 
I ? ‘ aiso a n Onai CONLES Ww 


1 the music section, Ronnie Hilton has re- 
orded ** Miracle of Love " (HMV POP364) from 
the film, while sheet music has film illustrations 
good selection of Slamp 
Soho leaflet 
newsp 
plan ol 


blow-ups 
CACTS i special 
blocks for th 


and a selection of 
per contest Another block 
Soho could also provide 
n this field. There is some good press 
ind editorial mat and stereos 
* Interlud another film with 
offers first-rate blow-ups 
fashion stills The music 
a spec ul still is 
deal windows 
The Bachelor 


other ck is 
a good poster, 
and some good 
s from Tannhauser and 
available for record and music 


iso 


Party from UA 
had wide national coverage in the press and on 
TV There’s a national tie-up with a shampoo 
and stills and blocks are available for press and 
other displays All have punch and the posters 
re above average. This is an X film, and the 
press copy is slanted tactfully in this way 
MGM's Teahouse of the August Moon” 
looks like being a winner all the way. A special 
publicity bulletin is available giving details of the 
wider national scene on the film’s selling. Maza- 
wattee Tea gives you a chance for your own and 
other restaurants to have a fine tie-up. Air France 
provides the link with the travel agents, while in 
he field of fashion there are specially designed 


has already 


coats, skirts, dresses and blouses in the Japanese 
style There are special geisha girl dolls and an 
August Moon chrysanthemum 

Other general aids include two new editions of 


the book 


for street 


one cheap, one plush—geisha costumes 
stunts, an advance trailer on 16-mm 
If this film doesn’t bring in some great campaigns 
I'll be greatly surprised. 


TELEVISION 


AND RADIO 


ITV's “ Box Office ” on 
August 3, I got the impression that 
Peter West appeared to be more concerned with 
cricket than with the subject of the programme 
Almost all the introductions were made in the 
manner of a repertory actor trying to remember 
his lines but having no real interest im his part 
The programme included a visit to a premiere. 


LOOKING in on 
Saturday, 


I don’t remember which one, but it doesn’t really 
matter since most of them are alike. A clip from 
“ Heaven Knows, Mr. Allison” (Fox) was one 
I had seen before, but being a_ well-chosen 
sequence there was no harm im repeating it. 

The extract from “ Teahouse of the August 
Moon” (MGM) was the best of the week and 
a sure-fire seat seller 


Non-extract features of the programme _in- 


cluded shots from location of Rank’s “ The 
Naked Truth,” which made little impact on me, 
and an interview with Miss Vitale. who is over 
here for the opening of “ The Flesh is Weak.” 
This film, by the way. had flashes in ITV's 
normal advertising breaks—and these had more 


punch than the entire programme. 


nally, there was a sequence from “ Sweet 
Smell of Success" (UA), a good clip which 
hinted at the general outline of the story and 


atmosphere without giving too much away 

I still think this programme one of the worst 
on television. It is not merely casual but posi- 
tively slipshod in production, and a poor 
advertisement for the top show-business enterprise. 
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THE COMPANY OF SHOWMEN 


Public Relations Plays Bigger 
Part in Latest Campaigns 


OVER the past few months managers on the 
CMA circuit have been engaged in a showman- 
ship contest, and this week’s report is a summary 
of some of the top entries in this. 

One of the most noticeable characteristics about 
the hundreds I have seen is that managers have 
approached their selling constructively with a 
greater than ever emphasis on the indirect selling 
via public relations. The stunts are still there 
but they are overshadowed by this new approach 
and I personally feel that it has been a step in 
the right direction. 


There are many excellent efforis, but one 
pushes itself just in front, and is the campaign 
for “Ill Met by Moonlight’ carried out by 


lr. D. Short, Rialto, Southampton 

As usual in this kind of tie-up, the Army came 
forward with some top-line display material, and 
this, with film illustrations added, formed the 
main plank of theatre display In fact, there 
would have been little room for anything else, as 
many aspects of the Army were covered in this 
comprehensive exhibition—Signals, Engineers, 
Artillery, WRACS, and for each section, models, 
photographs and equipment were used 

Soldiers were in attendance each evening. 
explaining their jobs and equipment: and items 
that were working, like the wireless in the Signals 
display, were demonstrated. 

A street parade came next, and this, arranged 
well in advance, was advertised at the theatre to 
make it an integral part of the campaign. March- 
ng to the theatre with band and bugles they 
formed an elaborate stage setting that launched 
the film in a gala manner 


WRAC Band 


This was only a trailer for what was to follow, 
for on opening night the WRAC’s bugle and 
drum band, the only one in the country, also 
made their way through the town. They were 
nspected at the theatre and formed a fitting 
guard of honour to the distinguished guest list 
for the opening night. 

I know I have 


reduced your mammoth cam- 
paign to very small dimensions, Mr. Short, but 
space is the only reason. I can only note that 


t had all the usual ingredients of straightforward 
selling—window displays, street stunts, a top-line 
front-of-house and some good press on the 


exhibition, street parades and opening night. 
Among many of the top campaigns, one film 
showmanship field and 


looms very large in the 


this, understandably, is 


“Doctor at Large.” 
R. C. Baker, Gaumont, 


Hanley, had his main 


tie-up with the blood donor scheme, where not 
only did he gain some top-line mentions and 
coverage for the film, but also did a grand job 


for a very important national service 

\ foyer display. outstanding in its 
assembly, showed patients in bed with the full 
accompaniment of equipment and uniformed 
nurses. The Service had printed some special 
throwaways, free to the theatre, but with fifty- 
fifty billing, and also took some direct advertis- 
ng space in the papers on the exhibition at the 
Gaumont 


Simple but Direct 


These ads were some of the best I have seen 


life-like 


simple but with direct links for the film and the 
theatre A special morning showing of the film 
was arranged to which the civic dignitaries and 


representatives of all the various medical services 
were invited and this brought some good addi- 
tional press. The usual publicity lines were not 
forgotten, good use of the varied material avail- 
able from the renter, a composite page in four 
local papers. window displays and, of course, the 
white-coated gentleman doing his rounds 

I have mentioned before one part of Maurice 
Cheepen’s campaign at the Troxy, Stepney. This 
was the front page national press stories of the 
thieves that broke into the theatre and were 
confronted with a skeleton. There was also a 
personal appearance, at which Maurice is a 
specialist, and medical students from the London 
Hospital added the right balance to the reception. 

Managers have certamly taken the chance to 


get out with their advertising for “* Doctor in 
the House,” and F. W. Newton, Coliseum, New- 
port, had banners at the fairground, attendants 


giving away heralds, a white-coated gentleman 
roaming the streets, loudspeaker vans, a gouty- 
legged gent also attempting a town tour, and 
around the bus stops and window displays were 
cards and posters, 


Convincing Stunt 


J. Whatley, Park Hall, Cardiff, arranged a fine 
street stunt for *“ The James Brothers” which 
included the replica of a stagecoach with four- 
in-hand and some very convincing looking old 
timer armed to the teeth. There was also a 
painting contest for the kiddies, prizes for which 
were special cowboy outfits 


A stagecoach formed 
the convincing street 
Stunt arranged by 
manager J. Whatley, 
Park Hall, Cardiff, 
to tie-up with his 
campaign for 
THE JAMES ¢4 

BROTHERS 


steam ht A OLED ANG 
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The Showman Also Commends... 


Figures in parentheses indicate number of credits 


ALEXANDER, K. R., A/M, Odeon, Wolverhampior Moonligh Hattersley, E., A/M, Apollo, Manches- 
Ihe Tattered Dress. Allen, L, H., Rivoli, Southend ter: Public relatior Helyer, J.. Mechanics’ Ha 
Let's Be Happy, The Yangtse Incident (2) Allen, Nottingham: Doctor at Large Heyworth, R.. A M 
W. H., Odeon, Whitton: Cockleshel! Heroes All- Odeon Bury High Tide at Noon Holroyd- 
good, J. V., Empire, Mansfield: The Monte Carlo Doveton, J. D., Gaumont, Swind Brothers ir 
Story Andrews, K., Odeon, Bedminster. Davy Law Honeyman, R. G., Ode Avr: Brothers 
Crockett and the River Pirates Atkinson, H., Pic- Law Hughes, A.. Od Coventr The Tattered 
ture House, Handsworth: Doctor at Large Dress Hurry, E., Reva Edmontor Pub 

BAKER, G. J... Gaumon: Manchester Drango relations 
Baxter, F., Picture House, Leicester: Doctor at JACKSON, F. E., Gaumont, Liverp Ill Met 6 
Large Bee, J.. Odeon, Worcester: The Tattered Moonlight Jones, H. R. W., Od Bloxwich 
Dress. Bennett, R. W. G., Odeon, Derby: The Da True as a Turtle 
They Gave Babies Away Bint, B., Gaumont LAMB, W. A. S., ¢ ma, Wishaw: The Sec Place 
Chorlton-cum-Hardy: High Society Bird, F., Music Lambert, W. E. P., Ode Kingston: Gone W 
Hall, Chester: The Spanish Gardener Birse, H. C., the Wind Lee, J.. Odeon, Yeov Battle Hymn 
Roxy, Glasgow: Brothers in Law Bradbury, A. E.., Lewis, H. E., Ode Corby: The Silent World 
Odeon, Whalebone Lane: The Unholy Wife Lewis, M., Odeon, Port Talbot: True as a Turtle 

CARPENTER, A. M., Odeon, Sa’e: Brothers in Law Lioyd, K. B., Gaumont, Southport: Drang Th 
Clark, A., Odeon, Bridgwater: The Hunchback of Oklahoman (2) Lloyd, T. L., Queen's, Wolver 
Notre Dame Colson, W. D., Odeon, Crewe: Carry hampton: Davy Crockett and the River Pirates 
On Admira Craig, B. I., Odeon, Cardiff: Th Lockyer, G., Odeon, Stafford: Funny 
Beast of Hollow Mountain. Crawford, W., Gaumont R., Bedford, Liverpool 
Hamilton: Godzilla, King of the Monsters Craw- MAKIN, J. F., Odeon 
shaw, R., Odeon, Taunton Twelve Angry Men Melver, R. C., Odeon ! : 

Davy Crockett and the River Pirates, Grand Nationa Miller, R., Gaumont Aberdeen Public relations 
newsree! (3). Crossland, M., Odeon, Newton Abbot Mills, P. J.. Gaumont, Liverpox Drango, The 
Boy on a Dolphin Oklahoman (2) Moar, S., Odeon, Crosby Davy 

DANIELL, D. E.,. Odeon, Glasgow Funny Face Crockett and the River Pirates. Moss, R. M., A/M 
Darragh, D., Odeon, Deptford: Gone With th Gaumont, Pivymouth: Time Without Pits Murray, 
Wind. Davids, A., Gaumont, Worcester: The Monte H., Odeon, Sheffield: Funny Face Mutch, A., 
Carlo Story Davis, H., Avon, Glasgow: Doctor a Gaumont, Alloa: Seven Waves 
Large Docherty, C., Queen’s Hall, Newcastle PALMER, P.. Gaumont State, K 
Public relations Donaldson, A. M., Gaumont Payne, J. D., Gaumont, Stratfo 
Greenock: Time Without Pity Dwyer, G., Gau Potts, R. H., Odeon, Exeter 
mont, Exeter: Tammy Odeon, St. Auste Battle Mymn 

EDMONDSON, K. D., Gaumont, Chester’ Bale Ou Gaumont, Birmingham: Fear Strikes 
at 43,000 RUDD, H, T. R.,. Pav t Scuntho I 

FELTON, R. J... Odeon. Wolverhampton: Interpo club Robinson, S., Odeon _ Paignton Bré thers in 
Finnis, H., Gaumont, Allerton: I/| Met by Moon- Law. Roberts, Cc. W.. Ode Wrexham: Davy 
ahi Fountaine, R. J.. A/M. Odeon, Leicester Crockett and the River F rates Rewiaed, T., Ode« n 
The Tattered Dress, Funny Face (2). Fray, R. W.., Kingswood: Davy races ee ee R wer’ Pirates 

Hinckley: Doctor at Large Freedman, Ryder, D., Gaumont, F lgware: The Ok ahoman. 

n. Birmingham: Hish Tide at Noon. Furness. SEATON, E. C., Gaumor Dalston Doc or at Large 

®. L.. Odeon. Warrington: High Tide at Noon Seddon, A. W.. Ritz, Belfast he Good Companions 
: : Stampeded. Their Secret Affair (3 Shaxted, W. T.. 

GAUKRODGER, J., Empire, Glossop: Hollywood or Gaumont. Burslem: The Hunchback of Notre Dame 
ust Graham, T. C., Gaumont, Eltham H Sheppard, H. P., Regal, Colchester: Twelve Angry 
Theatre publicity Graves. L. W.. Odeon, Lowes Men. Sherwood, W., Gaunx Ipswich: The Monte 
toft: The Passionate Stranger Grazier, T. F., Carlo Story. Short. A.. Picture House. Doncaster 
Odeon, Hanley: T attered Dress Green, J. A... The Girl He Left Behind 
West End, Birmingham: Pepote, public relations TREZISE. M.. Gaumont, Stroud: Doctor at Large 
Funny Face (3) WHEELER, A. D., Odeo Hornchurch: Children’s 

HAINGE, E. D., Odeon, Birmingham: Man Afraid club 


Hafli, H., Cavendish, Derby: Bundle of Joy Hart- ZAGURY, M. J... Embass N. Harrow: Carry On 
land, J.. Picture House, Monmouth: | Met b 


t 
‘ 


’ Anglo’s chairman, Stuart Levy, presents cheques of £50 and £20 to the first and second prize winners in 

the Anglo-“Kine.’’ ** Day the World Ended ” Showmanship Contest. Left to right, first prize winner 

Frank Page, manager of the Regent, Deal ; John Southey, manager of the Essoldo, Dover, runner-up, 
and Stuart Levy 
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MANAGEMENT 


MANAGERS MUST HAVE 
STRONGER BARGAINING 
POWER 


THE following is taken from etter from 
manager on the subject of the recent NATKI 
ncrease 


* Wrestlin 


g on a Sunday with forms in p 
cate showing back-pay at 3 and 11/16 penn 
per hour for ushereties (who come and go as 
they please). 1 am _ forcibly eminded ha no 
manager appears 10 have had the courage O pul 


up a case for his own cost-ol-living bonus 


ncrease 

* Surely, as a professional man with long 
experience and faithful servic the manage 
entitled to more consideration than he is 
financially? He 1s expecied to produce free pub 
licity, free press and to make contacts on the 
highest level, and, in fact, none of these thing 


j 


can be done these days without personal expense 


vc ving 


** Here, surely S a case both for an 


1 mecrcas 
and an expense account? I s the manager 
rather than the district controll< who has to 


pay out of his own pocke 

While agreeing with these sentiments, I would 
emphasise once more that the significance onc« 
again les in the great differemce in bargaining 
power between NATKE, on the one hand, and 
the managers’ own body on the other I don't 
mean to be disparaging, but until such time as 
the managers do organise themselves into a strong 
body, they will get precious little satisfaction on 


this score 


Counterpoint 


As a sort of counterpoint to this, I reprint 
another letter—again withholding the name and 
address for obvious reasons: 


“IT am 28 years of age and have been doing 
operating work for a year and six months I 
haven't got enough wages at present and I want 
to move. I would not mind going anywhere, but 
I should want accommodation as | was married 
in June. I can’t afford to put an advert in your 
paper, so could you please help me? I have 
been working in CinemaScope, VistaVision 
Stereophon c Sound and standard I work 48 
hours a week My wages are £2 6s. 9d., and 
they take 6s. 9d. for my stamp, so I take home 
£2. That is all I have to keep me and my wife 
and as she is a blind person she can’t get a job 
here. Please help me—I will work = any 
hours 

This sort of situation, in an industry th 
prides itself on glamour, millionaires and th 
bright lights, I find disgusting almost to the poin 
of obscenity. Is there any wonder that there’ 
dissatisfaction in the business? Is it surprising 
that so many people just wash their hands of the 
cinema industry—and leave it for good? 

I should be pleased to forward any replies or 
suggestions to this correspondent 


Firm Friends 


Often things arranged on the spur of the 
moment linger in the patron’s mind far longer 
than the big gesture. During the war many such 
small considerations gained the cinem 
friends. Another example of this occurred during 
the recent bus strike 

Reg Helley, Regal, Wakefield, realised that 
many of his patrons would have problems in 
getting home after the show, so he arranged for 
his car-park attendant to act as a kind of liaison 
officer. His job was to ask car-owning patrons 
where they lived and whether they were willing 
to give lifts home to other people in their dis- 
trict. The idea caught on, and both car-less 
patrons and staff got excellent co-operation from 
those lucky enough to have their own transport 


firm 
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‘Kine.’"-MGM £600 Showmanship Contest 


READING STORE HELPS 
TO PROMOTE FILM 


THE highlights of manager A. H. Holloway's 
campaign for “ Designing Woman™ at the 
Central, Reading, consisted of a treasure hunt 
nd a homeworthy contest 

The treasure hunt was arranged with a major 
store in the centre of the town, sections of 
photograph of Dolores Gray being given to 
customers making purchases 

Several thousands of photograph sections were 


JUNE AWARDS 


FIRST PRIZE (engraved Silver Lion and £10 
plus £8 from ABC) J. D. Bullock, Broadway 
I < The Opposite Sex 

SECOND PRIZE (engraved Bronze I Frank 
Page. Regent, Deal (° Bhowan: Junct I 


Cry Tomorrow ) 

SPECIALLY COMMENDED (certificate A. L. 
Coallimore, P ayhouse Miles Platting (°° Julie "*) 
L. H. Allen, Rivoli, Southend (‘* The Te 
the August Moor D. G. Adams, Regal, Kirk- 


caldy Kisme ) 

HIGHLY COMMENDED certificates) G. 
Williams, Regent Chatham (* Designing 
Woman A. R. Carter, Odeon, Guernsey (* Guys 
ind D : L. Levell, Regal, Edinburgh (*° Ten 
Thousand Bedrooms D. G. Adams, Rega 
Kirkcaldy The Man In the Sky’); A. Heaton, 


Regal Dar 
H. E. George, Palace 
R. J. Crabb, Lyric, W 


ngton «°* Ten Thousand Bedroot 
Arbroath (°° High Society *’) 
ingborough (°° Ten Thou- 


ind Bedr 1 R. Yates, A/M. Ritz, Barnsley 
Ten» Thousand Bedrooms’); D. Van-Pooss, 
AM Car Boscombe ("* Teahouse of the 
Augu Moon"), Barry Stevens, A/M, Lyr 
W wbhor ah ( Tt Wings of Eagles"); A. H. 
Holloway. ( ra Reading (* Designing 


Womar 


distributed throughout the store and any person 
submitting a completed photograph received guest 
tickets to see the film and a gift of merchandise 
from the store, who gave an extra window to 
publicising the hunt. 


For the homeworthy contest 2,000 contest 
forms were drstributed by a jarge furnishing store, 
asking competitors to answer a series of questions 
about furnishing. Among the prizes offered were 
a bedroom suite, a carpet and furnishings. 


Other items arranged for the campaign were 
foyer and window displays, box-office cards dis- 
tributed to the YMCA, factories and clubs and 
advance publicity in the theatre. 


D. J. Archer, manager of the Empire, Coventry. 
obtained good publicity coverage by reciprocal 
advertising for “* Ten Thousand Bedrooms.” 

Several complete windows were 
tying-up with furniture, travel and 
displays were placed in the 
arranged, including 
Italy, mode] 
licity units. 


achieved by 
music while 
theatre tastefully 
hand-painted pictures of 
BOAC airliners and cut-out pub- 


A large fashion house presented an Italian show 
in conjunction with the theatre which achieved 
great popularity. 

Glossy postcards were distributed to local fac- 
tories, clubs and associations 
_ Cut-outs of the stars were placed on the theatre 
froni-door panels and editorial was secured in 
the Coventry Standard and Evening Telegraph 


Manager Douglas G. Adams and Andrew C. 
Payton, A/M, of the Regal, Kirkcaldy, arranged 
to have publicity streamers on a transport fleet 
which covers their district for the screening of 
* Kismet.” 

National tie-ups were arranged with the manu- 
facturers of Kismet Turkish Delight, slippers and 
Favourite Ties. 


Sixteen local stores co-operated, with window 


AUGUST 15, 1957 


MORE MGM CREDITS 


** The Wings of Eagles.",—E. C. Henman, Ritz, 


Clapton 

* Friendly Persuasion.”’——K Cc Shepperson 
Majesiic, Derby 

“Pl Cry Tomorrow.”*—D. A. Bradding, Rezal, 
Tring 


“A Man Is Ten Feet Tall "’/** The Barratts of 
Wimpole Street.’’—1L. Sobey, Wallaw, Blyth 

“The Man in the Sky."*——A. Bullock, Beacon 
Smeihwick; W. Roberts, Capitol, Wallasey 

** Julie.”—H. W. Bailie, Rhul, Burnside; D 
Foster, A/M, Ritz, Gateshead 

“Ten Thousand Bedrooms.”*——G Williams 
Regent, Chatham 


“Ten Thousand Bedrooms" ** Hot Summer 
Night.”""-—A. V. Smith, Odeon, Becontree 
** High Society.""—-D. A. Bradding, Regal, Tring 


“This Could be the Night...—G. William, 
Regent, Chatham 

** Something of Value.”"—G. Williams, Regent, 
Chaiham 

** Kismet.”°,—H. W. Bailic. Rhu!l, Burnside 

** The Opposite Sex..°—W. Roberts, Capitol, 
Wallasey 


displays using an Arabian theme, supported by 
jewellery, books, furniture, sheet music. 

The music from the film was plugged in advance 
of playdate and a tic-up with a local dancing 
academy proved a winner. 

The theatre assisted with the Howard Keel 
News of the World Singing Contest by arranging 
for the preliminary heats to be held at the Kirk- 
caldy Ice Rink. 

Teaser Arabic film titles proved effective, creat- 
ing several favourable comments. 

Two banners were placed in prominent posi- 
tions at the Kirkcaldy Fete of the Year, while 
glossy postcards and one thousand colour-in 
competition heralds were distributed to operatic 
societies, clubs and children’s organisations. 

A novel competition was arranged for the 
minors to find the leading junior magician with 
guest tickets as prizes. 

Local dignitaries were invited to the opening 
night, creating goodwill for the theatre. 


other WINNER from 


Toffees—yes! But with 
the 
refreshing 
ours ever. 


Fruit Toffees—the new 


sweets your patrons 
will buy again and 
again. 


FRUIT TOFFEES 


In the new GIANT 1/- or popular 6d. 
packets. Order your supplies now 
and Pocket a Packet with Welch's. 


WELCH & SONS LTD. 
Tynemouth, Northumberland. 


Makers of the biggest selection of packeted sweets in the country 


most deliciously 
fruit flav- 


For all Cinema Essentials... 


from a complete projector installation 
to an arc mirror—from a new wide 
screen to a box of carbons—from seat- 
ing to torch batteries—from carpets to 
a bottle of cement. 


SOUND AND SCENE SERVICES 
(London) LTD. 


SIDNEY GOLDWATER (Managing Director) 
145, WARDOUR STREET, LONDON, W.1 


Sole Agents for London and the South of England 
for ‘‘EVEREST"’ Tip-up Chairs made by H. LAZARUS & SON LTD. 


for everything 


“FROM MAINS TO PAYBOX” 


Phone: GERrard 7238/9 


sonata 


Box 592, 


INEMATOGRAPH WEEKLY 


All Classified Advertisements must be 

prepaid (except approved accounts). 

Kinematograph Weekly, 96- 98, Long Acre, 
London, W 


2 
Telephone : TEMple Bar 2468. Ext. 


FINANCIAL 
THE Proprietors of British Patent No 
670.834 for ** METHOD OF RECORD- 
ING AND REPRODUCING SOUND’ 


des re to enter into 
firm or firms for the 
or for the grant of 


Miations with a 
sale of the patent 
thereunder 


nex 


seences 


Further particulars may be obtained from 
Marks and Clerk, 57 and 58, Lincoln's 
Inn Fields, London, W.C.2 


SITUATIONS VACANT 


YOU MAY REPLY IN CONFIDENCE TO 
BOX NUMBERS 


To prevent a reply to a box number 
reaching someone for whom it is not in- 
tended, readers may use the following 
service : 

Enclose your sealed reply in another 
envelope addressed to the Advertisement 
Manager, and add a list of individuals or 
companies to whom your letter should not be 
forwarded. If the box number holder is on 
the list, your letter will be destroyed. 


WANTED .—Experienced Second Opera- 
tor. Apply, Ben Hur Cinema, Whitehorse 
Road, Stepney. Stepney Green 1145 

CO-SECOND Operatc 
salary. Apply, Manager 
St. Albans Telephone 453529 

BBC requires Scene Supervisor 
1 Manchester Qualifications 
ability to read plans and 
thorough knowledge of 
and in a 


1 required. Good 
. Chequers Cinema, 
(male) 
required 


ons 


experience of fitting 
sets, and ability to 
quick and quiet interchange of 
scenes with a minimum number of men 
Based at 


Manchester, but must be pre- 
pared to work elsewhere in the North of 
England if required Salary £11 for 44- 
hour week Applications, Stating age and 
experience Appointments Office 5 
Portland Place, W.1, quoting G.316 K.W 
Only applicants required for interview will 
receive acknowledgment 

KEEN and enthusiastic Supe rvisor 
wanted for Il cinemas in Yorkshire. Not 
over 40 No film booking Must have 
echnical knowledge, particularly building 


maintenance Send fullest 


and remuneration expected to | Box 
$96, Kinematograph Weekly 

HOUSE and Booking Manager wanted 
for cinema in South Wales Apply. B 


Kinematograph Weekly 

ASSISTANT 
of Liverpool Ave 25-40 
ences requ red Write 
uraph if possible, to 
Feature Film Co 
Liverpool 1 

CHIEF Operator 
Electric Theatre, Be 
with magnetic 
Apply to the Circuit Eng 
Theatre, Poole, Dorset 

SMALL country cinema 
Reliable man required as Operator and 
capable of assisting Manager 
Married man preferred. House goes with 
position Permanent comfortable post 
vith good salary, to right man.—C., Box 
§93, Kinematograph Weekly 


Manager, cinema centr 
Highest refer- 

enclosing photo- 
Liverpool Cinema 
92a Bold Street 


wanted 
yurnemouth 
sound 


tor ! 
Exper 
preferred 


neer, Regent 


ence 


South-East 


i180 


SECOND PROJECTIONIST | required 
for the Ritz Cinema, Woking, Surrey 
Grade ** A.’’—Apply 


to Manager 


VALUERS 
to the 
MOTION 
PICTURE 
INDUSTRY 


particuiars | 
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CLASSIFIED ADVERTISEMENT RATES 

gues “oe ==|| CINEMAS FOR SALE 
SITUATIONS 4. 

FINANC! —~ ee 

FOR SALE & l/- ” ” 

LANEOUS View 
Caps. 24. per word extra. Box Nos. 1/- extra. YORKS. 


Main position in principal town. 
Seating 1,100. In first-class con- 
dition throughout. CinemaScope 
installed. Substantial takings and 
profits. The property includes 
well-equipped Cafe. Premium 
of £12,000 includes the valuable 
Lease and Goodwill. (C.86) 


SOUTH COAST 


In one of the most favoured 
resorts. Well-established cinema 
seating about 750. Ideal for the 
showing of Continental or 
specialised films. CinemaScope 
installed. Substantial profits 


Premium only £6,500. (B.142 
LANCS. 
In large and important town. 


Well-established and seating 
nearly 1,000. Lease 900 years. 


Nominal Ground Rent. Net tak- First-class condition. Substantial 
ings £13,000 p.a. CinemaScope. takings and profits Price 
Price only £11,000. (D.191 £30,000 1.186) 
Further particulars of the above and of all other 
available properties will be supplied to principals only. 
MESSRS 


HARRIS & GILLOW 


SOUTHERN COUNTIES 
Freehold cinema. Exempt tax. 
Residential flat and shops includ- 


ed. Ideal for Owner/ Manager. 
In pleasant developing town 
easily accessible London. 
Cinema in first class condition. 
Price only £3,000. (50% mort- 
gage if desired. B.9I 
OXFORD 

Freehold. Exempt tax. Cinema- 
Scope. Unopposed. Cinema, 
car park and bungalow. Profits 
about £1,500 p.a. Would divide. 
Price £6,500. A.133) 
N. WALES 

In one of the most favoured 
towns. Freehold. Seating 1,000. 


Equipped with CinemaScope. 


Telephone: GERrard 2504 (10 lines) 


Cinema and Theatre Agents, Valuers and Auctioneers 


93/95 WARDOUR STREET, LONDON, W.! 


Telegrams: Faddist, London 


REBUILT 


PROJECTOR EQUIPMENT 
and 


ENGINEERS 
10 THE TRADE 


1 “cE PALMER 
GEORGE PALME 


Frederick G 


Prop . Palmer Ltd. 
89 Wardour St., London, W.1 


GERrard 4796 and 6143 


GAUMONT BRITISH 


35mm PORTABLE SOUND 
PROJECTORS 


New or Rebuilt Models available Series 
3 or 4. We have a large stock of these 
popular sound projectors new in makers’ 
cases or rebuilt models with full after- 
sales service to purchasers. Spares 
available from stock. Spools. Film 
Storage Bins. Projector Stands. Lamps. 
Film Splicers £9. Premier Junior Pilm 
Menders £3. Rewinders £4 pair. 35mm 
Horizontal Bench Rewinders, new, 
2,000ft. £10 per pair. Other accessories 
available. 


HARRINGAY PHOTOGRAPHIC SUPPLIES 


423 GREEN LANES, LONDON, N.4 MOU 5241/2 


SITUATIONS VACANT (contd.) 


SECOND 


Projectionist required for 

Forum Cinema, Newbury, Berks. Grade 
A Apply to Manager 

CHIEF Operator Reliable om 35 
Top wages Mar ried preferred 100d 
references esser 1.—Call, Monseigneur 
147, Wardour Street, W.l 

CENTRAI LONDON REQUIRED 
IMMEDIATELY SECOND FPROJEC- 
TIONIST FOR TOLMAR CINEMAS 
COMFORTABLE POSITION FOR THEI 
RIGHT MAN EUS. 7576 


PHONE 


SITUATIONS VACANT (contd.) 
“ACCOUNTS Clerk 


required Know- 

ledge of film trade an advantage One 

with ping ability preferred.—-Regent 

Film Corporation, Ltd., 60/66, Wardour 
re W.1. Gerrard 2152 


SITUATIONS WANTED 


SMART Manager, 25 " years’ experienc 

branche xhibiting secks position 

where hard work would be appreciate 1 
Salary £10 G unvwhere Start now 
{., Box 598, Kinematograph Weekly 


GODDARD & SMITH 


35 


SITUATIONS WANTED (contd.) 
OPERATOR 


MANAGER requir 

uation (sma M4 preferred I 
invwher Excellent refer ‘ Sn 
salary Rayner ‘ Butler S 
Blackp 

CHIEF PROJECTIONIST 

cks p Seven i 
Stag < ctrica ue Tt n 
D g experience 4 nmod 
quir G Box ) K 
Week 

ARTS gradua NS J ‘i i 

k Pp Td fiom ‘ j M 

« $ p ind j " 
xperienc “ ymed 1) Box 14 
Kinematograph Week 

FILMS 

COMEDY, Car r Mu S 
required for Portuga oO t f , 
rred Offers, with sy p } Box 


5905 


Kinematograph W e 


FOR SALE & WANTED | 


W ANTED Ernemann V_ Pr 


1HI ( ASH 


j NEMA 
FORD ‘KI NI 
WANTED, Rectif " 
re Owen Cooper I kK 
House, Crane H Ipswich 
NEVELIN Mercur Arc R i 
iblefor Scere 31 x 14 m 
£90 ” offers M t Ba m 
Hind Lan 
PREMISES FOR SALE 
IDEAL premises, studio r { 
offic for sale Low P 
Welbeck 6069 


THEATRE SEATS 


Pretty 


, Sitting 
4 aan Ls 


than 


ILLUSTRATED BROCHURE AND 
STOCK LISTS WITH PLEASURE 


coh 5 
aire 
che 


Man. Dir 


Gerald Levinson 
14/18 NEVILL ROAD, LONDON, N.16 
Clissold 2988 


LOOK TO 
THE FUTURE 


with the best 
FRAMES AND PUBLICITY 
COMBINED SERVICE 
CLASSIC DISPLAYS LTD., 


305-7 Upper Street, London, W.1 
CANonbury 9401-2 


22 KING STREET 
ST. JAMES'S 


LONDON, S.W.1 
WHI. 2721 (20 ines) 
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Displays 


of exceptional 
finish & distinction 
a 


COLIMAN'S 


FOR 
FRAMES 
STILL and POSTER 


BACKGROUNDS 
CASES & CABINETS 


CATEGORY BOARDS 
SEAT INDICATORS 
INTERCHANGEABLE 
LETTER BOARDS 


Outright Sale or fully 
maintained and serviced at 
low inclusive weekly charge 


COLTMAN’S 


FAIRFIELD WORKS 
HOUNSLOW 3265-6 


L. B. 


LOCKWOOD & CO. 


Theatre Furnishers 
SEATINGS 
CARPETS 
DRAPERIES 

Supplied and Fitted 

| 60 YEARS’ SERVICE — 

| TO THE INDUSTRY 


NE W AL LST. W ORKS 
Te. BRADFORD 2711/2 


and Night-PUDSEY 3873 


BARGAIN of the WEEK 


Premier No. 3 heavyweight splicers, with 
seraper, new ex MOS, boxed, £215 cach 
carr. paid. 


C.W.0. only, refunded if goods returned within 14 

days of receipt 

SANKEY, PICTUREDROME, ATHERSTONE WARKS 
Tel.: Atherstone 3210/3202 


Printed 
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| TALKING OF PEOPLE 


BY PAUL PENMAN 


i ieatcinst adit: taee ieee eieeicamiaamiaia 


AFTER 21 years 


service with the 


circuit, H. B. Davies has left CMA 
to join the Portsmouth Town 
Cinemas group as manager of the 
Moderne, Winton, Bournemouth. 
Since April of this year, he has 
managed the 2,.100-seater Plaza at 
Southampton 

A former projectionist, Mr. Davies 
was house-manager at the Ports- 


mouth Gaumont for six years before 
his appointment as manager of the 
Coliseum, Newport, Mon., in 1954. 
He was there for more than two 
years, later becoming a _ mobile 
manager based on the Portsmouth 
Gaumont before moving to South- 
impton 


Tom Byrne, who has for 20 years 
been manager of the Palace, Banbury, 
is retiring. Mr. Byrne, who is a popu- 
lar figure in Banbury, won second 
award in the 1949 box-office drive. 
Prizes were given for the best pub 
licity in the various districts over a 
12-week period. 


G. H. W. Spary, formerly 
ager of Bradford Odeon, has been 
appointed manager of Bradford 
Gaumont following the recent retire- 


man- 


at the Odeon is C. T. 
formerly manager of the 
Odeon. 

& 3 s 


Frank England has taken over the 
at the Taun- 


assistant manager's post 


ton Gaumont in place of W. A. 
Holman, who is leaving Taunton 
during the month to take up an 
appointment with a textile firm in 
Manchester. 

* & & 


Allan Clark, manager of the Odeon, 
has been 
pointed a film promotion representa- 
tive by CMA with headquarters jn 


Bridgwater, since 1952, 


London. 


Mr. Clark, a life 
Kine. Guild of Showmen, 
cent winner of the Odeon 


He 


stars 


publicity competition. 
four showmanship 


was 


Capper, 
Dudley 


member of the 
a re- 
ntional 
also holds 
and 


Motion Picture Herald award. 


Charles R. Payneé of Liandudno, 


who has just been made a justice of 
‘aernarvonshire. 
director of the Gailediom and Savoy 


the peace for C 


Llandudno. 
. wo a 


theatres, 


G. H. Medley has been appointed 
Alfreton. He 


manager of the Odeon, 


ap- 


the 


is a 


reich 


Roy Furness has succeeded George 
Edwards as manager of the Odcon, 
Warrington. He joined the circuit 
eight years ago as assistant manager 
of the Odeon, Llandudno. Since then 
he has held appointments at Preston, 
Blackpool and Radcliffe. 


Brian W. Lewis, for the past year 


assistant manager at the Capitol, 
Wallasey, has transferred to the 
Savoy, Birkenhead, in a_ similar 
capacity. Both theatres are in the 
ABC circuit. 

a # # 


Jack Caufield, assistant manager at 
the Ritz, Huddersfield, js being trans- 
ferred in a similar capacity to the 
Regal, Halifax. He was formerly 
manager of the Grand, Huddersfield. 


LATE EXTRA 


be August 15 

10.30 a.m... Hammer.—‘* The Man 
Who Turned to Stone ™ (Eros) 

2.30 p.m., Own.‘ Operation Mad 
Ball ** (Columbia) 

2.30 p.m., Own.—** Account Rendered ** 
(Rank) 


Rank ‘ _- U 

Archway Eunice Gayson ... U 

AB-Pathe Douglas Fowley... U 

British Lion- Stephen McNally U 

Republic 

20th Century- Victor McLaglen A 
Fox 

Columbia Rory Calhoun ... 

20th Century- Pat Boone : U 
Fox 

Columbia Judy Holliday . A 

Paramount Cornel Wilde... U 

Paramount Jerry Lewis  . - 

Paramount Cornel Wilde... U 

Paramount ... Elvis Presley ... U 

20th Century- Pat Boone a 
Fox 

20th Century- Cary Grant _ 
Fox 

MGM Eleanor Parker A 

MGM Kirk Douglas A 

MGM Jack Palance A 

-_ Century- Victor McLaglen A 

20th. or Pat Boone U 
Fox 

20th Century- Cary Grant ion, 
Fox 

Warner , Mamie Van Doren A 

20th Century- Cary Grant U 
Fox 


ment of G. W. Ridler. His successor | was formerly at the Odeon, Dunstall. 
LONDON 
Tues., Aug.20 10.30 Own Seven shorts 
20 10.30 Hammer Light Fingers 
20 10.30 Own The Badge of Marshal Brennan 
20 10.30 Own Hell’s Crossroads ... 
Wed., ., 21 10.30 Own The Abductors 
- ve 2.30 Own Domino Kid ; one short 
Thur., ,, 22 10.30 Rialto Bernardine 
22 2.30 Own Full of Life 
BIRMINGHAM 
Wed., ., 21 10.30 West End Omar Khayyam a 
Thur., ,, 22 10.30 West End The Delicate Delinquent 
CARDIFF 
Fri., 23 10.30 Capitol Omar Khayyam 
GLASGOW 
Tues 20 10.30 Gaumont Loving You 
Thur 22 10.30 La Scala Bernardine 
LEEDS 
Thur., ,, 22 10.45 Dominion An Affair to Remember 
MANCHESTER 
Mon., 19 10.45 Theatre Royal The Seventh Sin 
Tues., ., 20 10.30 Theatre Royal Lust for Life 
ae 10.45 Theatre Royal House of Numbers 
Thur., 22 10.45 Deansgate The Abductors 
Fri 23 10.45 Oxford Street ... Bernardine 
NEWCASTLE 
Tues 20 10.30 Essoldo An Affair to Remember ... 
SHEFFIELD 
Tues., ,, 20 10.30 Hippodrome Untamed Youth ... ‘a 
Fri., » 23 10.45 Union Street An Affair to Remember ... 
in Great Britain and Published i by ODHAMS PRESS LTD. Long Acre, London, 


costaring REBA TASSEL 
DONALD MACDONAI 

featuring ROBERT BURTO 
: : EDDIE FIRESTON 


= 


oC 
GEORGE ZUCKERMAN andJESS AR 
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Displays 


( of € xcepti nal 
finish & distinction 


COLTMAN'S 


FOR 


FRAMES 


STILL and POSTER 
BACKGROUNDS 
CASES & CABINETS 

CATEGORY BOARDS 
SEAT INDICATORS 
INTERCHANGEABLE 
LETTER BOARDS 


Outright Sale or fully 
maintained and serviced at 
low inclusive weekly charge 


COLTMAN’S 


FAIRFIELD WORKS 
HOUNSLOW 3265-6 


L. B. 


LOCKWOOD & CO. 


Theatre Furnishers 


SEATINGS 
CARPETS 
DRAPERIES 


Supplied and Fitted 


60 YEARS’ SERVICE 
TO THE INDUSTRY 


NEWALLST. WORKS 
Te. BRADFORD 278112 


and Night—PLDSEY 3873 


BARGAIN of the WEEK 
Premier No. 3 heavyweight splicers, 
scraper, new ex MOS, 
carr. paid. 


with 


boxed, £2 15 cach 


cwo 

days of 

SANKEY, PICTUREDROME, ATHERSTONE WARKS 
Tel.: Atherstone 3210/3202 


only 
receipt 


refunded if goods returned within 14 
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AP TER with th 
H. B. Davies ft CMA 
i mouth Lown 
( y ol 
M W Bou n ’ 
\ \ 4 
i Pliaz 
“\« 
\ Mr. Dav 
4 Mal Lhe Ports 
Gsaumont ! x lO 
) nen mut or wn 
( "y New Mo n 1954 
HH “ fi mn lin two 
ay Comin mohi! 
ad } Pe nouthn 
Cs > { 1 ’ So } 
cal a B 
fom Byrne, who has for 20 years 
heen manager of the Palace, Banbury, 
ng. Mr. Byrne, who is a popu- 
tig n Banbury, won second 
ward in the 1949 box-office drive. 
Priz wi given for the best pub 
1 tl various districts Over a 
12-w KA p re | 
mM * o 
G. H. W. Spary, forme man 
of Bradford Odeon. has been 
ppomnted manag ot Bradford 
Gaumont following th recent retiree 
ment of G. W. Ridler. His successor 


BY PAUL PENMAN 


« Odeon » C. TT. Capper, 
former!s nana ot he Dudley 
Od 

oo) a a 

Frank England has taken oy 

sistant Manager's post at the Taun 
on Gaumeont in place of W. A, 
Holman, who is leaving Taunton 
during ¢ month to take up an 

ppomimer with a textile firm ou 
anenesi« 
* e & 

Allan Clark, manager of the Odeon 
Bridgwater, since 1952. has been ap 
pointed film promouo ep nia 

vi CMA with h dqyua ‘ n 
Lond 


Mr. Clark, a life member of the 


Kine. Guild of Showmen, was a 
cent winner of the Odeon national 
publicity competition He also holds 
fou Showmanship) stars and = th 
Motion P. ure Herald award 

* R h 


Charles R. Payne of 
who has }j been made a justice of 
the peace for Caernarvonshire. 1s a 
director of the Palladium and Savoy 


Llandudr °, 


h Llandudno 
BR o ” 
G. H. Medley has been appointed 
manager of the Odeon, Alfreton. He 
was formerly at the Odeon, Dunstall 


’ TALKING OF PEOPLE | 


siatnctistectaampiudiadieaie 


Roy Furness has succeeded George 


Edwards as manager of the Odeon. 
Warrington He joined the circuit 
eight 70 AS assistant 


manages 


of the Odeon, Llandudno. Since 


then 
he has held appointments at Preston 
Blackpool and Radcliff 
* & s 
Brian W. Lewis, for the past year 


assistant manager al in 


Wallasey has transferred ( the 
Savoy. Birkenhead, in ,; similar 
capacity Both theatres are in the 
ABC circuit 

a « e 


Jack Caufield, assistant manager at 


the Ritz Huddc sticld s be ng trans- 
ferred in a similar capacity to the 
Regal, Halifax. He was formerly 
manager of the Grand, Huddersfield. 


LATE EXTRA 


Thursday, August 15 


10.30 a.m... Hammer. “* The Man 
Who Turned to Stone ~ (bro. 

2.30 p.m... Own. “ Operation Mad 
Ball ** «< imb 


2.40 p.m., Own. -** Account Rendered ~~ 
Rank 


LONDON AND PROVINCIAL TRADE SCREENINGS 


\ 0 10.30) Own 
20 10.30 Hammer 
20 10.30 Own 
0) 10.30) Own 
71 10.30 Ow 
>| >30 Own 
22 10.30) Rialto 
2 2730 Own 
1 10.30 West End 
22 10.30) West End 
2 10.30) Capitol 
»%” 10.30 Gaumont 
22 10.30 La Scala 
7 10.45 Dominion 
iv 10.45 Theatre Roval 
0 10.30 Theatre Royal 
21 10.45 Theatre Royal 
?2 10.45 Deansgate 
I 2 10.45 Oxford Street 
Tues 20 10.30 Essoldo 
Tues 20 10.30 Hippodrome 
Fri 23 10.45 Union Street 
Great Br n and Published by 


LONDON 
Seven shorts 
Light Fingers 
The Badge of Marshal Brennan 
Hell's Crossroads 
The Abductors 


Domino Kid 
Bernardine 


one short 


Full 


of Life 


BIRMINGHAM 
Omar Khayyam 
Ihe Delicate Delinquent 
CARDIFE 
Omar Khayyam 


GLASGOW 


Loving You 
Bernardine 


LEEDS 
An Affair to Remember 


MANCHESTER 
The Seventh Sin 
Lust for Life 
House of Numbers 
The Abductors 


Bernardine 


NEWCASTLE 
An Affair to Remember 


SHEFFIELD 
Untamed Youth 
An Affair to Remember 


ODHAMS PRESS LTD.. Long Acre, London, 


so 


Rank 

Archway 

AB-Pathe 

British Lion 

Republic 

20th Century 
Fox 


Funice Gayson 
Do iwlas } owley 
Stephen McNally 


_—— a 


Victor McLaglen A 


Columbia Rory Calhoun 

20th Century Pat Boone ( 
Fox 

Columbia Judy Holliday \ 

Paramount Cornel Wilde ( 

Paramount Jerry Lewis { 

Paramount Cornel Wilde l 

Paramount Elvis Presley { 

20th Century- Pat Boone 
Fox 

20th Century Cary Grant ( 
Fox 

MGM Eleanor Parker A 

MGM Kirk Douglas A 

MGM Jack Palance A 

20th Century- Victor McLaglen A 
Fox 

20th Century- Pat Boone U 
Fox 

20th Century- Cary Grant l 


Fox 


Warner 
20th Century- 
Fox 


Mamie Van Doren A 
Cary Grant l 


W.C.2 


eee a a ie. _—_ 
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COMES TO THE BIG SCREEN 
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A tray full of 


— SuinePat- 


| TOP-SELLERS le 


, ’ 
and everybody's happy ! 
\ 

| 

When Sun-Pat’s in the tray, your salesgirls are busy. Your customers 

are satisfied. And no wonder! PeopleKNOW Sun-Pat service takes 
1 

some beating, too. It’s speedy and efficient. You try it! 
| Look at this big, top-selling range 


Salted Peanuts - Salted Cashew Nuts - Salted Mixed Nuts 

Selected Mixed Nuts - Selected Hazel Nuts - Mixed Nuts and Raisins 
Milk Chocolate Coated Raisins - Milk Chocolate Coconut Squares 
Assorted Fruit Jellies - Melody Mix - Choc-o-Toffees - Kiddie Chocs 
Popcorn « Milk Chocolate Roasted Peanuts - Milk Chocolate ‘ Noddy’ 
Mint Thinsies - Peanut Brittle - Nut & Fruit Assortment. 


And special 3d. lines for your matinee: 


Matinee Mix - Rainbow Mix - Jelly Drops - Choc-o-Toffees. 
Also sole suppliers to the Cinema Trade for Elizabeth Shaw, 
Helm Royal and Rogall’s Candyland Confectionery — 


all nationally - known lines. 


ir 

Vi. 
maa a er OO Oe eee eee ee a 
Pe | 

Send this coupon for sample range to say = 


L. G. Hutchinson . Sales Manager 
Cinema Division. H.S. Whiteside & Co Ltd 


London - SE5- ’Phone: Rodney 5432 : 
(15 lines) 


THE w : 
onus FINEST hast NUTS 
” hits 


ADDRESS 
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